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Sparks 


Truman still won’t budge on his 
budget stand. 
* 


* * 
Population Note: It’s now 148,- 
527,000 in the, U. S., Commerce de- 


partment says. 4 
* 


Now it is said that Studebak- 
er’s Paul Hoffman will stick 
with ECA for the rest of 1949. 

* * * 

Did you get your share of check- 
up jobs prior to the Memorial Day 
holiday? If you missed the boat, 
there is a long Fourth of July 
weekend coming up. 

* * * 

It’s Father-and-Son Week. Con- 
gratulations to the many happy 
F and S teams in successful deal- 
erships throughout the nation. 

+ + +. 


Now that the “500” has a new 
king of speed, it’s interesting to 
watch the sales race between ag- 
gressive dealer selling organiza- 
tions and a human race that is 
always responsive to discussions 
about a new car or a better used 
one. 

+ 
Selling Tip 

Newspaper advertising in 52 
cities during April registered a 4.2 
percent gain over the same month 


in 1949, according to Media Rec-| 


ords. 


* * 
Two-way Stretch 
Government statisticians report | 
that the cost of living index rose| 
for the second consecutive month 
in May despite a continued decline | 
in industrial production and em- 
ployment, department store sales 
and railroad carloadings. 


The Federal Reserve Board’s in-| 


dex of industrial production fell 10 
points during March and April and | 
predictions were that it would be) 
even lower for May. The index ac- 


counts for about one-fourth of all | 


the country’s economic activity. 


The Newspaper of the Industry 


In Two Sections; 
Section One 


22 MILLIONTH CHEVROLET VEHICLE—W. 
T. H. Keating, general sales manager, beam approvingly as the 22, 


DETROIT, JUNE 6, 1949 


| 
| 
| 


general manager, and 


F. Armstrong (left), 
000,000th Chevrolet (cars | 


and trucks) emerged last week from the face of a king-size calendar in a special photo- | 


graphic setup celebrating the milestone. 


— —| 





Output Dips Below I 00, 000; 


Rise Due This Week 


T= 2,000,000th passenger car to 
be built this year will roll off a 
|U.S. assembly line Wednesday 
(June 8) almost six weeks ahead of 
the 1948 pace, according to AvurTo- 
MOTIVE News tabulations. 

It will be built as the nation’s 


Dealer Safeguard Urged 


Canada’s Moore Asks Broader Appeal Rights; 
Ziesmer Gives Truck Output Views 


B dealers in franchise cancellation 
cases and establishment of more 


dealer-factory councils are advo- | 


cated by Howard B. Moore, general 

manager of the Federation of Auto- 

mobile Dealer Assns. of Canada. 
Moore and sales officials of 


Top Cars 

New car registrations for three 
months, plus 24 states for April: 
1949 Pos. Make 1948 Pos. 
1—202,802 Ford 137,016— 2 
2—172,345 Chev. 202,238— 1 
3—107,416 Plym. 96,087— 3 
4— 91,919 Buick 712,679— 4 
5— 62,557 Pontiac 68,100— 5 
58,507 Olds. 51,139— 7 
54,397 Dodge 63,529— 6 
39,727 Stude, 38,670— 8 
39,398 Hudson 29,319—10 
$8,723 Mercury 28,921—12 
32,299 Nash 32,3238— 9 
29,7385 Chrysler 29,058—11 
24,608 DeSoto 22,352—14 
24,102 Packard 16,773—16 
21,086 Cadillac 12,715—17 
12,054 Kaiser 26,746—13 
11,126 Lincoln 4,467—20 
6,625 Frazer 17,839—15 
6,223 Willys 1,1758—18 


1s 
19— 


ROADER appeal privileges for | 


20— 
21— 
22— 


1,043,535 
For further details 


3,607 
1,810 
7129 


Crosley 5,808—19 
Anglia-Pref. 
Austin 2,045—21 


Total All Makes 


966,054 


see puge 


22, today’s issue. 


most factories were to speak Fri- 
| day in Detroit at an afternoon 
| session of the 28th annual con- 

vention of the Michigan Automo- 
| bile Dealers Assn, Another lunch- 
| eon speaker was George F. Zies- 
| mer, NADA president, who was 
| slated to outline the association’s 
| views on truck production and 

dealer councils (Automotive 

News, May 30, 1949). 

Other convention talks were given 
|by George Pratt, Hudson sales 
|chief; William F. Hufstader, GM’s 
|distribution vice-president; J. R. 
| Davis, Ford’s sales vice-president; 
Karl Greiner, Packard sales head; 
Paul R, Davis, Studebaker sales 
manager; James Watson, Nash as- 
|sistant sales chief; and Walter de 
| Martini, K-F sales director. 
| * oS a 
| (CONTENDING that there is 
4“room for too much skuldug- 
|gery,” Moore suggested that every 
| dealer should have the right to ap- 


peal a cancellation notice to top| 


| management. 
| “The fact that, generally speak- 
| ing, dealer groups are never con- 
| sulted as groups is a sign of fear 
or weakness for which there 
should be no good reasons,” the 
Canadian said. “These councils 
are wonderful builders of good- 
will, and improvement in both 
policy and product has been the 
result.” 
Moore issued a blunt warning 
against “this great persistent urge 
(Continued on Page 37, Col 


3) 


| plants find themselves still a 
| week away from getting output 
back to the postwar high level 
that was being sustained before 
the Ford strike. This week’s total 
should rise to 117,000 units. 
A gradual return of Ford plants | 
to production won’t be completed | 
until June 13. 
Meanwhile, only 76,694 cars and 
| 15,328 trucks—a total of 92,022— 
| were turned out last week because | 
of the Memorial day shutdowns and | 
|the fact that Ford output in the | 
Detroit area was negligible. 
* * * 


[Ast WEEK’S output compared 
with a previous week’s revised | 
accounting of 108,542 vehicles, which 
included 90,746 cars and_ 17,796) 
trucks, according to AwTOMOTIVE | 
News compilations. 

Preliminary tabulations showed 
that U.S. plants during May built 
394,715 cars and 84,237 trucks—a 
| total of 478,952. Although truck out- 
put fell below 100,000 for the first 
time since November, 1947, the 
month’s total-vehicle effort was still | 
|the fourth highest of the postwar | 
period. 


Had the more than 75,000 cars | 
(Continued on Page 37, Col. 4) 
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42s were up $63, 
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Used Cars Edging Up 


After 6-M 


onth Slump 


Retail Volume Showing Gain in All Areas Surveyed; 
Prices Turn the Corner in Some Cities; 
Trading Position Improved 


By Bob Finlay 
Managing Editor 


YENERAL improvement in the 

used-car business was revealed 

last week in a spotcheck around the 
country by Automotive News. 

In nearly all cases retail vol- 
ume was up. Prices were up in a 
few cities, steady in some and 
lower in others. 

Dealers as a whole were more 
optimistic than they had been for 
some time. There was speculation 
that the Ford strike had provided a 
stimulus which enabled many deal- 
ers to clear out the last of the cars 
that had been purchased expen- 
sively last fall and winter. 

This improved the trading posi- 
tion of dealers who had hung on 
through the bad months. 


* * * 


EANWHILE, current auction 

reports carried in this issue of 
AvuTomoTivE News (pages 32-33) in- 
dicate a brisk wholesale market, 
with prices up to steady. The com- 
| pilation of averages, based on auc- 
|tions held May 13 to 20, show the 
| first increases on late-model cars in 
many months, 

Current models were up $87 
over the May average, '48s up $19, 
"47s down only $3, and ’46s down 

| $23. In the prewar classification, 
41s down $18 
and '40s down $2. 

Reports from AUTOMOTIVE 
in various 


News 
correspondents cities 
| follow: 


+ * 


Seattle 


Used-car market in Seattle is 
| Slightly stronger, but not up to nor- 
mal for this period of the year. 
Representative new and used-car 
| dealer comment indicates that no 
| great buying surge is expected from 


* 


Prodaction 
Automotive News Estimates 
U. S. Cars, Trucks 


108,542 
92,022 


Last Prev, 1948 

Week Week : Week 
For complete production totals 

by makes, see table, page 37. 





j 


now to July 4, usually the peak 
season. 

Sales in late-model cars are re- 
ported particularly slow, buyers 
preferring new cars as they be- 
come increasingly available, 

Most dealers expect a slow con- 
tinuing decline, and some expect 
good selling months until fall. 

+ * o 


Dallas 


With used-car prices generally 5 
percent higher currently than a 
month ago, the volume of sales and 

(Continued on Page 34, Col, 1) 


Ford Pay Talks 
Open With Two 
‘Strikes’ on UAW 


By Mac Gordon 
Associate Editor 


HE UAW-CIO had two “strikes” 

on itself last week as fourth- 
round wage negotiations finally got 
under way between the union and 
Ford. 


Two factors combined to place 
the union at a bargaining disad- 
vantage: The recent Ford strike of 
over three weeks’ duration, and the 
two separate wage cuts this year in 
General Motors worker cost-of-liv- 
ing allowances. 


But UAW President Walter P. 
Reuther was pressing ahead with 
his pension and _ social-security 
demands, determined to salvage 
some benefits for the 106,000 Ford 
workers in time for the UAW 
elections at the union’s national 
convention July 4-11. The Ford- 
UAW contract expires July 15. 


UAW officials were also making 
ready to reopen wage talks with 
other auto makers, including Chrys- 
ler and the independents and ex- 
cluding only GM. Ford has been 
chosen as the “guinea pig” of the 
fourth-round wage battle. 

7 7 . 

IGNIFICANTLY, in the view of 
some labor-front observers, Reu- 
ther made no victory claims in com- 
menting on the arbitration agree- 
ment that resulted in the termina- 
tion of the strike May 29 at the 
Ford Rouge and Lincoln plants in 
the Detroit area. 


An _ arbitration 


& 


settlement had 


| been the company’s proposed solu- 
| tion even before the “speedup” pro- 
| test erupted in a strike on May 5. 
| Reuther agreed to arbitration as a 
| strike peace basis after Ford vetoed 


(Continued on Page 31, Col, 1) 


In Vain Search of a Salesman 


By Bernie Thomas 
Associate Editor 

E DONNED our “customer” 

clothes last week and went out 
to survey the selling operations of 
|20 new-car dealers in the atateo- | 
| politan Detroit area. 
| On completion of the survey, we 
| marked a scorecard as follows: 
|  Salesmanship—17 failures, 

Courtesy—one failure. 

Convince us that the average 


In This Issue 


Registrations, Prices 
Used-Car Auctions ........ 
Production by Makes ......... 





| 


| new-car customer now doesn't have | 
|to be sold on the car before he will | 
|become a party to the deal that 
goes with it, and we will erase 17)| 
zeros and substitute “passed with | 
honors” in nearly every instance. 


LTHOUGH 20 visits found us|} 
trying to buy a car of every | 
tniee, we were offered only “deals.” 


|anything even slightly 


emphasize that the one he is sell- 
ing is even better? 

It must be. Because not in one 
dealership last week did we hear 
resembling 


* 


competitive comparison. 
7 7 


ee OUR experience, we gather 
that the average Detroit new-car 
prospect must be under the impres- 


At three dealerships where imme-/|sion that the major difference be- 
diate delivery was not available, we | tween most cars nowadays lies in 
were offered nothing, and no gen-| the type of “deal” which a particu- 
uine attempt was made to get our! lar dealer can offer. 
name on an order blank. | For example, at one dealership 
Is it wrong for a salesman to only stubborn questioning kept us 
describe a competitor’s car as a from leaving with the impression 
good car, but at the same time | (Continued on Page 35, Col, 1) 
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$41 Million at GM; $10 Million at Chrysler... 
Bonuses in the Limelight 


W ASHINGTON..-~ Substantial 
bonuses to executives and directors 
of auto firms were in the limelight 
here last week when revealed in 
reports to the Securities & Ex- 
change Commission. So far, the 
total, which is confined to car man- 
ufacturers only, is $51,866,381 in 
eash and stock—projected or paid. 

General Motors tops the list 
with $40,979,700 to 3,799 employes. 
Chrysler divided $4,523,865 in 
“contingent compensation” among 
4,991 employes and has allocated 
$6,362,816 from 1948 earnings for 
possible bonus awards this year, 
according to reports here. 

K. T. Keller, president; Fred M. 
Zeder, vice-chairman, and B. E. 
Hutchinson, vice-president, do not 
share in the bonus arrangement, a 
Chrysler spokesman said. 

The GM bonus plan and the 
annual amount were first indicated 
in the annual report for 1948. Ex- 
cept in special cases, the awards, 
totaling $32,571,000 in cash and 141,- 
798 shares, will be made to em- 
ployes who draw a minimum of 
$650 a month. 

Heading the list is President 
Charles E. Wilson with $280,026 in 
cash and 1,180 shares of stock. 
Others are M. E, Coyle and Albert 
Bradley, executive vice-presidents, 
$252,023 and 1,062 shares. 

Two other executive vice-presi- 
dents, Harlow H. Curtice and Or- 
mond E. Hunt, are slated for $240,- 








Time Purchasers 
Of Vehicles Put 
At 5 Million 


CHICAGO. — An estimate of 
5,000,000 as the number of individ- 
uals in the U. S. who “owe amounts 
upon instalment credit contracts in 
connection with the purchase or 
acquisition of motor vehicles” was 
given last week by the American 
Finance Conference. 

This and other facts were con- 
tained in an editorial in the current 
issue of Time Sales Financing, the 
AFC publication, under the heading 
“Instalment Credit and Its Place in 
the National Economy.” 

Commenting on the breadth and 
scope of instalment credit, the edi- 
torial stated that about 152,000 
financial agencies and vendors have 
registered with various federal re- 
serve banks under the requirements 
of Regulation W. 

“At the end of March, the total 
amount of instalment loan indebt- 
edness of consumers was approxi- 
mately $4 billion,” it was pointed 
out. 

“At the present time, the amount 
of instalment credit outstanding, 
including both loan credit and 
sales credit, is equal to about 4 
percent of the current level of dis- 
posable income. 

“The largest and most important 
single source of demand for instal- 
ment sale credit rises out of the 
purchase of motor vehicles. 

“The amount of automobile in- 





lat $55 per share. 











048 with 1,011 shares and $252,023 
with 1,062 shares respectively. 

Frederick G. Donner, Ronald K. 
Evans and Louis C. Goad, all vice- 
presidents, were listed for $212,045 
and 893 shares each. 

As well as being filed with the 
SEC, the bonuses are subject to 
income tax. It is said that they 
will be paid in installments over 
five years with the first two years 
consisting of cash and stock valued 
The next two 
years will be in cash. 

The extra compensation at 
Chrysler represents 5 percent of 
the earnings after provision for 
earnings of 7 percent on invested 
capital, according to a plan which 
has been followed for many years, 
the report stated. 

Chrysler said it had paid 18 per- 


Austin Will Stay 


In U.S. Market, 
Dealers Told 


NEW YORK.—Leonard P. Lord, 


| chairman and managing director of 


Austin Motor Co., Ltd., declared 
here that “whether or not other 
British automobile manufacturers 
plan to withdraw from the Ameri- 


can market as a result of the cur- | 
rent recession, Austin certainly does | 


not plan to do so.” 

Lord’s speech climaxed the sec- 
ond annual meeting of Austin’s 
nationwide dealers. 

“When I came to launch our sales 
drive 18 months ago, I said we were 
entering the American market to 
stay, that replacement parts would 
be sent over in advance of the cars 
and that we would ship enough 
spares to be available anywhere in 
the United States within 24 hours,” 
Lord declared. “We have kept that 
promisé to the fullest.” 

“It is common knowledge that in 
this country for the past six 
months, the general trend has been 
toward a recession. Therefore, we 
are intensifying our sales efforts in 
many ways as a consequence. In 
line with our recent price reduc- 
tions, we feel that we are offering 
excellent automobile value. 

“Our original conception was that 
Austins would sell here because 
they are easy to drive and park, 
economical on gasoline and abso- 
lutely reliable. We see no reason to 
change our origina! ideas, and we 
certainly have no reason to with- 
draw any of our original claims.” 

Lord said Austin’s U.S. sales or- 
ganization would be expanded in 
the South and Southwest. 


Dynaflow Output 
Passes 200,000 


FLINT. — Production of Buick’s 
Dynafiow drive transmission has 
reached the 200,000 mark and out- 
put is being expanded to meet 
“heavy public demand” for the de- 





vice, Buick General Manager Ivan 


L. Wiles announced last week. 
The milestone was reached 15 
months after Buick introduced its 





stalment credit currently outstand-|torque-converter drive. Buick has 


ing is approximately $2.7 billion 
About $2 billion of this amount 
may be classified as instalment sale 
credit which originated with retail 
dealers. The remaining portion is 
instalment loan credit extended as 
cash loans to purchasers, the pro- 
ceeds of which have been used to 
purchase motor vehicles.” 


to more than 1,200 units 
Wiles said. 

Dynafiow is standard on Buick’s 
Roadmaster models and optional 
equipment on Buick’s new Special 
series, which is scheduled for intro- 
duction in August. It is optional on 
Super models. 








29 PLACED CAR ORDERS AT OPENING—The opening of the new quarters of Academy 
Motors, Inc. (Hudson), at 5353 Oxford Ave., Philadelphia, was greeted with a crowd of 
10,000 visitors in three days. 


stepped up production of the device | 
daily, | 





sons $30,000 or more each, Four of 
these, the report disclosed, were 
Carl Breer, $55,000; A. vanderZee, 
$75,000; Owen R. Skelton, $55,000, 
and Herman L. Weckler, $35,000. 

Another group of 14 in this cor- 
poration were the recipients of 
amounts ranging from $30,000 to 
$60,000. As in the case of General 
Motors, SEC will consider the re- 
quest of both for secrecy in the 
names of those obtaining bonuses 
but not publicized. 


SEC Charges 
Against Otis 
Get Setback 


WASHINGTON.—There is not 
enough evidence so far to support 
charges by the Securities and Ex- 
change Commission that Otis & 
Co. plotted to get out of a stock- 


| selling contract with Kaiser-Frazer 


Corp., the U.S. circuit court of ap- 
peals ruled here last week. 
Unless the SEC can produce new 


|evidence of collusion between the 


Cleveland firm and James Master- 
son, Philadelphia lawyer, the court 
ruled that it cannot proceed further 
on that ground in its attempt to re- 
voke the broker-dealer registration 
of Otis & Co. 

The Cleveland firm used a suit 
filed by Masterson against K-F as 
grounds for withdrawal from a 
financing contract with the auto- 
making company. The contract 
stipulated that the underwriters 
could back out if any important 
suit against K-F' was pending at 
the time of the stock issue. 

After Masterson, as a K-F stock- 
holder, sued for an injunction to 
block a $10,000,000 stock issue in 
February, 1948, Otis withdrew and 
the plan collapsed. 

Numerous legal actions developed 
which are still pending, including 
suits and countersuits between 
Kaiser-Frazer and Otis & Co. in- 
volving damage claims of more 
than $30,000,000. 


Senate Advances 
Bill Legalizing 


° ° 

Basing Point 

WASHINGTON.—cLegislation de- 
signed to legalize use of the basing 
point—prepaid freight--system by 
industry, for which NADA has 
helped wage an aggressive cam- 
paign, was passed by the Senate 
late Wednesday. The bill now goes 
to the House and its passage there 
is believed to be assured. 

Unanimous passage of the final 


| bill, drawn originally by Senator 


O'Mahoney of Wyoming, came as 
a surprise to Congress. Discussion 
of the measure, in various forms, 
had gone on for months. 
NADA’s part in the movement 
was largely educational. Explana- 
tion of the meaning and impor- 
tance of the system was found 
difficult. Probably not a dozen 
members of Congress originally 


Cars in the News 


| 
| 
| 





SHOWTIME NEARS IN PHILADELPHIA—Shiny ancient autos are becoming a familiar 
sight on Philadelphia streets as plans near completion for the Quaker City's 1949 Automo 
bile Show and National Antique Auto Show, opening June I!. J. B. VanSciver jr., owner 
of what is said to be the largest collection of hand-cranked horseless carriages in the 
country, is shown behind the wheel of the 1914 Brewster in which he transported show 
officials to a meeting in Philadelphia recently. His passengers are Mary Ann Ramsey, editor 
of Philadelphia Magazine; M. J. Duryea, auto show manager, and A. A. Martin, president 
of Philadelphia Automobile Trade Assn. 





AT THE DALLAS SHOW—A pick-up truck specially adapted for camping and a boat 
mounted station wagon flanked a Ford convertible in the exhibit of the Dallas district Ford 
dealers at the vacation and sport show. The show, held in the Fair Park automobile building 
attracted some 100,000 persons. 
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U. S. CARS AT SWISS SHOW—American autos attracted large crowds when they were 


displayed at the recent Geneva Automobile Salon. Visitors from all parts of the world 
visited the Swiss city to view the exhibits. The world premiere of the new Plymouth, Dodge 
DeSoto and Chrysler cars took place at the show. 


Hudson Calls Sales Drive 
Strongest on Record 


DETROIT.—Hudson dealers have |increase Hudson's 


share of the 








understood the basic principles and ; 
dangers involved. Many informed endorsed the $200,000 sales improve- 


persons declared that to permit the | ™e™t program meetings now in ses- 
Supreme Court order to stand/Sion in principal cities across the 
would endanger the entire economy | country as the hardest-hitting they 
of the nation. Particularly, small | have seen, according to M. M. Rob- 
business might be badly hurt. erts, director, advertising and mer- 
ao eee a working | chandising. 

under direction o e Public Af- ‘“ : i Ss 
fairs Committee, took a lead in eet See tipteee eee ie 
simplifying the ble - ; 

es promem by reduc challenge of the Hudson Revelation 


ing it to plain terms and making |" : ; 
the information available to inter-| Ride program, the most intensive 
|sales drive in Hudson history, and 


ested persons. 
are contributing their share toward 





made by Hudson dealers through- 
out the country,” Roberts said. 

Roberts said that hundreds of en- 
thusiastic telegrams have been re- 
ceived from dealers to the effect 
that this program is “the most out- 
standing, hardest-hitting sales 
training program they have ever 
seen.” 

To date more than 5,000 Hudson 
selling men have attended these 


GM Transmissions Get 
New Refill Period 

DETROIT. — General Motors 
announced last week that, ef- 
fective June 1, there will be one 
refill period—every 15,000 miles 
—for the automatic transmis- 
sions on its cars, and one fluid 
for both Dynaflow and Hydra- 
Matic. The first drain period, 
which was at the end of 6,000 
miles, has been eliminated, the 
corporation stated. 

Former refill points were Cad- 
illac, 12,000 miles; Oldsmobile 
and Pontiac, 15,000, and Buick, 
10,000. 


in 90 cities. 
Roberts said the program is the 


campaign ever undertaken in the 
industry and is an important part 
of the company’s long-range plan to 





—\the new sales records now being | 


sales clinics which have been held | 


most comprehensive sales training| News 


| automobile market. 

It is being carried to the field by 
six traveling units equipped. with 
sound moving picture and slide film 
projectors, competitive charts and 
}all the props necessary to conduct 
a well-dramatized sales meeting. 
_The special sales training execu- 
tives who present the program have 
spent months at the factory pre- 
paring their presentations. They 
were trained and directed by C. W 
| Treadwell, manager, sales training 

Following completion of the pres 
ent swing around the country th: 
traveling units will begin a second 
series of meetings in June. Alto 
gether there will be five sales clin 
|ics throughout the year. 


| In between, the 20 zone offices of 
|the Hudson Sales Corp. are being 
supplied with sales training mate 
rials for weekly and monthly sales 
meetings. 








"49 Almanac Today 


Today’s issue of Automotive 
comprises this section, 
| which is Section One, and Section 


Two, which is the 1949 Almanac. 
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AUTOMOTIVE NEWS, JUNE 6, 1949 


By John 0. Munn 


(The opinions ex 
Munn and are not 


EALERS URGE that this col- 

umn continue campaigning for 
more equitable distribution of new 
cars, and less factory pressure on 
the purchase of trucks. Many deal- 
ers write in regarding to maldistri- 
bution of cars in their areas. 

For example, one dealer who has 
been in business for more than 20 
years, with an investment of over 
$50,000 in a small town, has been 
receiving from two to four cars and 
one truck a month since production 
was resumed after the war. This 
dealer still has unfilled orders dat- 


|of hot competition for years. 


pressed herein are those of Columnist 
necessarily those of Automotive News). 





He 


states that factory pressure on 
trucks is greater now than ever 
before. 


In spite of the fact that he has 
many new trucks currently in stock, 
the factory traveler recently spent 
a whole day in his place of business 
attempting to obtain an order for 
two additional heavy-duty trucks. 

This dealer points out that dur- 
ing 1948 he lost at least 25 light 
truck sales because the factory 
was evidently concentrating on 





ing back for two years. He has de- 
livered cars on a fair basis, not 
insisting on tradeins or loading the 
cars with unwanted accessories, All 
cars have been sold at the regular 
factory suggested price, 

He did a pretty good job of 
holding customers off until the 
first of this year. Then all of a 
sudden he ran onto competition 
from dealers in a larger town 
nearby. The dealers in this larger 
town are getting plenty of cars. 
Evidently too many for their own 
territory, and are making imme- 
diate deliveries to customers who 
have been on the suburban deal- 
er’s waiting list for many months. 

Of course, such procedure is em- 
barrassing for the country dealer. 
His customers see no reason why 
they can go out of town and get 
immediate delivery, while the small- 
town dealer has to put them off 
month after month. This dealer is 
called upon to refund deposits con- 
tinually. And for further embar- 
rassment, the city dealer will offer 
$25 to $50 more for the tradein than 
has already been agreed on between 
the customer and the dealer at the 


local level. 
= 7 


Truck Pressure 


A NOTHER dealer nearby with a 
+4 different line complains of the 
factory pressure on trucks. This is 
another dealer with long experience, 
one who has stood up under the fire 


St. Louis Dealers 


Welcome Ruling 
On Resale Pact 


ST. LOUIS.—Local dealers hailed 
a decision handed down last week 
by Circuit Judge Edward M. Ruddy 
in favor of Watmar Motors (Hud- 
son), against a purchaser who re- 
sold a car in violation of a resale 
contract. 

The firm sold Jack J. Laws a 
car last Jan. 7 along with a signed 
contract that stipulated if he sold 
the car within one year the com- 
pany would have the first oppor- 
tunity of purchase. It was alleged 
that a few days after the sale the 
car was discovered by a Detroit 
factory representative of Hudson 
on a used-car lot in Des Moines. 
He took the engine number and 
traced it to the Watmar firm, 
which immediately filed suit 
against Laws for $637. 

Judge Ruddy’s decision stated: 
“The court finds that the contract 
for repurchase, which is the basis 
of plaintiff's claims, is not a uni- 
lateral agreement and is not with- 
out sufficient consideration.” 
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heavy trucks, and that he suffered 
during the postwar years from 
small allotments of cars. He re- 
ceived far less of his factory’s 
total production as compared 


with his sales in the prewar | 


years. 

This dealer says that recent sur- 
veys in his state show that there is 
a 120-day supply of trucks in the 
hands of dealers. 
the amount of trucks built since 
the war has met the demand. He 
feels that factories in forcing deal- 
ers to take unwanted trucks will 
injure themselves in the long run 
and in the meantime tie up dealer 
working capital to the extent that 
they can’t successfully carry on the 
business. 

* * 


Dealer-Relations Man? 


EALERS SAY that they always 

have and are quite willing to 
continue to cooperate with their 
respective factories. Dealers say 
that their complaints on maldistri- 
bution of cars and pressure on 
trucks do not register with the fac- 
tory branch or zone offices. They 
feel they can go no further without 
jeopardizing their contracts, There- 
fore, they feel the situation should 
be continuously kept in the open 
until it is relieved. 


The complaints are general 
enough to indicate they are not ex- 
ceptional conditions. It is apparent 
that they prevail most everywhere. 
During the postwar years the pro- 
duction executives of the factories 
were the important individuals. 
Every car and truck that could be 
made found a ready buyer. But 
now, with changing conditions, 
dealers urge that more responsibil- 
ity be placed with factory sales 
chiefs who are nearer to actual 
day-to-day market conditions, Deal- 
ers want a new model car distribut- 
ing system. One not based on the 
past, but one to meet the present 
situation. 

Production beyond the capacity 
of the market, or the efficiency of 
the sales effort, jeepardizes the 
progress of the trade. In this 
modern world, too, we must elim- 
inate any suspicion of coercion 
and substitute the fine science of 
persuasion. It may be more diffi- 
cult to employ. But its use re- 
sults in benefits that are perma- 
nent. 


Perhaps, as we return to the nor- 
mal conditions of this trade when 
there are plenty of cars and trucks 
for all, the important man at the 
factories will not be the production 
expert or the super salesman. 
Won't he well be a dealer-relations 
man? We need understanding. We 
need cooperation. We need vision 
to make sure that the production, 
distribution and sales mechanisms 
of this industry are more perfectly 
balanced than we have ever been 
able to contrive in the past, and on 
a scale beyond the range of our 
former experience. 


K-F, Ferguson Deal Splits 

Emile F. Kientz and Jim Steven- 
son, who started the Kaiser-Frazer 
car business in Manhattan, Kans., 
in April, 1946, have dissolved their 
partnership and will operate two 
businesses independently. 

Kientz will continue to own and 
operate Modern Motors, handling 
Kaiser-Frazer cars and Cushman 
scooters. Stevenson will take over 
the Ferguson tractor and imple- 
ment line handled by the partner- 
ship and will build on a lot on 
N. Third. 


He claims that | 


HACKETT HEADS KERN COUNTY’ (CALIF.) 


| president. 





| BOSTON. — A. vanderZee fore- | 
|casts “a good market for a long 
| time to come” if new and used cars 
are promoted hard as bargains. 
The sales vice-president of Chrys- 
ler Corp. spoke Friday before the 
ninth annual convention of the 


| Massachusetts State Automobile | 
| Dealers Assn. 
VanderZee envisioned “good 


| business opportunity for those 

men who understand automobile 
merchandising and who will dili- 
gently apply themselves, in com- 
petition, to the steady cultivation 
of customer goodwill.” 

“The customer is again in the 
driver’s seat, where he can be seen 
and better appreciated by the man- 
ufacturers and the dealer,” he said. 
“That is the position the customer 
usually occupied during the years 
of this industry’s development. 

“This way of living has worked 
in the past and it will work in the 
future if the ingenuity of our peo- 
ple is given a chance to express 
itself.” 

The Chrysler executive warned 
that the incentive to make a profit 
must be kept in business lest the 
economy “droop on the vine.” He | 
described profit as the “life blood” 
of every American business. 

“If it were not for the competitive 
enterprise background of American 
business, which gives men a deter- 
mination and confidence in them- 
selves and in their fellow men, our 
economic structure could not have 


FRB Clarifies 
Lay-Away Sales 
Under Reg. W 


WASHINGTON.—Answering a 
query concerning “lay-away” pur- | 
chases under Regulation W, the} 
|Federal Reserve Board’s legal de- | 
partment provided this interpreta- | 
| tion: 
“Section 6(e) of Regulation W 
| provides that in the case of a bona | 
| fide “lay-away” or other similar | 
|plan, the registrant may treat the | 
extension of credit in connection | 
therewith as occurring at the date 
| of the delivery. It will be seen that 
if the extension of credit had to be 
|treated as occurring on the earlier | 
date when the lay-away arrange- | 
ment is initiated, there could be no 
|effective lay-away, since it would 
be necessary to obtain the full 
down payment required by the 
| regulation on such earlier date and 
|to have the payments on the re- 
| maining amount scheduled to begin 
| Shortly thereafter. 

“There is, of course, no basis un- | 
der the regulation for using the de- 
livery date for some purposes and 
the earlier date for other purposes 
in connection with such a transac- 
|tion. Accordingly, if the registrant 
wishes to use a lay-away plan, the 
board’s view is that the down pay- 
ment or maximum loan value must 
be calculated in accordance with | 
|the provisions of the regulation as | 
of the date of delivery of the article. 

“The registrant may, of course, | 
calculate the maximum maturity | 
for the transaction as of the same | 
date under section 6(e), or, at his| 
|}option, use a date not more than | 
15 days subsequent to such date in | 
| accordance with section 6(b).” 





















dent of Kern County Automobile Dealers Assn., Bakersfield. r 
secretary-treasurer; Lee Froman, retiring president; Hackett, and George L. Hodges, vice- 


Hard Selling Will Sustain 
Market, Says vanderZee 
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ASSN.—Robert F. Hackett was elected presi- 


Left to right: Gerald Harris, 


stood up as well as it has,” he 
added. 

“Although scientific research 
can create new and better prod- 
ucts and services, it is the free 
opportunity of making these new 
developments useful to people, 
and by so doing make them finan- 
cially profitable, that truly sharp- 
ens the talents of men. 

“The profit of a business always 
strikes me as very much like a 
family’s earnings above the ordi- 
nary everyday expenses. You may 
declare yours in dividends, for an 
afternoon at the ball park, the cost 
of the boy’s college course, a tele- 
vision set, a fur coat for your wife, 
or you may put it in reserve or 
to work for the future. 

“It would be a sorry country if 
a good proportion of our popula- 
tion didn’t have some of both; some 
purchasing power for extra things, 
some provision for the rainy day.” 


24% of Inspected Cars 


In New York Unsafe 

ALBANY.—Results of the first 
two weeks of the May “Check 
Your Car” campaign reveal that 
at least 24 percent of all cars 
inspected have failed to come up 
to standards prescribed by law, 
a statewide survey of the New 
York Automobile Dealers dis- 
closes. 

Commenting on the _ results 
thus far, C, D, Henderson, exec- 
utive vice-president of the group, 
said he had been informed that 
most of the cars brought in for 
testing were late model vehicles. 

“If 24 percent of the newer 
cars are in such poor mechanical 
condition that they cannot meet 
legal standards, the results of a 
complete inspection, covering 
older cars still on the road, are 
horrible to contemplate,” he con- 
tinued. “The major faults re- 
ported by dealers making the in- 
spections were in brakes and 
lights—two of the things which 
lead to a large number of high- 
way accidents.” 


On the House . 


The heavy truck situation got 








INADA Annodioes’ 


Appointments to 


Eight Committees 


WASHINGTON. — The National 
Automobile Dealers Assn. has an- 
nounced the following appoint- 
ments to 1949 special committees: 

By-laws—Chairman E. J. Beatty, 
Denver; Harold A. Lanphear, Prov- 
idence; Trammell Hollis, Martins- 
burg, W. Va.; W. H. Sadler, Little 
Rock, Ark., and Harry M. Sloate, 
Hartford, Conn. 

Dealer-customer relations— 
Chairman J. E. Wolfington, Phila- 
delphia; Paul Abernethy, Char- 
lotte, N. C.; Lloyd B. Morton, 
Farmington, Me.; Joseph E. O’Dan- 
iel, Evansville, Ind.; S. J. Rogers, 
Monroe, La., and Paul Graves, De- 
troit (ATAM). 

Inter-industry highway safety— 
J. E. Wolfington, Philadelphia; Ben 
T. Wright, Evanston, Ill.; George 
F. Ziesmer, Mankato, Minn. 

Investment—Chairman James A. 
Mason, Ferndale, Mich.; W. S. Ed- 
wards jr., Birmingham, Ala.; E. G. 
FitzHenry, Worcester, Mass. 

Employer - employe relations 
Chairman George M. Berry, St. 
Louis; M. A. Behrend, Baltimore; 
Ray Brandenburg, Washington 
Court House, O.; Frank Collord, 
Waterloo, Ia.; Arthur Haas, Cleve- 
land; Alfred Jones, Dalton, Ga.; 
Eugene S. Stowers, Bluefield, W. 
Va.; L. C. Thomas, Denver; R. 
Earl Burrows, Cleveland (ATAM). 

Permanent identification num- 
bers—Chairman R. D. McKay, 
Wichita; W. H. Sadler, Little Rock, 
Ark.; Ray Allen, Cedar Rapids, Ia. 

Industry relations—Chairman 
Fred L. Haller (Hudson), Wash- 
ington; Robert Armacost (Stude- 
baker), Kansas City; William Boy- 
er (Ford), Minneapolis; Roy 
Bridges (Willys), Birmingham, 
Ala.; Daniel B. Brooks (Buick), 
Baltimore; E. S. Dowd (Chrysler), 
Cleveland; Charles C. Freed (De- 
Soto), Salt Lake City; Carl Frib- 
ley (Cadillac), Norwich, N. Y.; 
Harold Johns (Lincoln-Mercury), 
Detroit; Harry McArthur (Chevro- 
let), Hattiesburg, Miss.; W. L. Mal- 
lon (Pontiac), Newark, N. J.; John 
P. Mooney (Packard), McKeesport, 
Pa.; E. E. Price (Kaiser-Frazer), 
Miami, Fla.; H. W. Roberts, exclu- 
sive truck, Portland, Ore.; Ralph 
Scheu (Nash), Chicago; Fred Sut- 
ter (Dodge), Columbus, Ind.; Wal- 
ter Wilkins (Oldsmobile), Norfolk, 
Va. 

Guide book—Chairman George 
B. Wallace, Portland, Ore.; D. E. 
Castles, St. Louis; George Jones, 
Corpus Christi, Tex.; Russell Lentz, 
Spartanburg, S. C.; Ralph Nichols, 
Nashville; John E. Raine, Rich- 
mond, Va. (ATAM). 





St. Petersburg Dealers 


Elect Noel President 

ST. PETERSBURG, Fla. — Leon 
W. Noel of Noel & Peterson Mo- 
tors is the new president of the 
St. Petersburg Automobile Dealers 
Assn, 

Other officers elected at the asso- 
ciation’s annual meeting were: W. 
C. Thomas, Thomas Motor Co., 


vice-president, and Harvey W. Hae- 
seker, Jones & Haeseker Motor Co., 
secretary and treasurer. 





a thorough going over at recent 


regional meetings of NADA; the session in Boston drew top dealer 
officers from five states with J. Harrison Cavanaugh as chairman; 


23)—“General 
clave”—left 





circulated 


Pete Wemhoff 


Jim Mason headed the Detroit session, which cov- 
ered three states. Other subjects discussed included 
fair trade practices, wage and hour law, Regulation 
W and NADA’s financial status. . 
lina association membership is now over the 1,000 
mark, said to be about the saturation point... . 
Ray Chamberlain, 
ager, declares Automotive News’ headline (May 
Sessions 
erroneous 
one session has been eliminated (that dealing 
with annual reports which will be printed and 
instead), 
many speakers as heretofore, with 
time devoted to important clinics.” .. . 


. North Caro- 


NADA convention man- 


NADA Con- 
Says only 


Cut for 
impression. 


and “we'll have just as 
the extra 
Kansas association re- 


ports membership at new peak of 1,149... . 

Kiplinger’s “Changing Times” magazine predicts substantial auto 
price cuts next fall, implying that the factories will cut dealer mar- 
gins. That’s news to me; anybody else know anything about it? ... 
Montana discloses a new Co-op known as the “Federal Employes 
Purchasing Cooperative’ which demands a 10 percent discount from 


all merchants. 


Pere WemHorr, 
Editor 
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AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 

and dealers in motor vehicles, parts and accessories. 49 2. A fair profit to 
. M the dealer on every used vehicie accepted in partial payment for a new 
& A car or truck. J 3, Every doliar of gasoline tax collected by state or federal 
a governments applied to the building and maintenance of highways. 4 4. The 
. e elimination of governmental and bureaucratic controls over this industry. 
R R § 5. A return to the precepts of independence and the rewards of applied 


energy and ability, which made America and gave more of her cifizens 


NEWS more of the better things of life than anywhere else in the world. 


Capsule C omment 


Ford workers throughout the nation lost millions in 
wages; the company lost millions more; Ford and Lincoln- 
Mercury dealers lost untold millions in sales; the nation’s 
economy suffered uncalculated damages. 


And what was gained, Walter, that the company 
didn’t offer at first? 


Purchasing lobbies of the big auto and parts plants are 
jammed again as peddlers hit the road in earnest to bolster 
declining business, it’s reported. 


Must be tough after eight years. 


William Ullman, AUTOMOTIVE NEws’ veteran Washington 
correspondent, reports that while there probably won’t be 
any tax increases this year, the boys down Capitol Hill way 
are ready to go to work soon on a 1950 tax bill to raise 
$6.5 billions of new revenue. 


Even in an election year? 


North Carolina dealers’ recent convention called on the 
auto factories to produce ‘a 1949 model” distribution sys- 
tem, claiming that new cars are now being allotted unfairly. 


Recent surveys of small dealers bear this out. 


Serious customer resistance to prices of current new cars 
is reported in a statewide poll of Indiana dealers. But—ac- 
cording to these same dealers—64 percent of their customers 
insist on deluxe models. 


A strange paradox. 
* a * 

Goodrich’s John L. Collyer assails current efforts “to 
raise the price of crude rubber by restricting production of 
America’s man-made rubber” and warns that the campaign 
is “a cartel road that leads to totalitarianism.” 

Well put, Mr. Collyer. 
a + * 


Secretary of Treasury Snyder declares there is no reason 
to be apprehensive about this nation’s future economy. 


We often don’t agree with Administration views, but 
on this one we'll back it 100 percent. 


AUTOMOTIVE NEWS, JUNE 6, 
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WELL, HERE it is and we hope 
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you like it! The 180-page Automo- ap es Ric 
|tive News Almanac for 1949 is the | OwnW SE SYMETS Ms. 

THO ‘TS 
largest and the most complete we eno” very VEAR , KIDS, YO THe 
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sued annually an Ss SUM AT CA , 
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three years in which car production “Co 900 TORMARCO ) 
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'than four times as many as we)! |¢ 
| mailed of the first edition. There is |‘} C 
always a considerable demand for) |Z. ¢ 


sities, government agencies, etc., for 
reference purposes. 
* * * 


YOU MIGHT be interested in 
knowing that 12 copies will go to 
regular Automotive News sub- 
scribers in Russia. We wonder if 
Tass, the official Soviet news 
agency, will propagandize the fig- 
ures on page 42, which show that 
102,156,931 motor vehicles have 
been manufactured and sold in 
the United States since 1900? Or 
will they stress the number of 
cars and trucks, now totaling 
40,622,264, as shown on page 38, 
which are now on the million and 
a half miles of improved highway 
—in the hands of the poor, be- 
nighted citizens of this great 
capitalistic country? 


* * * 


THEN, TOO, they might like to 
make a feature story out of the 
“Roster of American Cars, Past and 
Present,” which appears on page 50. 
They probably could so twist the | 
facts as to make it appear a crime 
that of the 1,492 capitalistic enthu- 
siasts who built and presented new 
cars to the American buyers, only 
27 are still on the market. They 
could not believe in any system of 
free enterprise which depended so 
completely on nature’s rule of “the 
survival of the fittest.” It has taken 
all the brains, energy and ingenuity 
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of two generations of independent | 
Americans to maintain the trade 
names which still exist in so highly 
competitive a market. In Russia, 
Comrade, you will either ride in a 
Stalinmobile or pedal your Hammer 
& Sickle two-wheeler, if you are) readers, and 
one of the lucky few; otherwise, | letters but you may sign your name 
you will just continue walking! | used, if you so request. 


* ” * 


WE ONLY wish we could get a 
one percent cut on the bets which 
are settled each year, based on the 
authority of the Almanac. It may 
be from the historical facts dis- 
closed in the Car Makers Chronol- 
ogy (page 24-168), the total produc- 
tion figures (pages 26-28), or from 
reference to the birthdates or 
thumbnail biographies in our Fam- 
ily Album (pages 105-142). But we 
hear of so many good-sized wagers, 
which have been won or lost on the 
authority of facts disclosed in the 
Almanac, that it makes our editors 
realize what a_ responsibility for 
accuracy we assume when we an- 
nually attempt this interesting task. 

* + * 


AMONG THE tens of thousands 
of statistical figures printed in this 
volume, we should not be too sur- 
prised to learn of a discrepancy or 
two. However, as Amos would say, 
“we have checked and double 
checked” every figure and now we 
must depend on our best friends to 
bring any error discovered to our 
attention. If the roster of a com- 
pany has been omitted from our 
“Who’s Who,” or you miss the 
thumb-nail biography of an indi- 
vidual in the “Family Album,” it 
may be because our requests were 
ignored or went astray. Our editors 
strive very diligently to make the 
Almanac complete, concise and 100 
percent accurate, but, after all, we 
are only human.—G.M.S. 





| On Distribution 


On page one of your May 23 
issue we notice an article on mal- 
distribution of new cars in the 
Midwest. Before including Texas 
in this picture, may we suggest 
that a more careful investigation 
of the situation be made? 

Our information is that almost 
any make of new car can be bought 
by local used-car dealers at a sub- 
stantial discount for resale, and 
that the majority of these cars are 
coming from small-town dealers. If 
this is true, an on-the-spot investi- 
gation would show the true situa- 
tion, whereas letters from dealers 
might not be as accurate. 

We still have a backlog of orders 
on most models.—Hersert MUELLER, 
Mueller Motors (Chrysler), San 
Antonio, Tex. 

e 


* * 


Hobby Story 


I regretted that I was unable to 
visit you while in Detroit to attend 
the Auto Maniacs meeting. Wanted 
to tell you about one of my latest 


EXTRA COPIES OF THE 
1949 ALMANAC 


are available as we go to press, but 
undoubtedly will be soon exhausted. || 


Chisholm _& Bearcat 
acquisitions, a 1920 Templar paint- 
ed in a bold red with yellow spoke 
wheels, plus plenty of chrome, 
nickel and brass. 

I sold the first speciman of my 


Order today! Regular copies $2.50, or 
deluxe cloth-bound, for permanent fil- 
ing and reference, $5 postpaid. Send 
no money;-we will bill you if we can 
fill your order. 





‘Another View ....... 


This is an open forum for the discussion of any subject of interest to our 
your letters are welcomed. No attention is given to 
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hobby for antique cars about three 
years ago. It was a 1925 Ford. I 
have also sold the canary yellow 
Stutz Bearcat, with which I am 
shown in the picture. 

Much of the success of my hobby 
is due to the skill of A. L. Brault, 
Asheboro, a natural mechanical 
genius, who had the Templar run- 
ning in about half an hour after 
I brought it to his shop. This in 
spite of the fact that the motor 
hadn’t turned over in 20 years. 
Brault gained a considerable part 
of his experience at the Indian- 
apolis speedway. 

I would not be without Automo- 
TIVE News for any consideration. 
H. D. “Tie” CuisHotm, Chisholm- 
Brady Auto Finance Corp., Ashe- 
boro, N. C. 


Coming Events 


JUNE 
June 5-10—French Lick, Ind. (French Lick 
Springs hotel). SAE summer meeting. 
June 24-25—French Lick, Ind, Annual 
convention and exposition of Indiana 
Auto Dealers Assn. 
dune 28-28— — Groton, Conn, (Hotel Gris- 
wold), Summer convention of Connecti- 
cut Automotive Trades Assn. 
ULY 
July 17-19—Mackinac Island, Mich, (Grand 
hotel), Midsummer meeting, Automotive 
Trade Assn. Managers. 
AUGUST 
Aug. 15-17—Portland, Ore. (Multnomah ho- 
tel). SAE West Coast meeting. 
Aug. 28-30—French Lick, Ind. Annual con- 
vention of Kentucky Automobile Dealers 


Assn. 
SEPTEMBER 

Sept. 7-10 — Detroit (Book-Cadillac hotel 
and Masonic Temple). Third annual con- 
vention, National Used Car Dealers Assn. 

Sept. 11-12—Myrtle Beach, S, C. (Ocean 
Forest hotel). South Carolina Auto Deal- 

_ ers Assn, convention, 

Sept. 11-13—Buffalo (Statler hotel). 26th 
annual convention and exhibit of New 
York State Auto Dealers, Inc. 

Sept. 19-20—Milwaukee (Schroeder hotel). 
21st annual session of Wisconsin Auto- 
motive Trades Assn. 

Sept. 28—Burlington, Vt. 
Dealers Assn. convention. 

Sept. 29-30 — Atiantic City. New Jersey 

Automotive Trade Assn. parley. 








Vermont Auto 
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Genuine Ford Rubber Bushing Shackle 
Kits Install Quickly, Need No Lubrication 


For quicker, easier, more profitable Ford service jobs, always 
use Genuine Ford Parts—made right to fit right and last longer. 
For example: 


Genuine Ford Rubber Bushing Shackle Kits contain all parts 
needed for spring shackle replacement on any Ford passenger 
cars, models 1928 through 1949. Shackles are interchange- 
able between either end of front springs and between either 
end of rear springs. Studs are machined carbon steel for long 
wear, greater strength. Each link bar has an individual rubber 
bushing providing a quieter ride. Shackles do not require 
lubrication. They are quickly and easily installed. Complete 
kit, containing four studs, shackle bars, eight bushings and 
eight nuts, is conveniently packaged for easy identification. 


Order from your nearest Ford Dealer by specifying Spring 
Shackle Kit basic part numbers 5304 (front) and 5630 (rear). 
You'll find they‘re priced right for profit! 


Independent Garages . « « This “sign of good business” tells the town you stock 
Genuine Ford Parts, the ones Ford owners really like. Chances are, you can easily qualify to 
display this famous business builder. Your Ford Dealer has the full story—better see him today! 


(Genuine ForRD Paty... Right for FORDS! 





vision o f FORD MOTOR COMPANY 
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Only 16 Still Compel Check .. . 
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Vehicle Inspections 
Losing in States 


NEW YOR K.—Although advo- | 


cated by most safety authorities 


program during the next two years, 
with the result that no general en- 


and included in the state legislation | forcement will be possible during 
sought for uniform adoption in the|that period. Appropriations com- 


national highway safety program, 
compulsory vehicle inspection has 
shown a loss rather than gain in 
state legislative sessions through- | 
out the country thus far this year, | 
a survey indicates. | 
Proposals for new or more 
stringent inspection laws were re- 
jected by the legislatures of a 
number of states, including Flor- 
ida, Indiana, Iowa, Maine, Mary- 
land, New York, Oregon and 
Rhode Island, and are pending in 
Alabama, Missouri and Wisconsin. 
North Carolina’s inspection pro- 
gram, which had been in effect only 
a year, was killed as a result of op- 
position stemming from its incon- 
venience to motorists and despite 
warnings that its abolition would 
turn the state into a dumping 
ground for unsafe used cars. The 
program had called for semi-annual 
inspections at 40 state-operated 
testing lanes. Several unsuccessful | 
moves were made in the North | 
Carolina legislature for adoption of 
various modifications of the inspec- 
tion program. 
The Washington legislature failed 
to appropriate funds for operation | 
of the state’s compulsory inspection 


| 








Stater Closes 
Frisco Outlet 
After 15 Years 


SAN FRANCISCO. Glen C.| 
Stater, who for the past 15 years 
has operated the Glen C. Stater 
Co., San Francisco Hudson distrib- 
utorship, closed his firm June 1. 

Ellis Brooks, former Kaiser- | 
Frazer dealer now operating a 
used-car business at 1595 Van Ness 
Ave., will take over the Hudson 
franchise. Brooks will operate at 
his present location, 1595 Van Ness 
Ave., and has purchased the parts 
stock from Glen C. Stater Co. 

Stater said he would maintain a 
used-car business at 1640 Van Ness 
Ave., which will be operated by his 
son, Jack R. Stater. He will also | 
continue to operate the Glen C. 
Stater Hudson dealership of Fresno, | 
as well as maintain his interest in 
other stores throughout Northern 
California. He plans eventually to | 
re-enter the retail automobile busi- 
ness here. | 

On three occasions, Stater has | 
been elected president of the Motor | 
Car Dealers Assn. of San Francisco. | 
He has also served several terms 
as director of the Northern Cali- | 
fornia Motor Car Dealers Assn. 


| 








} 
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Automotive News' 
Phone Number 


Is Now... 


Woodward 








|spections at state-operated testing 


| stations, 


| Alabama also have urged such leg- 


| ducted through state-operated test- 


{ture is a bill providing for semi- 





J. A. Kornegay, president of Kornegay Motors, Inc., Durham, N. C., 





mittees cut a budget request of $1,- 
900,000 for operation of the state’s 
testing facilities to $50,000, or mere- 
ly enough for school bus inspec- 
tions. Killed in the senate was a 
bill to put the program on a self- 


sustaining basis by charging car | 


owners $1 for the annual inspection. 

A bill to require semi-annual 
inspection of motor vehicles was 
defeated by the Florida house of 
representatives. Presented as a 
committee substitute for two 
other inspection measures, the 
bill would have required vehicles 
to be checked at six-month inter- 
vals. A fee of 75 cents per inspec- 


| 


Here are the detailed results 
among its membership: 


Nov. 1, 1948? 473,001. 








tion would have been charged, 55 
cents going to the private inspec- 
tion station and 20 cents to the 
state. 

Unsuccessfully introduced in the 
Indiana legislature was a bill which 
would have required semi-annual 
inspection of motor vehicles under 
supervision of the state police and | 
at a fee of $1 for each inspection. 

Rejected by the Iowa legislature 
was a proposal for semi-annual in- | 
spections at a fee of 75 cents. | 
Turned down in Maine was a bill to} 
transfer the semi-annual inspection 
of motor vehicles from designated 
private garages to the state police. 
A proposal for enactment of legis- 
lation providing for semi-annual in- 
facilities failed in the Maryland 
legislature. 

Several inspection bills were re- | 
jected in the New York legislature, 
including a proposal for semi- 
annual inspections at state-operated 
Oregon’s legislature re- 
jected a proposed statewide com- 
pulsory inspection law. 

Rhode Island, although reject- 
ing an inspection program, is now 
launching a program under which 
mechanical safety inspections for 
all motor vehicles older than a 
1941 model will be required for 
new registration plates. 

Enactment of a compulsory in- 
spection program has been advo- 
cated in Alabama by Gov. James E. 
Folsom. Safety and civic groups in 


islation, favoring a program con- 


ing stations. 
Pending in the Missouri legisla- | 


annual inspections under super- 
vision of the director of the state | 
revenue department. 

A bill requiring annual inspection 
of motor vehicles is pending in the 
Wisconsin legislature. Vehicle own- 
ers would be required to pay $1 for 
each inspection, to be conducted at 
state-operated testing facilities. 

Repeal of the North Carolina 
inspection statute left 16 states 
and the District of Columbia with | 
compulsory inspection laws, These 
states are Colorado, Connecticut, 
Delaware, Maine, Maryland, 
Massachusetts, Mississippi, New 
Hampshire, New Jersey, New 
Mexico, Pennsylvania, Utah, Ver- 
mont, Virginia, Washington and 
West Virginia. 

Besides the statewide inspection | 
laws, several states authorize com.- | 
pulsory inspection programs by 
some or ali of their cities. 








eine SETS SIGHTS FOR NEW GOAL—Affter receiving a 1949 Certificate of Merit from 
udebaker, 
sights for another service award next year. 
the 1950 target are, 
White, service manager; ‘'Red" 


set his 


Looking on as the Studebaker dealer aims at 
left to ron. G. P. Phillips, factory service representative; William 
assey, and district manager H. M. Salisbury. 


|}tween the 





50 Percent in 


OTTAWA, Ont. — The Canadian’ 


government announces that a total 
of 24,474 motor vehicles were 
financed in April this year for 


| $23,346,591 as compared with 16,295 


units financed for $14,929,095 in 


| April a year ago, a gain of 50 per- 
cent in number and 56 percent in 


amount of financing. } 
Financing of sales of new vehi- 


icles advanced to 8,511 units for 


$12,000,489 in April, 1949, as against 
5,152 units for $7,441,844 in the 
same month last year, up 62.1 per- 
cent in number and 61.3 percent in 
amount. 

Passenger cars financed in April 


Taxes Taxed 


Total Sale in Missouri 


Liable to 2% Levy 


ST. LOUIS.—Missouri’s attorney- 
general has ruled that Missouri 
purchasers of automobiles are not 
entitled to deduct federal excise 
tax or freight charges from the 
cost in paying the state’s 2 percent 
sales tax. 


The department, in an opinion 


prepared by assistant Atty.-Gen. | 


How Auto Dealers Voted 
On Regulation W 


Question No. 1—Has Regulation W retarded your deliveries of 
new cars? (Check one). Yes, 14,416; no, 5,329. 
Question No. 2—How many new cars have you delivered since 


Question No, 3—Since Nov. 1, 
not take delivery due to the amount of the monthly payment re- 
quired under Regulation W? 236,651. 


Question 













of NADA’s Regulation W survey 






1948, how many customers could 





Question Question 





Question 





Total No. | No. | No. 2 No. 3 
Returns Yes No Cars Sold Refusals 
Alabama 264 168 93 6,518 2,663 
Arizona 94 73 17 1,790 1,163 
Arkansas ............. 234 158 71 3,884 2,167 
CEEEEEED . weseceveccvesovssevses Bg Oe 1,140 124 47,479 30,968 
eae 222 154 65 4,535 2,196 
Connecticut .......... 262 216 42 7,286 3,529 
Delaware ........ sesamiae 29 18 10 794 328 
|| District of Columbia.. 104 91 12 5,693 3,567 
|| Florida 238 189 45 6,407 3,404 
|| Georgia 266 173 87 7,018 2,353 
Idaho 154 99 53 1,993 775 
Illinois . 1,100 762 325 28,901 11,882 |) 
Indiana 663 479 176 14,493 8,898 
Iowa 574 316 251 8,974 2,309 
Kansas .. 626 367 249 8,155 4,347 
Kentucky 240 142 94 5,013 1,898 
Louisiana 213 149 60 5,888 3,182 
Maine ........ 127 95 30 2,181 1,240 
Maryland 209 170 36 5,820 3,778 
Massachusetts 579 496 76 13,269 8,455 
Michigan 882 697 171 30,478 15,559 
Minnesota 694 404 276 10,665 4,501 
|] Mississippi 240 162 75 3,792 2,447 
|! Missouri 527 402 118 12,303 6,689 
Montana ...... 221 113 102 2,496 861 
Nebraska 248 106 37 3,617 1,048 
|| Nevada 36 29 1 625 358 || 
|| New Hampshire 141 112 26 1,507 1,120 || 
New Jersey ...... 651 547 92 19,677 9,341 || 
New Mexico 100 67 31 1,447 837 
New York .. 1,119 881 221 34,217 14,256 
|| North Carolina 480 327 146 9,164 4,089 
|| North Dakota . 181 53 125 2,220 244 
Be POD dtsssecss baealee 1,197 867 315 32,372 14,095 
Oklahoma ...... 407 290 112 5,899 3,177 
Oregon. .......... 275 208 63 6,669 3,671 |) 
|| Pennsylvania . 1,075 834 225 27,716 12,014 
|| Rhode Island . 93 77 14 2,263 1,363 
South Carolina 200 129 68 4,039 1,961 
South Dakota ..... 154 63 87 1,628 447 
Tennessee . 278 195 79 6,42. 2,971 || 
Texas 892 690 191 19,391 12,208 
Utah ..... 153 126 23 2,526 1,608 
Vermont 89 67 17 1,121 833 
Virginia : 420 321 91 9,577 4,928 
|] Washington . 405 329 66 11,262 5,862 
West Virginia 234 141 87 4,756 1,988 
Wisconsin ............ 428 242 180 8,847 3,123 
Wyoming ..... 113 62 48 1,370 725 
Unidentified 663 418 225 8,833 5,225 
TOTAL 14,416 5,329 473,001 236,651 


Auto Financing Rises 


Canada 


totaled 5,508 units for $7,358,644 as 
jagainst 2,632 units for $3,183,696, a 
gain of 109.3 percent in number and 
/131.1 percent in amount over April 
| last year. 

Commercial vehicles financed in- 
creased to 3,003 units for $4,641,845 
in April, compared with 2,620 for 
| $4,158,148 a year ago, up 14.6 per- 
|cent in number and 9 percent in 
| amount. 

Sales of used vehicles financed in 
|Canada also showed an upward 
| trend in April, rising to 15,963 units 
for $11,346,102, compared with 11,043 





|gain of 44.6 percent in number and 
51.6 percent in amount. 


Used passenger cars financed rose 
jto 13,103 units for $9,068,605 as 
against 8,789 units for $5,444,094 
jlast year in April, a gain of 50.2 
| percent in number and 66.6 percent 
}in amount, and commercial vehicle 
sales financed advanced to 2,760 
units for $2,277,497, compared with 
2,254 for $2,043,157 in April last 
| year, an increase of 22.4 percent in 
































































units for $7,487,251 a year ago, a| 


‘Personnel Moves 
Announced by 


GMC Truck 


| PONTIAC.—Organization changes 
lin the Truck division of GMC 

Truck & Coach are announced by) 
| J. E. Johnson, general sales man 
| ager. 

R. C. Woodhouse, formerly GM¢ 
regional manager for the south 
| west, is promoted to assistant gen 
'eral sales manager of the Truc} 
division at Pontiac. 
| R, E. Holsaple, 
|manager for GMC 


formerly zon: 
in Charlottes 


oe 





R. E. Holsaple 


N. C., is promoted to the newly- 
'ereated position of metropolitan 
sales manager in charge of GMC’s 
|four retail operations in Chicago 
He is succeeded by G. R. Black- 
/burn who has headed the sales 
organization and analysis depart- 
ment in Pontiac. A. B. Campbell, 
formerly Blackburn's assistant, will 
|succeed him. 

| W. P. Smith becomes retail store 
|manager for GMC in Cleveland 


R. C. Woodhouse 








W. P. Smith 


G. R. Blackburn 
taking over this position from 
Glenn G. Bennett who has resigned 
to take a GMC dealership in 
| Phoenix, Ariz. 


Canadian Fair 
Features Cars 


From 3 Nations 


| TORONTO, Ont. American 
|English and Czechoslovakian cars 
|were on display at the Canadian 

International Trade Fair, which 
opened for two weeks at Toronto 
on May 30. The fair, open only to 
accredited buyers, had exhibitors in 
all lines of manufactured goods and 
raw materials from 35 countries, 

Only American automotive dis- 
|play was that of General Motors, 
'which had on show Chevrolet, 
| Buick, Pontiac, Oldsmobile, Cadil- 
| lac and its British Vauxhall cars. 
| These were on display, with latest 
/1949 models, for export orders, in 
ithe manner of the normal North 
American motor show. No GM 
trucks were shown. 

British cars on display included 
the complete Austin line, passenger 
cars and trucks; the Wolseley, 
Riley, Morris and M.G. of the Nuf- 
field group and the Rolls-Royce 
|/and Bentley custom body cars. The 
|latter two makes were the most 
| expensive on display, ranging from 
| $15,000 to $23,000 in price. 

From Czechoslovakia the Skoda 
conventional small-size passenger 
|car was on display, to sell in 
|Canada at about $1,700. A _ rear- 
engine fin-shaped Tatra was also 
'on display, but no fixed price was 
|quoted by the Czech Kovotrade 
|representative for this car, It 











is 


| number and 11.5 percent in amount. | the first shown on this continent 





Julian L. O’Malley, held the pur-| 
chase price of an automobile was | 


the contract amount agreed on be- 
seller and buyer, 
that the price was the base for the 
sales tax. Items such as freight 


charges and federal excise taxes, if | 


included in the contract price, 
could not be deducted, he said. 
Missouri purchasers of automo- 
biles, including cars bought out- 
side the state for use in Missouri, 


and | 


|/must pay the 2 percent sales tax 
/on the purchase price before the 
state issues a title or registers the | 


' car. 


NICHOLS' 





SPIC AND SPAN USED-CAR LOT—Raiph Nichols Co., Oldsmobile-Cadiliac 
dealer of Nashville, believes in a used-car operation as clean as the new-car operation 
The spacious used-car lot features late model offerings that have plenty of appeal from 
an appearance standpoint. 
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Somebody will go to town in city “X”! 


City “’X” is ready and waiting for a Packard dealer! And here 
is what it offers him: 

A prosperous, growing market: The population, now 25,000, 
has trebled since 1942. (Trading area population: 70,000.) 
Stable, diversified industries range from knitting mills to marble 
quarries. What's more, City ‘“X” is the business heart of a rich 
agricultural area. Effective buying income is estimated at 18 
million dollars. 

A ready-made group of customers: Scores of loyal Packard 
owners in City “X;’ are immediate customers for service... 
and are pre-sold prospects for new Packard cars. 

Pleasant family living: City “X” is a pleasant, historic city 
with a suburban atmosphere—just 17 miles from a celebrated 
Southern state capital. It’s in the center of a fast-growing 
recreational area. 


. * a e 
City ““X” is one of a select group of cities on the new Packard 
Golden Opportunity list. They're going fast—so act quickly! 


@ Sell the new Golden Anniversary Packard line—three series, 
14 individual models, at new lower prices! 


@ Qualify for the industry's first three-year dealer contract! 





@ Share in the future of America’s oldest exclusive fine car 
builder—a Company which today is in the best production 
and sales position of its entire 50-year history! 


Wire or telephone direct to Karl M. Greiner, General Sales 
Manager, Packard Motor Car Company, 1580 East Grand Blvd., 
Detroit 32, Mich. (All inquiries are confidential.) 





NEW LOWER PACKARD PRICES begin at $9994" 


*for the 135-HP Packard Eight Club Sedan—delivered in Detroit; 
state and local taxes, if any, and white sidewalls ($21), extra. 


Packard ------ 











FOB FACTORY 





New Tools May Cut 


Automatic Drive Costs 


(The opinions expressed herein are those of Columnist Allen and are not 


necessarily those of Automotive News.) 


By A. H. Allen 
A SLICK idea in equipment or tooling for mass manufac-| 
4 


ture of automotive components, which may cut costs, 
may also prove to be a competitive ace in the hole to be 
guarded as jealously as a new body design or a new type 


of engine. 
For example, the incident 


is related of a leading builder 
of transfer-type machine tools (the 
Cross Co., Detroit) which had 
worked out a novel grouping of 
machinery for processing transmis- 
sion cases on a new torque-con- 
verter job for Chevrolet. The equip- 
ment had been demonstrated to 
engineers of a number of automo- 
tive companies and plans were be- 
ing drawn to unveil the setup to 
the press last week in Detroit with 
appropriate ceremonies, photo- 


...and Add the Impact of 








graphs and ex- 


planatory mate-| 


rial. 

When the cus- 
tomer learned of 
what was going 
on, the clamps 
were screwed 
down tight con all 
publicity and 
demonstrations 
until the equip- 
ment is installed 
and operating. 


There the matter rests today. Some 





If you have a product—or if your client has— which 
needs effective, economical selling on a national or 


a regional basis, you should know— 


National Advertising Company now offers far the 
largest, most efficient organization for erecting and 
maintaining highway displays from coast to coast. 


More than 90,000 highway displays are now selling 


the products of NADCO clients. 





*Reg. Trademark of Minnesota 
Mining & Mfg. Co., St. Paul, Minn. 
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DEALER GIVES STUDENTS PRODUCTION LESSON—E. A. Kleinknight, Chevrolet dealer 
in Syracuse, Ind., rewarded a diligent high school physics class with a 400-mile trip to 
Flint, and an inspection of the Chevrolet assembly plani. Kleinknight is shown above with 
@ group watching the lowering of an engine to the chassis. The dealer's wife is also in 
the foreground. 


of these large equipment layouts| should be entitled to make the 
of the transfer type run up to| most of it in telling the world. 

$100,000 or more in cost, and the However, it is the customer 
resulting economies they bring to| who is paying the bill and there- 
manufacturing are no trifles. An| fore he can call the turn. If he 
equipment builder might reason! prefers to keep developments of 
that if the setup was his idea he| this character under wraps and 


HIGHWAY DISPLAYS 





REFLECTIVE SHEETING 


If you add to this impressive, proved power, the 
added impact of "Scotchlite” Reflective Sheeting, you 
have an unbeatable outdoor selling combination at 
extremely low cost . .. a combination that sells 
night and day! 


Get all the details of any type highway display pro- 
gram anywhere in America simply by writing or call- 
ing National Advertising Company, Waukesha, Wis- 
consin (successor to Lee Larson & Company). 


ional Advertising Co. 


WAUKESHA, WISCONSIN 


NAMES THAT GO NATIONAL—Alemite @ American Broadcasting Company ©@ Auto-Lite © Buick © Burd Piston Rings ¢ Chevrolet © Chrysler 
Cooper Tire © Dayton Tires ¢ Devoe & Raynolds Paint © Dodge-Plymouth ¢ Du Pont e Evinrude Motors @ Fisk Tires © Ford @ Glidden Paints 
Hudson @ International Shoe Company ¢ Kaiser-Frazer © Lincoln-Mercury @ Miller Brewing ¢ Mohawk Tires @ Nash @ Oldsmobile ¢ Pennzoil 
© Quality Bakers of America © Seiberling Tires © Society Brand Clothes e¢ Studebaker 
U. S. Tires @ Willys-Overland, and other sectional and local advertisers. 


Pepsi-Cola ¢@ Philco © Pontiac 





away from competitors’ eyes, that 

is his privilege. 

Actually, it is a little iifficult tc 
maintain any great secrecy 
throughout the industry. The word 
gets around, in conversations be- 
tween engineers, among suppliers 
and vendors, even if nothing ap- 
| pears in print. 

Take the case of a recent item 
published here concerning a new 
development for an engine acces- 
sory. No company names were 
mentioned but interests active in 
the work called in a supplier in- 
volved and asked, “How come you 
are giving out this secret stuff to 
the press?” 

The supplier came right back 
with the right question: “Did it 
ever occur to you people that you 
are not the only ones working on 
this same principle?” There the 
incident closed. 

- + * 


| Scarcity to Surplus 


OW TIMES Can Change Dept.: 

It was not too long ugo that 
gray iron foundries were frantic- 
ally scouring the world for ton- 
nages of pig iron to keep their cu- 
| polas in operation. 
| The automotive industry im- 
| ported material from Norway, the 
Netherlands, Mexico and remote 
reaches of the U. S. where a blast 
| furnace might have a little spare 
|iron. Some of the stuff was little 
| short of cinder. 

Last week Republic Steel Corp. 
closed down one of two furnaces 
| in Cleveland, which had been pro- 
| ducing 550 tons of foundry iron 
| daily, due to slack demand from 
|melters following a sharp decline 


in ordering earlier this year. 
* * a 





| Plain Upholstery 


ORE than one manufacturer of 
t passenger cars is giving seri- 
|} Ous consideration to throwing out 
expensive upholstery fabrics for 
| seats and finishing them in plain 
cotton duck. The buyer would re- 
ceive the benefit of the cost re- 
duction and then, as he does fre- 
quently now, select suitable seat 
covers and have them installed 
over the inexpensive fabric, pro- 
viding equivalent appearance at 
lower cost. 

The incongruity of purchasing a 
new car with deluxe upholstery 
fabrics and then shrouding them 
|in fancy nylon seat covers has 
long been deplored, and it appears 
something is going to he done 
about it finally. 
j * 


+ * 
New Dodge Engine 
KQUIPMENT circles reveal the 
program for a new Dodge en- 
gine, requiring a considerable in- 
vestment in machinery, fixtures, 
tools and the like, may be getting 
under way before long, following 
requests for revised quotations. 
The project has been kicking 
around for some time, first hot 
and then cold. This time it looks 
like action. 





* * * 
Cost-Cutting Drive 


GUPPLIERS say some of their 
~ auto company buyers are get- 
ting terrifically “nosy” about com- 
| plete details of raw material costs, 
items which vendors like to feel 
are their own business. 

It is all a part of the campaign 
to cut costs of car-building, and 
large buyers can swing plenty of 
weight when it comes to ferreting 
out information about their 
sources. 


M iller Named 
Kaiser Aide 


WILLOW RUN.—The appoint- 
ment of Michael Miller as vice- 
president and executive asssistant 
to the president 
has been an- 
nounced by Edgar 
F. Kaiser, presi- 
dent of Kaiser- 
Frazer Corp. 

Miller came to 
Willow Run in 
July, 1946, and has 
|served as vice- 
ipresident in 
charge of admin- 
|istrative engi- 
neering. He is 
| president and director of Kaiser- 
| Frazer of Canada Ltd., vice-presi- 
|} dent and director of Kaiser-Frazer 
| Export Corp., director of Kaiser- 
Frazer Sales Corp., and director of 
| Kaiser & Frazer Parts Corp. 








Michael Miller 
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Quickest way to 
close a sale 


EALERS selling Airfoam cushioned cars will tell you — once a 
customer gets his hands on this buoyant cushioning, he’s ready 
for the dotted line. 





For this airy latex material promises—and delivers—a world of 
riding comfort. It’s soft, yielding, yet so resilient it smothers every 
bump. And so restful it makes even long trips seem short. 


What’s more, Airfoam lasts far longer than other types of cushion- 
ing. It doesn’t flatten out or lump up. Protects upholstery, too. 


All these are mighty useful weapons in the tough sales battle shap- 
ing up. If you’ve got this nationally advertised late *x cushioning, be 
sure to tell your customers. If you haven’t, ask your manufacturer 
to install Airfoam in next year’s models. More and more cars, in 
every price class, are adopting it. Goodyear, Manufacturers’ Sales 


Dept., Akron 16, Ohio. 


NOTE TO MANUFACTURERS: Let us show you how recently developed tech- 
niques in building Airfoam cushioned seats provide extra riding g space, more 
legroom. Write: Goodyear, Manufacturers’ Sales Dept., Advon 16, Ohio. 








A Hit! ABuy! 


SUPER- CUSHIONING BY 


GOODFYEAR 


THE GREATEST NAME IN RUBBER 





Airfoam—T.M, The Goodyear Tire & Rabber Company 
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On the Downward Path .. . 





The Record on Auto Price Trend 


By Bernie Thomas 
Associate Editor 
oe THE STORY on auto 

prices? 

Using comparative figures on 
other products, auto makers can 
demonstrate that auto prices are 
lower than those on other things 


people buy. 
However, as one auto maker 
said: 


“It doesn’t matter much whether 
we know that our prices are NOT 
out of line, for if a sufficient 
number of customers think car 
prices are too high, they are too 
high. That’s all there is to it.” 
Last winter a sufficient number 

of people to swing the tide got the 
idea that auto prices were too high, 
No longer would the customer buy 
any car at any price. 

Some lines started to slip. 

* . * 

UT in adding up the record on 

the downward trend of prices 

from the files of Automotive News, 
it is evident that the initial reduc- 
tion could not be attributed directly 
to slipping sales. 

General Motors started the re- 
ductions by token but significant 
cuts to nail down its cost-of- 
living cut in wages, as called for 
in its union contract. And GM 
sales were not slipping. 

Some of the cuts of other makers 
that followed were made to woo 
sales. Others were token reductions, 
made because people were waiting 
for them. 

* + * 
7 BACK up the downward 
trend, auto makers are looking 
for decreased costs through: 

1. Increased efficiency from la- 
bor. 

2, New and more efficient ma- 
chinery. 

3. Lower material costs. 

4. Anticipation of still lower ma- 
terial costs, particularly steel. Op- 
timism prevails, but steel prices 
are still at peak levels, and many 
auto plants are committed at pre- 
vailing prices until the last quarter 
of the year. 

Meanwhile, new-car- sales in 
1949 are running well ahead of 
1948 for all but a very few 
makers. 

GM’s price cuts came on Feb. 25. 
The following week Willys-Over- 
land temporarily suspended pro- 
duction, reportedly as a move to 
gear its operations to a competi- 
tive market. At the same time, 





Australian Sica 
Draws 100,000; 
Sales Plentiful 


MELBOURNE, Australia — 
(UTPS)—The 15th annual interna- 
tional Motor Show held here last 
month was an outstanding success, 
show officials declared. 


It is reported that sales of motor 


vehicles averaged 15,000 pounds | 
sterling each day and all cars 
priced 


under 2,500 pounds were 
sold. 
Higher priced cars are available | 
for immediate delivery in Austra- | 
lia but in the lower price grades 
deliveries cannot be made under 
six months to business users and 
12 months to private users. 


Over 100,000 people visited the 
show, creating an all-time record, 
it was announced. 

Considerable trouble was experi- 
enced with robbers who were ap- 
parently keen on lifting car radios | 
and other accessories. Police were | 
on watch and caught two men mi 
the act. 





Detroit Golf Tourney 


DETROIT. — The Detroit Auto- | 
mobile Dealers Assn. will hold its | 
annual golf tournament July 19 at | 
the Birmingham (Mich.) Golf and | 
Country club. An association bulle- | 
tin urged members to plan their | 
vacations so they might attend the 
event. 


other makers were moving produc- 
tion schedules to postwar highs. 
c2 * + 


ea Automotive News 
4 reported: “Used car prices are 
dropping. Some dealers expect them 
to stabilize at a sounder level.” It 
was apparent that in this instance, 
“sounder” meant lower. 

Willys-Overland, effective 
March 17, reduced prices on its 
vehicles by $25 to $270, 

Effective March 29, Kaiser-Fraz- 
er reduced prices on its cars by 
$198 to $333. 

* * * 

DOWNWARD price movement 
~4% was gathering speed. It was re- 
ported that auto makers were find- 
ing it virtually unnecessary to pro- 
cure steel through conversion 
deals, greatly trimming the cost of 
the material. 

And from another March issue 
of Automotive News: “The man- 
ufacturer’s list price on the Olson 
all-aluminum Kurb-Side package 
delivery body for Chevrolet for- 
ward-control chassis has been re- 
duced $170.” 

Prices for iron and steel scrap, 
historically one of the most sensi- 
tive industrial barometers, contin- 
ued to skid downward in no un- 
certain fashion, 

It was generally admitted that 
for all practical purposes, the steel 
shortage was over. Observers said 
the steel demand curve had lev- 
eled off, and that in some cases 
there were clear downward sags. 

* * + 

nya auto plant in the indus- 

try, along with their suppliers, 
was becoming increasingly con- 
cerned over break-even points. 
With General Motors, Willys and 
Kaiser-Frazer having started the 
price ball downward, other makers 
looked and found that the public, 
at least in part, was adopting a 
“wait-and-see” attitude. 

AvuTomMoTIVE News reported Apr. 
11: “In last week’s developments 
advertised delivered prices of Ford 
cars dropped from $14 to $33; Ford 
trucks, $10 to $40; Mercurys, $85 
to $127; Lincolns, $106; Nash 600s, 
$21 to $31, and Nash Ambassadors, 
$84 to $126.” 

Almost simultaneously, price re- 
ductions ranging from $30 to $114 


Comparisons 
Four-Door Sedan Prices 


Advertised-Delivered 


(As of June 2) 


Chevrolet Special 

Ford Six 

Chevrolet Deluxe ........... 
Ford V-8 

meee Cembere Ge oo. ccc ccccens 
Plymouth Deluxe 

Ford Custom V-8 . 0450 ads 
Plymouth Special Deluxe eee 
Studebaker Champion Deluxe. 
Pontiac Streaml, 6 Standard .... 
Pontiac Chieftain 6 Standard .... 
Studebaker Champion Regal Del. . 
Pontiac Streaml. 8 Standard .... 
Nash 600 Super ..... a 
Oldsmobile 76 Town Standard bere 
Pontiac Chieftain 8 Standard .... 
Oldsmobile 76 Standard ......... 
Pontiac Streaml. 6 Deluxe ...... 
Nash 600 Super Special 

Pontiac Chieftain 6 Deluxe 
Dodge Meadowbrook ............ 
Pontiac Streaml, 8 Deluxe ...... 
Pontiac Chieftain 8 Deluxe 
Dodge Coronet ..... piewets 
Oldsmobile 76 Town Deluxe 
Oldsmobile 76 Deluxe ....... 
Katser Snecial ............. 


. -$1,461 
1,472 
- 1,540 
1,546 


DeSoto Deluxe ... 


Studebaker C ommander ‘De luxe. a 


Dodge Coronet Town ...... 
Mercury os os EET eT Ce 
Kaiser Traveler i<a ‘ 
Studebaker Commander Regal D. 
Buick Super ...... ‘ > 
Chrysler Royal ...... Se eee, 
EN 0c wis 2's bes 0 0:90.60 
Kaiser Deluxe .... Jaetous 
Nash Ambassador Super. Peeavecon a 
Hudson Super Six .... i 
Oldsmobile 88 Town Standard aie 
Nash Ambassador Super ae 2,2 
Oldsmobile 88 Standard ......... 
Packard Eight ....... 

Hudson Super Eight | sits <A’ 
Studebaker Land Cruiser ....... 
Chrysler Windsor ... oe ae 
Nash Ambassador Custom caecee eee 
Oldsmobile 88 Town Deluxe . 
Oldsmobile 88 Deluxe .......... 
Hudson Commodore Six ......... 2,383 
Packard Deluxe Eight .......... 2 
Hudson Commodore Eight 
Oldsmobile 98 Standard ........ 
Lincoln ... a teas aadere 
Oldsmobile 98 ‘Deluxe ae stare te abe 
Frazer Manhattan .............. 
Packard Super Eight ........... 
Chrysier Saratoga .............. 
Buick Roadmaster .............. 
Chrysler New Yorker ........... 
Cadillac Series 61 ... ane 
Packard Super Deluxe Eight ows 
Kaiser Virginian ..... one 
Cadillac Series 62 ...........06. 
Lincoln Cosmopolitan ........... 
Cadillac Series 60 Special 

Packard Oustom Eight .......... 








on cars and from $16 to $42 on 

some truck models were made ef- 

fective by Ford Motor Co. of 

Canada, Ltd. 

Automotive News reported Apr. 
18: “Hudson and Austin fell in line 
with the price cut march last 
Thursday. Hudson reduced its prices 
by $15 to $100. Austin’s delivered 
prices in New York fell from $75 
to $200 on all but its highest priced 
vehicles.” 

+. + * 
yy nwet=. prices of lead and 
zine registered new declines, 
following on the heels of further 
reductions on iron and steel scrap. 


Jones & McLaughlin Steel Corp. 
cut $1 a ton off the price of hot- 
rolled steel sheets of the type used 
in cars. Ethyl Corp., 
from the break in lead costs, re- 
duced prices of its tetraethyl lead 
and anti-knock compounds. 

Automotive News reported Apr. 
25: “A Milwaukee dealer for Brit- 
ish Ford cars announced a cut 
in price of about $500 on 1949 
models.” 

And in April, 
also reported: 

“Competition in the tire industry 
warmed up perceptibly as Firestone 
Tire & Rubber Co. offered the pub- 
lic a lower-priced fourth-line tire 
for $10.45. Goodrich, at the same 
time, introduced a_ lower-priced 
truck tire.” 

Tire sales in February, statistics 
showed, had dropped 7.36 percent 
behind January volume. 

* * * 


AUTOMOTIVE News 


N MAY 3 Packard became the} 


seventh U. S. auto maker to 
pare prices during 1949. Packard 
announced that its Golden Anni- 
versary models would cost from 
$103 to $246 less than their prede- 
cessors. The amount of the cuts 
were partly reflected in the addi- 
tion of certain equipment as stand- 
ard that had previously been op- 
tional. 

Automotive News reported May 
9: “Retail price cuts averaging 16 
percent were made last week on 
the Auto-Lite and Prest-O-Lite bat- 
tery lines of Electric Auto-Lite Co. 
Royce G. Martin, president, said 
the move reflected lower lead 
prices.” 

Other battery makers, who had 
already reduced prices, were Wil- 
lard and Electric Storage. Auto- 
Lite’s cut wiped out a 10 percent 
hike that had been made Nov. 
1, 1948, 

The same Automotive News issue 
reported: “Renault prices slashed 
$190.” 

Price news the following week 
was: 

“Price reductions averaging 15 
percent on the complete line of 
Delco batteries are announced.” 

“Lower prices announced for 
Fruehauf truck bodies.” 


“Mid West Body & Mfg. division | 


announces price reductions up to 
17 percent on 
body line.” 
* + * 

WEEK later a story was head- 

lined: “Battery Price Cut a Sec- 
ond Time by Two Firms.” They 
were Willard and Electric Storage. 


Willard’s latest price cut was 
said to average about 11 percent, 
and coupled with a previous cut 
brought Willard prices down a to- 
tal of 15 percent. Electric Stor- 
age’s prices were similarly low- 
ered. 

That week also Standard Oil Co. 
(Ohio) made price cuts of 19 per- 
cent on all Atlas passenger and 


} truck tires and tubes, marketed as 


its own brand in Sohio service sta- 
tions throughout Ohio. 


In the lull that followed Pack- 
ard’s price action, many analyzed 
the situation as indicating there 
would be no further price cuts 
made on cars until this fall. 
Chrysler and Studebaker were 
considered the possible excep- 
tions. 

But that sort of reckoning ap- 
parently failed to comprehend the 
possible implications in GM’s cost- 
of-living wage agreement with its 
workers, 

On May 23, GM cut prices on its 
cars and trucks again. 

Currently, Detroit buzzing is: 
“Has the auto industry got a sec- 
ond round of price cuts in the 
making?” 


its complete truck | 


benefiting | 

















CHRYSLER DEALERS PUSH KAYE PROGRAM—When the head man of Sammy Kaye's Show- 


room, 
recently, he put in some real licks promotin 
roup of local dealers. Left to right, stan 
é “on of C. H. Wallerich Co., and M. 
and J 


the radio program now being sponsored by Chrysler dealers, 


visited Indianapolis 
the ee am. This picture shows him with a 
ing: WW. Karr of K. W. Karr Motor Co 
Ss. Philiips of D L. Stone, Inc. Seated: Kaye 


. B. Wiles, president of Wiles- Johnson Motors, Inc. 


500-Mile Victory Brings 


INDIANAPOLIS. — Finishing 
first in the 33rd annual 500-mile 
auto race May 30 was worth $51,575 
to Bill Holland and Lou Moore, 


owner of the Blue Crown Special | 


in which Holland set a new Speed- 
way record of 121.377 miles per 
hour. 

Holland collected $25,350 from the 
Speedway purse, $14,600 for leading 
the field on 146 laps, $200 from the 
qualifying purse, $400 from the 
entry purse and the remaining 


Hudson Dealers 
From N.Y. Set 


For Driveaway 


DETROIT. — One hundred and 
sixty-four New York area Hudson 
dealers, salesmen and factory sales 
representatives will arrive here to- 
day (June 6) to spend the day as 
guests of the company and to pick 
up 134 new Hudsons which they 
will drive back to New York in 
the largest Hudson driveaway since 
before the war. 

The trip climaxes a 10-week sales 
contest in which New York zone 
Hudson salesmen competed. 

The group will make the trip 
here in a special train and will be 
led by C. H. Calhoun, eastern divi- 
sional sales manager, and Claude 
Margetts, zone manager. Every 
New York area Hudson dealer will 
be represented. 

The contest winners’ day will in- 
clude a trip through the Hudson 
factories and a luncheon at which 
12 of the contest winners will be 
awarded prizes totaling $2,800. The 
luncheon will feature talks by A. 
E. Barit, president, and George H. 
Pratt, sales vice-president. 

Following the luncheon the men 
will board the steamer City of De- 
troit for the overnight trip to Buf- 
falo, Driving in convoy order, the 
group will have a police escort out 


|of Buffalo on their way to New 


York. The trip will be made via El- 
mira, Binghamton, Hancock, Monti- 
cello, Middletown and _ Suffern, 
N. Y., and Hackensack, N. J. 


$51,575 to Holland 


| $11,025 from accessory companies. 
Finishing second about five miles 
| back of Holland was Johnny Par- 
sons of Van Nuys, Calif., who won 
$18,250. Parsons set a new 500-mile 
race record for rear-drive cars with 
an average of 119.785 miles per 
hour. He drove a Kurtis-Kraft 
Special. 

Veteran Mauri Rose, a Stude- 
baker engineering consultant trying 
for his third straight win in the 
|Memorial day classic, was forced 
out of the race 20 miles from the 
finish line when his engine stalled. 
He was in second place at the time. 

Third-place money of $11,675 
went to George Connor of Los An- 
geles, who also drove a_ Blue 
Crown Special. Myron Fohr of Mil- 
waukee won $8,575 for finishing 
fourth. 

Twenty of the original starting 
field of 32 racers failed to survive 
the gruelling grind. There were 
three crackups. The most seriously 
injured driver was Duke Nalon of 
Los Angeles. 





Cadillac Putting 
Hydra-Matic in 
98% of Output 


DETROIT. — More than 98 per- 
cent of all 1949 Cadillacs are being 
equipped with Hydra-Matic drive 
at customers’ requests, John F. 
Gordon, Cadillac general manager. 
said last week. 

Gordon said the currently high 
figure was an extension of contin- 
uously increasing demand that 
started in 1941 when slightly less 
than 30 percent of ail Cadillacs 
were so equipped. 

This increased to 60 percent in 
1942, Gordon said. Following the 
war, he cited the following per- 
centage figures: 87 percent for 1946 





models; 92 percent in 1947, and 97 
percent in 1948. 
“As Hydra-Matic is optional 


equipment on Cadillacs, this high 
percentage in customers’ choice is 
particularly significant in reveal- 


ing acceptance of a major automo- 
tive advancement,” 


said Gordon. 








BROWN OPENS DON LEE DEAL—Parker Seitz, manager of Don Lee Cadillac-Oldsnobi'e 
dealership of San Diego, right, congratulates Marvin K. Brown, former San Diego Don Les 


manager and past president of the San Diego 


new half-million-dollar Don Lee Cadillac dealership at Sherman Oaks, 


Others in grese (left to right): 


nando valley. 
(Cadillac), Hollywood; 


Dawson, former Don Lee executive now with Cadillac Motor; L. 


Lee branch at Burlingame, Calif. 


Motor Car Dealers Assn., at recent opening of 


Calif., in San Fer 
Henry Tibbs, manager of Hillcrest Motor Cc 
J. Dixon, manager of Hillcrest Motor Co., Beverly Hills; A. 


G. Lehousse, manager, Don 


> 
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| m0 more porthole’ vision tor convertibles! 


See-Clear’s New|zi (ira Window 


| INCREASES 
REAR VIEW 
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LIST PRICE 
% 
7 types fit all post- 01 : yes 
Attaches in a few min 4 oa Zeta aslo te) 
quickly and easily. -_ ' 
Complete instructions furnished. 
va 
“Sure, | like convertibles fine, except that | can’t 
see a thing through my rear window when driving.” 
NEA REST YOU That's the main objection See-Clear's FOLDING WINDOW 
overcomes! Not only that, but it is far more convenient than a 
ABELES-LEWIT CO., INC. rigid glass replacement window which must be removed when 
310 West 68th Street, New York 23, N. Y. top is lowered. 
DAVRO DISTRIBUTORS, INC. : ; 
521 West 125th Street, New York 27, N. Y. That's why you're actually doing your customers a favor when 
JAMAICA BATTERY & ENGINEERING, wc you install a See-Clear FOLDING WINDOW! It increases Cc onal Wi 
sa i eee ae ee rear-view vision 500% — and it’s made from a remarkable, soneumone W mmow 
16 West 61st Street, New York 23, N. Y. Bakelite-processed FLEXIBLE GLASS that permits it to fold 
MILLER AUTO SUPPLY & EQUIPMENT CO., INC. up and down with the top! pip 
205 East 9th Street, New York 3, N. Y. Fr | 
BARTON SUPPLY CO., INC. Safe . . . practical . . . good for life of car . . . a sensational 
3026 Nerth Bread Sirect, Philadelphia 22, Pe. development that enhances the value of every convertible, old 
ONONDAGA SUPPLY CO., INC. Fasil ad peatays 
344 West Gensese Stvest, Syraaves 4, New Verk or new. Easily attached too — you don’t have to cut the top 
= THE HARRISON TIRE & RUBBER CO. or do any drilling whatsoever! 
, Court and Race Streets, Cincinnati, Ohio : a p 
D MANNIX AUTO SUPPLY Summer time is convertible-time, so be prepared to 
; 602 North Copital Avenue, Indianapolis 4, Ind. cash in now with this profitable, easy selling item! 
DISTRIBUTING SALES CO. 
4524 Michigan Avenue, Detroit 10, Michigan 
CERTIFIED AUTOMOTIVE, INC. 
1924 South State Street, Chicago 16, III. DISTRIBUTOR . 
Order from your local jobber, if listed above, o: INQUIRIES Exclusive SEE-CLEAR Features 
send order direct to factory, using order form below. INVITED e No cutting of top in any way 
@ Scratch-resistant 
ee ee Pee ae ee : : SEE-CLE ; 
3 Fr 1 @ Will not crack or crease, ripple or roll AR Folding Window 
SEE-CLEAR COMPANY ’ 
| | 545 Fifth Avenue, New York 17, N. Y. Be ee by extremes in 
| Ship WS -..;. SEE-CLEAR FOLDING WINDOWS for 3 9 i | emperature @ Safer than safety-glass 
ty ma : . + 
o) | oan) RAR ae, ee a Enhances beauty of car @ Quickly and easily installed 
< (model) | @ All metal parts rustproof and e@ Completely weatherproof 
toed | Shipped prepaid if order accompanied by check or money order. satin-finish 
| DEALER'S NAME | 
a | ADDRESS sesennecanses 
| Wea. . ZONE STATE .... 
| | By... (title) : 
she e F 
a ______JSEE-CLEAR COMPANY 545 Fifth Ave., New York 17, N.Y. 
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AUTOMOTIVE WASHINGTON 


Time Limit May Balk 


Truman Measures 


By William Ullman 


Washington Correspondent 





were extension of the reciprocal 
trade program, 


| the Taft-Hartley Act. 


This was the word from Speaker 


| Rayburn, Senate Leader Lucas and 
House Leader McCormack follow- 
ing a White House visit. 


ratification of the} 
| North Atlantic pact and repeal of | 
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of congressional leaders earlier in | coincidence with the meeting of 
the week that the law makers were 
|eager to quit by the end of July 
|and that the items of top priority 
for the remainder of the session | 


| foreign ministers in Paris. He ex- 
pressed hope both actions would 


be reversed. 
cd ” cd 





| One Bill, But Big? | 
EP. CLARENCE CANNON of | 
Missouri, chairman of the} 
House Appropriations Committee, | 
}announced last week that, begin- | 
|ning next year, Congress will have | 
| onty one consolidated appropria: 





j j ; ’ ition bill. This will result from a 
here has been increasing talk on| The President's response was 1 
ae ee ee = ‘that he had talked with Senator| decision reached by his group, 


Capitol Hill of a July 31 adjournment, with many items | jC... ‘since that interview and that | Which initiates all money bills for 
on the President’s program to be left for consideration at|Tucas had said the press did not | the national legislature. 
some future session. But the President, discussing the mat-| report all his remarks on the sub- Starting with the next session, 


i j j is recular weekly news| ject. Cannon said, one single appro- 
ter with considerable feeling at nie . S y . — | Omitted from their reports, priation bill, instead of the pres- 


conference, said he was as |billion of new according to Lucas and the Pres- ent dozen or more, will be sent 
anxious to get much of hiS| taxes he requést- ident, was the senator’s remark | to the House. No new legislation 
program through at this ses-|cd in January, that other legislation than that | and no new rules will be re- 
sion as possible, and if that meant|the President re- indicated on the “must” list | quired to adopt the plan, he 


continuing the session beyond July| plied with an | might be passed, and that the pointed out. 
31, that is what should be done. | emphatic “ro.” | session might run beyond July 31. This far-reaching reform, for 
He declined to give his personal| The whole sub- | In response to a question, the | which Sen. Byrd, of Virginia, has 
priority list for the various social | ject of legislative |President expressed regret that| been fighting for years, and which 
has| aims and its re- the House had recommitted the|has the backing of most of the 


and economic measures he 
saying he | lation to adjourn- | bill to increase the pay of the! members of both parties in Con- 





proposed to Congress, 
was for everything he had recom-; ment plans was larmed forces and that the House | gress, will be the first major 
mended and wanted to get every | opened when the | Appropriations Committee had vot-|change in congressional budget 


making in 150 years. 
Cannon told the House that in 
the future it would be possible for 


bit of it that he could. |President was ed for deep cuts in foreign aid 
Asked specifically if he had/asked for com- funds. He said the latter was par- 
given up hope of getting the $4) ment on the statement of a trio/|ticularly deplorable because of its 


William Uliman 





That’s why G-E ALL-GLASS sealed beam headlamps 


DO NOT GROW DIM 


(and they now give 12% MORE light!) 


EPEATED tests prove that General Electric headlamps do not 
grow dim! On the average they give 99% of original light 
output—even at the very end of lamp life. 





Cutaway view 
of G-E Lamp 





/ That’s because a G-E “All-glass” Sealed Beam Headlamp is really 
one big bulb. Light-dimming dirt and moisture can never get in. 


What’s more G-E headlamps have been improved by General 
Electric lamp research to give 12% more light for = 
driving —16% more light for passing! 


And remember, whatever lamps you need, 
G.E. makes a complete line —for every socket in 


G-E LAMPS 
GENERAL @@ ELECTRIC 





every Car. 


One-piece construction 








@ Filaments held in 
vise-like grip 


@ Mirror-like reflector 


@ Hard-glass precision lens 





BRISTLES IN RUBBER—Wire brush, with its 
bristles imbedded or locked in rubber instead 
of the conventional — metal or wooden 


flanges, has been introduced by Hewitt Rub- 
ber division, Hewitt-Robins Inc. of Buffalo 
Is shown here with its inventor, Alfred Fiohr 
of Buffalo, and Charles Lavin, his brother-in- 
law, who is also a Hewitt salesman. 


| 


| Congress to see the whole federal 
| budget picture at one time. 
| Shortly before Cannon announced 
|the agreement to fix on a one- 
| packet appropriation bill, the Sen- 
|} ate Committee on Rules and Ad- 
| ministration heard pleas by Sen. 
| Wherry, Nebraska Republican, mi- 
nority leader, and Sen. O’Conor, 
| Maryland Democrat, for a resolu- 
|tion to create a_ consolidated 
budget. 
Wherry, who described the 
country as facing “a desperate 
fiscal situation,” urged that Con- 
gress quit handling appropriation 
bills on a “hit-or-miss” basis and 
| adopt the Byrd plan for a con- 
| solidated budget. 
| Spending bills now go through 
Congress at widely scattered inter- 
| vals so members of Congress never 
| have before them at any given 
| moment a complete picture of fed- 
| eral finances. 


| Chairman Cannon told the House 
|} that in the future this situation 
would be corrected by letting mem- 
bers see the picture all at one time. 


“When the one overall hill comes 
| before the House with every fed- 
|}eral expense before us, we will 
have an estimate of how much 
| money we will have to spend—we 
| will know how we propose to 

spend it. 

“Considering the proposed expen- 

ditures all in one bill, we can make 
the total low enough to stay in- 
side the funds available, or we will 
| know whether we will incur a defi- 
| cit and we can decide whether we 
want to increase taxes to cover it, 
or increase the national debt.” 


Cannon, who was one of the 
| original bitter critics of the exist- 
| ing requirement for a legislative 

budget ceiling—on the ground 

that under the existing appro- 

priation procedure it would not 
| work—told the House that the 
| proposed plan for a consolidated 
| budget would not admit of any 
| “sidestepping.” 

“We will have one issue before 
us—shall we keep within our ex- 
pected revenues or shall we con- 
tinue to spend more than our in- 
| come and thus increase the stag- 
gering national debt.” 


Cadillac Opens 
‘New N.Y. Salon 


NEW YORK.—Opening of com- 
plete sales and service facilities at 
York Ave. and 60th St. in Manhat- 
tan is announced by John F. Gor- 
don, general manager of Cadillac. 


To be called the Sutton Terrace 
Cadillac-Oldsmobile Salon, the 4,000- 
square-foot building will be the 
largest automobile facility on th« 
East Side and will serve an area 
containing the highest concentra 
tion of cars in the Cadillac-Olds 
mobile price range in the country 
xordon said. 

In addition to spacious show- 
rooms, the salon will include com 
plete service facilities for both me 
chanical and body maintenance and 
repair. Future plans contemplate a 
|large adjacent plot to provide off 
the-street parking for Cadillac 
Oldsmobile patrons. 


Grappone Adds Tractors 

Grappone, Ine. (Pontiac-GMC) 
165 N. Main St., Concord, N. H 
|}has announced the opening of 
|sales and service section for Johr 
' Deere tractors. 
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Extra sales power for your 












new car promotion! 
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that pays off under today’s changing conditions in the 
rot important Chicago market when you use full pages 






in Chicago Tribune newsprint color. 






When you add the power of color to the impact of the 
full newspaper page, you assure maximum attention 
from the audience which accounts for the bulk 


of the new car sales in Chicago and suburbs. 





Percentage of expenditures placed in 
each Chicago newspaper by 

Automotive advertisers. 

Year: 1948 


NI%, 71% 18.7% 12.2% 0.3% 
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In addition, you step up enthusiasm for your models in the hundreds 


om- 
3; at 
nat- 
xOr- 
\C. 

face 


of midwest cities and towns in which Tribune circulation is a 


known factor in building consumer favor and dealer support. 


NEW SAVINGS 
IN COLOR PLATES 


You can use your present color 
engravings for Tribune newsprint 
color. Enlargements from maga- 
zine and direct mail originals can 
cut plate cost and production time 
up to 50%. Ask to see specimens. 


Chicago Tribune representatives: 

A. W. Dreier, 810 Tribune Tower, Chicago 11; 

E. P. Struhsacker, 220 E. 42nd St., New York City 17; 
W. E. Bates, Penobscot Bidg., Detroit 26; Fitzpatrick & 
Chamberlin, 155 Montgomery St., Sam Francisco 4; 
also, 448 S. Hill St., Los Angeles 13. 

MEMBER: AMERICAN NEWSPAPER ADVERTISING 
NETWORK, INC., FIRST 3 MARKETS GROUP, 

AND METROPOLITAN SUNDAY NEWSPAPERS, INC. 


the To give your promotion the extra spark you want under today’s changing 
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conditions, ask your advertising counsel or a Tribune representative 


to review with you how Chicago Tribune newsprint color can increase 
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your consumer franchise in the important Chicago market. 
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April average net paid total circulation: Daily, Over 950,000 — Sunday, Over 1,600,000 
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Use of Parking Meters 
Up 28 Percent in ’48 


Wy SSTHER or not parking me- 

ters are the solution for the 
nation’s parking ills is still a ques- 
tion for heated debate but there’s 
no question that America’s cities, 
particularly the 
smaller ones, are 
making greater 
use of them than 
ever. 

Vehicular Park- 
ing, Ltd. esti- 
mates that the 
number of park- 
ing meters in the U. S. increased 
more than 28 percent during 1948. 

The agency said that some 195,- 
000 meters were installed or re- 
placed during the year, raising the 
total number on curbs and in off- 





Street parking locations to about 
700,000 at the end of 1948, 

This figure contracts with the 
545,000 parking meters in opera- 
tion throughout the country at 
the close of 1947. 

At least 1,922 municipalities, 
ranging from the largest to the 


smallest, made use of the coin- 
operated machines during the 
year. 


* * * 


MALL towns went in heavily 
\“ for the devices. Ripley, W. Va., 
with a population of 759, was 
found to have 150 meters; Virginia 
Beach, Va., a resort town with a 
permanent population of 2,600, had 
527 meters; Sweet Home, Ore., with 
1,090 people, had 216 meters. 
Pointing out that no estimates 








ANOTHER STEP TOWARD SAFETY—Cal Newport (right) manager of Newport Chevrolet | 


Co., Hominy, Okla., presents the keys to Hominy high school's new driver training car to 


Morrill Shaner, president of the school board. 


Looking on is Dr. C. J. Blum (left), president 


of the local safety council, who was instrumental in getting a driver training course added 
to the school's curriculum. Newport is also president of the Hominy chamber of commerce. 





of total revenues have been 
made, the National Highway 
Users Conference repeated its 
recommendation that meters be 
used only for their original pur- 
pose as a “referee” of parking 


time, and not as a tax collector. | 


Where revenues exceed costs, the 
NHUC has asked that these sur- 
plus funds be used to develop more 


| 
| parking space or for highway pur- 


| poses, 
| > - . 


Inspection 
Phoenix Dealers Back 


Safety Checkups 


“Got your safety sticker yet?” is 
taking the place of “nice day, isn’t 
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2 YEAR OR 
30,000 MILE 


SERVICE 


‘It Brings Immediate Returns /. 


The Dealer realizes an immediate profit from the sale of the 
P.M. SERVICE BONDS. Dealers have found that they seldom 
pay out more than 25% of their accumulated reserve in 


service claims. 


BOND HOLDERS MUST COME IN 


EVERY 30 DAYS 


In order to keep their P.M. SERVICE BOND in effect, your 
customers must come into your Service Department every 
30 days or every 1,000 miles. The preventive maintenance 
services and lubrication from these visits alone will bring 
the Dealer $128.82 in profit. The Dealer benefits in addi- 
tional customer traffic and more repair orders written. 
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It is a known fact that 7 out of 10 new car buyers never 
return to the Service Department for their car care. The 
Sovereign P.M. Service Bond will bring them back almost 
100%. This Bond is an assurance to your customer of low- 


cost per mile operation. 


GUARANTEED PROTECTION AFTER 


FACTORY WARRANTY 


EXPIRES 


By selling the P.M. SERVICE BOND to your customers, you 
offer him protection for 30,000 miles or 2 years against 
major repairs. This is the one way today to get new car 
buyers to return to your Service Department after the fac- 
tory warranty period has ended. 


TOTAL COST 
TO DEALER 


DEALER'S NAME 


MICHIGAN - 


+159°° 


Tear this ad out and mail to 
the Sovereign Plan for details 


CHICAGO 16, ILLINOIS 


it?” in conversation these days ir 
Phoenix, Ariz. 

On May 1, the police department 
set up road blocks on two heavy 
traffic lanes of Phoenix, stopping 
all vehicles and giving them ar 
on-the-spot safety check. 

The program, a one-month plan 
is fully supported by the Arizon: 
Automobile Dealers Assn. In fact 
new-car dealers are donating th: 
time of their mechanics who actu 
ally make the safety check. 

If the car meets all the specifi 
cations for safe driving, the owner 
is given a green safety sticker for 
his windshield. If there is some 
thing amiss with the car, he is 
given 48 hours to have it corrected 
and a check is made to be sure 
that all unsafe vehicles have been 
repaired. 
| The location of the two road 
blocks is changed daily and is con- 
|'ducted for two 2-hour periods 


N. J. Accidents 
Up 21% in 1948, 
‘Death Rate Falls 


Calling for increased highway 
safety measures, New Jersey Motor 
Vehicle Director Arthur W. Magee 
estimated in his annual report that 
traffic accidents cost New Jersey 
| citizens $34,582,200 last year, a per 
capita loss of $8.30. ; 

There were 60,022 reportable acci- 
dents, 597 fatalities and 25,632 per- 
sons injured in the state during the 
year, Magee disclosed. Accidents 
were 21 percent higher than in 1947, 
fatalities dropped 6 percent and in- 
juries increased 7 percent. 

Vehicles registered, drivers li- 
censed and miles traveled soared to 
new highs during the year, accord- 
ing to the report, which estimated 
travel at 14,199,435,000 miles, motor 
vehicle registrations at 1,377,740 and 
drivers licensed at 1,682,969. 

Despite the increased travel and 
car registrations, New Jersey’s mile- 
age death rate was the lowest on 
record. The rate was 4.23 deaths 
per 100 million vehicle miles of 
travel. The national death rate was 
8.1. Only Massachusetts, North Da- 
kota and Rhode Island had lower 
| rates than New Jersey. 

Pointing out that only 30 percent 
of the accidents occurred on state 
| highways, Magee asserted that the 
| accident problem is one that should 
be tackled vigorously at the munici- 
pal level. 

Asserting that one common fac- 
|tor in all motor vehicle accidents is 
the vehicle itself, Magee called on 
the automotive industry to build 
into its products every tried device 
that will help drivers to operate 
safely and avoid accidents. Since 
failure to use hand signals is one of 
the leading causes of accidents, he 
said, a law should be enacted re- 
quiring the installation of the me- 
chanical turn signal in all new cars 

* * * 


Safety Events 


June 6-10—New York. Eastern in- 
stitute for traffic training—New 
York university. 

June 13-14—Bismarck, N. D. State 
safety conference. 

June 13-17—Hammond, La. (tenta- 
tive). Teacher training course 
Southeastern Louisiana college. 

June 19-23— Washington. Driver 
education conference—-American 

| University. 

June 27-29—Portland, Ore. Western 
safety conference (Multnomah 
hotel). 

June 27-July 1—Baton Rouge, La. 
Driver education and training 
program — Louisiana State uni- 
versity. 

June 27- July 
Teacher training 
aca college. 


22% Flunk Checkup 
In Garden City, Kans. 

In a safety check made at 
Garden City, Kans., by the 
Kansas highway patrol and po- 
lice officers, 206 of 889 vehicles 
were found to have defects of 
some sort. About 22 percent of 
the total was made up of faulty 
vehicles. Arrests totaled 52 for 
the two-day check. 

The chief cause of arrests was 
improper muffling of exhaust. 
Other causes, in this order, were 
bad brakes, faulty lights and no 
horn. Many motorists had for- 
gotten their driver's licenses. 
Only one person was actually 
without a license. 
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_ =_— safety is everybody’s business. It 
is doubly important to America’s automotive 
industry whose success is so dependent on this 
Nation’s unequalled highway system. 

It is, therefore, most gratifying to Auto-Lite 
that a special ‘‘Suspense!’’ program entitled 
*‘No Escape” and starring James Cagney has 
been selected to receive two major 
National Awards for its contribution 
to public safety. 

This contribution results from a 
keen appreciation of the importance 
of highway safety as evidenced by 
the cooperation of Auto-Lite for the 





"“"SUSPENSE!"’.. 
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SUSPENSE 


WINS TWO MAJOR HIGHWAY SAFETY AWARD 
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past nine years with the American Trucking 
Associations in their fleet safety program. 


Free To Those Interested In Promoting Highway Safety 
Presented over the complete CBS network December 16, 1948, 
more than 2,000 copies of the “No Escape” script have been 
requested by organizations and individuals interested in highway 
safety. A copy is available for you. Address The Electric Auto-Lite 
Company, Toledo 1, Ohio. 
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Sales Reports From Various Areas... 





Auto Market Page 


Miami 
New cars, formerly as coveted as 
uranium, no longer are finding 


eager buyers in Miami, dealers re- 
port. Until recently, buyers were 
fighting to get on the waiting list. 
Now the dealers are fighting for 
prospects. 

There are several. makes on 
which the demand is holding up 
but most vehicles get long rests 
in display rooms before they are 
driven out by new owners. 

On the other hand, the used-car 
market has been unusually stable 
for several weeks and prices, which 
had been falling, are staying even, 
or going up slightly. That’s on good 
used cars. 

“There is plenty of junk you can 
buy at your own price,” says 
Frankie Watts, president of the 
Miami Used Car Dealers Assn. “If 
you don’t want to pay $50, you 
can have it for $25.” 

But the supply of. used cars of 
fairly recent vintage, in good con- 
dition, isn’t what it has been. In 
fact dealers are going shopping in 
Detroit, Cincinnati, the Carolinas 
and other places to get them. 

One reason for that, Waits ex- 
plains, is that during the winter 
thousands of people drive to this 
area, then sell their cars and go 
home by bus, plane or train. 

But getting back to the new-car | 
situation, dealers are trying to re- 
member their prewar practices of 

going out to woo customers, in- 





FOR ALL LATE MODEL 
CONVERTIBLES 


* 
@ FLEXIBLE FULL VISION 
@ FLEXIBLE BELOW ZERO 
@ TOUGHER THAN HIDE 


@ SEALS TIGHTLY-NO LEAKS 


WON'T CRACK-TEAR 
EASILY INSTALLED 
WASHES WITH WATER 
NEW DRIVING COMFORT 
MODERN NEW LOOK 
SAFER NIGHT DRIVING 
MORE REAR VISION 





GROUP GMC — IF 


BUICK — 1942 thru 1948 


stead of trying to explain to them 
why they can’t have a car yet. 

One dealer is offering to give a 
1941 model car to anybody who 
will buy a new model. A Miami 
Beach dealer is scanning registra- 
tion lists, then sending cards to 
the owners of old vehicles. 


“I have a good prospect for a 


| 1939 Olds like yours,” he wrote to 


one man. “If I could get you $650 
for your car, would you buy a new 
car from me?” 

Told of this, another dealer 
said he’d go it one better. “If 
he’ll buy a new car from me, 
I'll pay him $650 for his old car 
—and let him keep it,” he said. 
The big trouble with too many 

of the new cars, dealers admit, is 


| that they are so high priced. 


If you buy one make of car for 
$3,100 or $3,200 and drive it around 
the block to a used-car dealer, he 
might offer you $1,700 or $2,000, 
one dealer said. That hardly makes 
it worthwhile to drive around the 
block. 

+ + v 
Kansas City 

April new-car sales in Kansas 
City numbered 3,095 units while 
new-truck sales totaled 468 units, 


the Motor Car Dealers Assn. of | 


Greater Kansas City reports. 

In the first four months of this 
year the totals are 7,883 new cars 
and 1,421 new trucks. 

* + * 


Ottawa 
While dealers here admit that 
sales of used cars have passed 
through a distinct slump in May, 


GROUP LISTINGS 


CADILLAC — 1946 — 1947 
OLDSMOBILE “91" — 1946-47 


GROUP GMC — 2F 


BUICK — 1949 
CADILLAC — 1948-49 


OLDSMOBILE “91” — 1948-49 


GROUP GMC — 3F 


GROUP FML — 7F 
CHEVROLET — 1942 thru 1948 


OLDSMOBILE ‘60" — 


1942 thru 1948 


GROUP FML — 


PONTIAC — 1942 thru 1948 


GROUP GMC — 4F 


1949 


CHEVROLET — 1949 
OLDSMOBILE “76" 


GROUP FML — 9F 


PONTIAC — 1949 


THE WILSON COMPANY 
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Individually Boxed 


GROUP CHR — 5F 


GROUP CHR — 6F 


959 COMMONWEALTH AVE., BOSTON 15, MASS. 


most of them believe this is only 
a temporary lull in business fol- 
lowing fairly good sales records in 
the first quarter of 1949. 

Only a small number show any 
anxiety about disposing of the cars 
on their lots. Of course, there is a 
definite trend on the part of deal- 
ers not to offer the same price for 
a popular model now as would be 
the case only a month ago. 

With present inventories on 
used-car lots, this is a normal 
reaction, say dealers, pointing 
out that few dealers are willing 
to increase their inventories at 
present used-car prices and sell- 
ing trends, 

Nevertheless, it is significant 
that most dealers believe the May 
slump is only a temporary condi- 
tion and sales should pick up in 
June, especially for popular lower- 
priced used cars. 


Doesn't Pay 
Firm Says It Can’t Afford 


To Sell Pig-in-Poke 


HUNTSVILLE, Ala.— Ray Auto 
Co., in an advertisement in the 
Huntsville Times, stated: 

“We can’t afford to sell you a 
‘pig in a poke.’ There’s plenty of 
sharp trading these days in the 
used car game. And many an hon- 
est man has discovered the used 
car he’s bought to be a regular 
‘pig in a poke.’ 

“We, your authorized new-car 
dealer, have no ‘pigs in a poke’ on 
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FULL REAR WINDOW 
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CHRYSLER — 1941 thru 1949 
DESOTO — 1941 thru 1949 
DODGE — 1941 thru 1949 


PLYMOUTH — 1941 thru 1949 


FORD — 1941 thru 1948 
MERCURY — 1941 thru 1948 


FORD — 1949 
MERCURY — 1949 
LINCOLN — 1949 
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LINCOLN CONTINENTAL — 
1941 thru 1949 


Dealer Inquiries Welcomed 
Write for Name of Your Distributor 


— Packed 6 to Carton 
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FASHION-PLATE CROSLEY—A Crosley club convertible fs used in the town-and-country 


Inc., Crosley distributor in the New York Cit 





;our used-car lot, We can’t afford 
lthem! The extra dollars they'd 
bring in today would likely cost us 
friends, customers, yes, Maybe even 
our business, tomorrow. 

| “For automobile transportation 
is our stock-in-trade and we can’t 
afford to jeopardize our reputation 
or our franchise by selling ‘pig in 
a poke’ used cars. When we deliver 
a used car... it’s got to be right- 
reconditioned .. .” 

+ * ” 





Vancouver Rejects 45% 


At Car Test Station 


VANCOUVER, B. C.—Of 10,178 

cars checked by the motor ve- 
hicle testing station at Vancou- 
ver, B.C., during April, 45.2 per- 
cent were rejected on their first 
try and had to come back for re- 
| inspection. 
Headlight trouble was the 
main bugbear for motorists 
turned back at the station. Faulty 
lights caused 2,698 rejections, 
| and faulty steering, 1,302. 











CHATTANOOGA, O. — Lewis P. 
Wendel, new and used-car dealer 
here, does not let the fact that he 
\lives in a small village keep him 
from selling a large number of 
automobiles. This village, which 
does not have a newspaper, has 
only about 125 residents. 

Wendel, doing business under 
the name of Wendel Motor Sales 
(Pontiac), has been in business 
26 years and recently opened a 
fine new building. His two sons 
assist him in the business. 


Wendel keeps his used cars clean 
and neat. They are all washed, and 
if they need it, polished. The cars 
that need paint are painted before 
being offered for sale. 

One part of his new building is 
devoted to used cars exclusively. He 
keeps the cars arranged in order 
as to their age. The newest cars 
are kept nearest the front of the 
building, and so on down the line. 
They all face the same way, with 
about six feet of space between the 
cars to permit visitors ample room 
to look around. 

Wendel keeps from six to 15 or 
|20 used cars on hand. The sur- 
rounding towns of Celina and Will- 
shire, O., and Berne, Ind., have 
newspapers. He runs ads in these 
papers about twice a month. The 
j}ads are run along the same plan 
las the cars are arranged on the 





|}and so on. 

| Wendel always quotes the price 
he wants for the car. 
| advertising without prices is just 
| like trying to run a car with 
water instead of gas. It just won’t 
| work, 


When prospects for used cars| 


|show up, Wendel gives them a 
|demonstration. The prospective cus- 
|tomers are taken for a ride and 
|permitted to drive the car. This, 
Wendel believes, proves to the 
would-be buyer that the car is just 
}as represented, or Wendel would 
|not permit the buyer to drive it. 
Wendel has a wide reputation for 


window as of |. J. Fox, Fifth Ave. furrier. 
is area, has arranged a series of similar display: 


including several at Peck & Peck, also on Fifth Ave. 


Alert Village Dealer 


Good Reputation and Careful Merchandising 
Pay Off for Wendel Motors 


floor. The newest car is listed first, | 


He says | 





George Sauvigne, president of Fine Cars 


Sport Auto Show 
Slated June 21-26 
At Oakland, Calif. 


OAKLAND, Calif.—The Interna- 
tional Auto Show, featuring sport 
cars of the world, is scheduled here 
June 21-26 in Oakland’s Exposition 
building. A “champagne preview” 
is slated June 20. 

For the first time in,the history 
of auto shows, according to Hol- 
man O. Lenhart, manager, foreign 
and American cars will be dis- 
played simultaneously. 

During the six-day run of the 
show, Lenhart promised that “the 
most glamorous and unusual auto- 
mobiles in the world will be ex- 
hibited under one roof.” 

Cars valued from $1,000 to more 
than $30,000 will be shown, along 
with race cars, roadsters, speed 
equipment and sport car accessor- 
ies, Lenhart said. 

“Only the standard two and four- 
door sedans and coupes will have 
no place in the show,” Lenhart said 





honesty and his many past custom- 
ers always bring him new cus- 
tomers. His reputation, plus care- 
ful merchandising, sell several hun- 
dred used cars for him annually. 

Wendel, living in an agricultural 
territory, keeps his business place 
open every night in the week ex- 
cept Saturday. The farmers often 
do not have time to come to town 
during the day, so they come in 
the evening. 

Wendel estimates that at least 
half of his used-car business is in 

the evening after 8 o’clock. “After 
all, we’re in business to make a 
living,” Wendel said, “so we have 
to make our schedule suit the 
farmers and the people who buy 
from us.” 

All it takes to get a demonstra- 
tion of a used car from Wendel is 
a telephone call. Wendel or one of 
the boys will bring a car out for 
a demonstration almost any time. 

The prospective buyer, after read- 
ing the ads in the paper, generally 
picks out a certain car he would 
like to see and a phone call will 
bring a free demonstration, with 
absolutely no obligations. 


DIRECT MAIL ADDRESSING SERVICE 





AUTOMOTIVE 
SERVICE 
SHOPS 


“The Master Mailing List’ 


SI) 


Most complete, most accurate, most 
effective Aytomotive Service Shop 
Mailing Lists available — at lowes? 
rates. Used regularly by large direct 
mail advertisers. Over 143,000 verified names 
incl. 47,000 Car Dealers; 75,000 Repair Shops; 
12,000 Fleets; 8,000 Automotive Jobbers. Ad- 
dressing to any shop classification by states. 
Write for detailed state counts, rates—comple'e 
folder FREE on requesi, 


MOTOR SERVICE Siickcoe nunoss 


CHICAGO 6, ILLINOIS 
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86.3% of Country Gentleman families have 
automobiles—17.2% have two or more... 


b .. and no other kind of magazine reaches them effectively 
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jays | ew , Lai In a recent national farm survey, Crossley, Inc., found that: 


Nearly two-thirds of Country Gentleman’s women readers read 
none of the four leading monthly women’s magazines — and over 


three-fourths of them read none of the three leading weekly mag- 
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ion a More than four-fifths of Country Gentleman’s men readers read 


azines.... 





The Deans of Mississippi— Country Gentleman read- none of the three leading weekly magazines. 


ers featured in a recent issue—operate 100 automotive 
units, including 44 tractors, on their Delta cotton farm. 
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By Leo T. Parker 
Attorney at Law 
A HIGHER courts agree that 
a minor may at any time re- 
scind a contract and demand re- 
fund of all money he has paid. 

For example, in Ferita v. Torrise, 

61 Atl. (2d) 836, the testimony 
showed that a minor signed a pur- 
chase contract, and a few days 
later he decided to rescind the 
contract. 

The higher court ordered the 
seller to cancel the contract and 
refund the minor the amount he 
had paid. The court said: 

“The minor disaffirmed the con- 


Lawsuits Affecting Dealers... 
Court Decisions 








tract. He is entitled to a recovery 
to which the law entitles him.” 
+ * * 


Agent’s Authority 


ONSIDERABLE discussion has 

arisen from time to time over 
the legal question: When is an 
employe personally liable on a con- 
tract made for his employer? Ac- 
cording to a recent higher court 
the employe is liable only if the 
testimony shows that he failed to 
disclose he was making the con- 
tract for his employer. 

For illustration, in Burkhouse 
v. Duke, 57 Atl. (2d) 333, it was 
shown that one Evans was em- 
ployed by a man named Duke 
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FEATURES BIG USED-CAR LOT—Containing about 11,000 square feet of floor space, the 
new home of er Chevrolet Corp., Covington, Va., is constructed of reinforced con- 


crete, cinder bloc 


s and brick and was designed for maximum efficiency of operation in 


all departments. The used-car lot, 100 by 56 feet, adjoins the sales department. H. D. 


Vance is president. 


who owned a motor vehicle. A 
man named Burkhouse purchased 
the vehicle and paid Evans $50 
on account, Later Duke refused 
to deliver the vehicle as agreed, 
and Burkhouse filed suit for dam- 
ages against both Evans and 


——— 


Duke. The higher court refused 
to hold Evans liable, saying that 
an agent who discloses the iden- 
tity of his employer is not liable 
on a contract made for the em- 
ployer. 

However, this court indicated lia- 


rT 


Products 


HYDROVAC... 





BETTER MOTOR VEHICLES “ 





the Undisputed Leader in Power Braking! 


By the clear logic of numbers, two million Bendix 


Hydrovac* installations 


lead to certain obvious con- 


clusions: first, that a definite need for power braking 
is now widely recognized by truck users and manufac- 
turers, and second, that Hydrovac is the power brake 
most of them prefer. There is much to support the con- 


clusion, therefore, that Hydrovac power braking might 
very profitably be included in the original equipment 
specifications of most truck manufacturers. 


BENDIX PRODUCTS DIVISION of 


SOUTH BEND 20, INDIANA 


Export Sales: Bendix International Division, 72 Fifth Avenve, New York Tl, N. Y. 





aviation conPoRatTion 


*REG. U. 8. PAT. OFF. 


bility on the part of Duke if the 
testimony shows that he breached 
the agreement made by Evans. The 
court said: 

“Whenever, upon the face of an 
agreement, a party contracting 
plainly appears to be acting as the 
agent of another, the stipulations 
of the contract are to be considered 
as solely to bind the principal.” 

* . 


Buyer Burned, Dies 


LL HIGHER courts agree that 

an automobile dealer may be 
liable for injuries to a purchaser 
of an automobile if the injuries ar 
caused by negligence of the dealer 
However, the purchaser always is 
liable for his own negligence. 


For illustration, in Boyce, 32 
N. W. (2d) 845, it was shown that 
a dealer sold a used motor-driven 
gasoline pump. When first in- 
stalled the pump worked satis- 
factorily but in a couple of 
months it stopped working. The 
purchaser undertook to change 
motors. 


He disconnected some wires and 
when he reinstalled the motor he 
connected the wires but did not 
replace the cover, thus leaving the 
switch box connections exposed 
When the pump was started it 
allowed gasoline to be sprayed out. 
The purchaser and his son were 
burned to death when gasoline was 
sprayed over them and caught fire 
from electric current. 


Suit was filed against the dealer 
for damages. In holding the latter 
not liable, the higher court said: 


“The acts of Mr. Boyce (pur- 
chaser) in removing and the fail- 
ing to replace the cover over the 
switch box, thus leaving the oper- 
ation of the gasoline pump exposed 
to the hazard of open contact of 
gasoline with electric voltage, were 
the sole proximate cause of the 
explosion.” 


Car-Price Ceiling 
Off in 2 States 
Of Australia 


SYDNEY, Australia.—(UTPS) 
New auto prices have been decon- 
trolled in New South Wales as of 
May 9, according to Minister for 
Prices F. J. Finnan, who said that 
officers of the department would 
continue to watch closely the prices 
charged for new and used cars. If 
there were any unjustifiable in- 
creases, he would consider bringing 
them back under control, he said. 
Used cars have been decontrolled 
since Sept. 20 and except for cer- 
tain U.S. makes, prices are much 
lower now than at the time of de- 
control. 


President of Chamber of Automo- 
tive Industries Gordon Allman, com- 
menting on the decision, said that 
any increases in the price of autos 
and trucks which now take place 
would have occurred in any case 
under price control as they had 
been already justified to the com- 
missioner. 


There is no doubt that increases 
will take place in North American 
products. It was unlikely that the 
price of British vehicles would rise 
unless there was a restriction in the 
numbers being sent to Australia 
There is no indication of this at 
present, it is said. 

At the moment, only Victoria and 
New South Wales have lifted the 
controls of prices on new vehicles, 
and they still remain in the remain- 
ing four states, but it is expected 
they will fall in line at an early 
date. 





Budd to Fabricate Tools 
For Italian Vehicle Firm 


PHILADELPHIA, — Dr. E. G 
D’Ascanio, chief project engineer 
jand V. I. Mirabelli, chief of th: 


| tooling department of Piaggo & Co 

have left here by plane for Genoa 
|Italy. They made a special trip 
here to complete arrangements 
with Budd Co. for the engineerin: 
work, dies, jigs and stampings 
necessary for the production o! 
Piaggo’s Vespa division. 

The Vespa is a motor scooter 
now being built at the rate of 100 
per day. It resembles an oversized 
America motor scooter, which 
used in Italy for commercial pur- 
poses or in small family transpor 
It is powered by a 5-horsepower 
motor, capable of 50 miles per hou: 
averaging 100 miles per gallon of 
gasoline. 
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advertising as a primary medium 
to sell prestige and public accept- 
ance was told to delegates attend- 
ing the 19th annual conference of 
the International Affiliation of 
Sales and Advertising Clubs at 
Hamilton, Ont., by N. F. Lawler, 
Nash director of advertising and 
sales promotion. 

“We go all the way in our out- 
door program,” Lawler said, “be- 
cause we believe in it. Our program 
for the current fiscal year is the 
largest in our history. Attractive, 
permanent posters are located in 
every dealer point and neighbor- 
hood.” 


Hall of Fame 


The late Theodore F. Mac- 
Manus, a founder of the Detroit 
agency, MacManus, John & 
Adams, Inc., was one of 10 “ad- 
vertising greats” named to the 
newly-created Advertising Hall 
of Fame at the 45th annual con- 
vention of the Advertising Fed- 
eration of America. 

He was the creator of Cadil- 
lac’s famous “Penalty of Leader- 
ship” ad. 


* * * 


Brighter 

The advertising linage picture 
has started to brighten for weekly 
magazines, reports Magazine In- 
dustry Newsletter. Late May issues 
ut Life, Look and Saturday Eve- 
ning Post were up in linage over 
comparable °48 issues, while Col- 
lier’s was down only 0.8 percent. 


The May monthlies have not yet} 


had a chance to reflect this im- 
proved trend. Linage of most ma- 
jor monthlies showed declines 
ranging from 4 to 26.8 percent. 
Exception: Good Housekeeping, up 
2.4 percent. 

May issues of 50 general maga- 
zines, in a high majority of cases, 
earried less linage than in same 
month last year. Only 16 of these 
had a linage gain. 


+ * > 


Mercury Message 


Mercury’s billboard message 
for June: More miles per gallon 
—with the new 1949 Mercury ... 
Get to know your Mercury 
dealer.” 


* * * 


Auto Art Awards 


Six advertising agencies and the 
publications department of an au- 
tomotive firm were given last week 
a total of 10 gold ribbons for first- 
place awards in the annual Exhi- 
bition of Advertising Art, sponsored 
by the Art Directors Club of De- 
troit. The exhibition is on the 
eighth floor of the J. L. Hudson 
store. 


MacManus, John & Adams won 
three gold ribbons for its exhibits, 
and Campbell-Ewald Co. won two 
gold ribbons. The other agencies 
who won a single gold ribbon each 
were Ross Roy, Inc., J. Walter 
Thompson, Ruthrauff and Ryan, 
Maxon, Inc., and the Ford Publi- 
cations Department. 

+ * « 


Switch 


Santa Fe (N. M.) Automobile 
Dealers Assn. recently announced 
billboards as an advertising me- 
dium and as a service to tourists 
in the Santa Fe area are a thing 
of the past. All billboards are com- 
ing down and the dealers are can- 
celling their contracts for them. 


Santa Fe automotive dealers 
have had more than two dozen 
billboards just outside the city on 
Highway 85 alone, but the associa- 
tion now says billboards impair the 
New Mexico “Land of Enchant- 
ment” scenery and are urging all 
property owners and the state 
highway department to join them 
in keeping the landscape and road- 
sides untainted by commercial bill- 
boards. 


* * * 


McCall Elects 


In view of expanding activities 
of McCall Corp., Marvin Pierce, 
president, announces that the 
board of directors has elected 
seven new vice-presidents. 


The men elected vice-presidents 
are Walter J. Boyle, sales and pro- 


Affecting Factories and Dealers . - . 
Auto Advertising 


How Nash Motors uses outdoor| motion manager of McCall Pat- 
terns; Edward M. Brown, assistant 
to the president; MacLean Hogg- 
son, advertising director of Red- 
book; Lowell Shumway, «irculation 
director; John E. Smith, advertis- 
ing director of McCall’s, and Clay- 
ton C. Westland, manager, com- 
mercial printing division. 








* Bd * 


Circulation Report 


The New York Times is now read 
in 12,129 cities, towns and villages 
in all the 48 states and the District 
of Columbia, according to its 1949 
circulation book. Figures in the 20- 
page booklet are based upon the 
Audit Bureau of Circulations’ an- 
nual check of distribution of New 
York newspapers, and are those for 
Thursday, Sept. 16, 1948, and Sun- 


day, Sept. 19, 1948. 
* + * 


New Fuel Program 


A large advertising program, 
which calls for use of newspapers, 
outdoor posters, national and trade 









HERE’S WHY PUROLATOR FILTERS COMPLETELY! 





Filters Micronic Particles. In Govern- 
ment tests on oil filters, with ap- 
proved Test Dust containing graded 
dust ranging from one micron on up, 
Purolator’s specially designed Micronic 
element filtered 97.8% on the very 
first pass-through. 


MICRONIC OIL FILTER 
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company’s campaign 












in June. 
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Tests like this prove... 
PUROLATOR canit warp, distort, disintegrate! 


~~ 


longer filter life. 


PUROLATOR 


(i 





launched by Continental Oil Co. for 
Conoco Nth Motor Oil and N-Tane 


The overall copy theme for mo- 
tor oil advertising is keyed to the 
need for changing motor oil. The 
promoting | , 
gasoline also is built around hu- 
man interest situations with copy | 
emphasizing quicker pickup, power | 
and more mileage advantages of | 
Conoco Nth gasoline. These inser- | 
tions will break in selected markets | 


The board of directors of the Ad- 
craft Club of Detroit has elected 
as officers for the year beginning 
July 1: President, Charles B. Lord, 
retail advertising manager, the De- 
troit Times; first vice-president, 
Hugh W. Hitchcock, director of 
advertising and public relations, 
second vice - president, 
Lee A. Vogelsang, Walker & Co.; 
secretary to the board, James B. 
Jones, manager Detroit office, 
Scripps-Howard Newspapers; 
Lawrence R. Nelson, 
Campbell-Ewald. Harold M. Hast- 





5 Times Greater Filtering Area. The 
revolutionary accordion-pleated de- 
sign of the Purolator Micronic Filter 
provides an area 5 times that of old- 
style filters. This means a far greater 
dirt-holding capacity... 





being | ™ 





BAUER & GARCIA MOTORS IN ASTORIA, ORE.—This Nash dealership is one of the 


pioneer firms in that Pacific port. 


ings was 
manager. 


Life magazine. 


~ 


| ———— Typical Purolator Micronic Oil Filter ele- 


of water.. 


ticles . . 
style filters . . 


a much 


reappointed 


New directors include James B. 
Wagstaff, sales vice-president, De-| Campbell-Ewald Co., Detroit, an- 
Soto; Edwin K. Wheeler, assistant 
general manager of stations WWJ, 
WW4J-TV and WWJ-FM, and John 
P. St. Clair, sales representative of 





secretary- ; Look magazine; Gordon, auto edi- 
tor, Oakland Post-Enquirer. 


H. G. Little general manager of 


counts for the Journal. 





ment undergoing immersion test which 
proves its exceptional resistance to water. 





Put a Purolator Micronic Oil Filter element in a jar 
. let it stand for as long as 300 hours... 
it will not warp, distort, or disintegrate! 


This is an extremely important Purolator advan- 
tage, since the oil in the average crankcase is frequently 
diluted with as much as 10% water. And as little as 
5% water dilution causes many ordinary elements to 
swell up and practically shut off the oil-flow through 
the filter within three short hours. 


Most important, Purolator assures complete filtra- 
tion. For the Purolator Micronic Oil Filter removes 
290% more abrasives because it filters micronic par- 
. has a filtering surface 5 times that of old- 
. does not permit channeling or unload- 


ing. Yet—while it removes ali the sludge, all the abra- 


sives—a Purolator leaves in the oil any additives placed 
there for greater lubrication efficiency. 

Consult our highly experienced engineering staff 
about your specific filtering problem. And be sure to 
write for additional data and technical information on 
the Purolator Micronic Oil Filter. 


PUROLATOR PRODUCTS INC. 
Newark 2, New Jersey, and Windsor, Ontario, Canada 





nounces appointment of Hermon P. 
Cook as comptroller and assistant 
treasurer and of R, G, Carey as a 
new staff member who will special- 
ize in marketing and merchan- 

Appointment of W. Barry Mc-| dising. 
Carthy of San Francisco as public 
relations manager for Ford Motor 
Co.’s western region, and of Ralph 
S. Gordon of Oakland, Calif., as| advertising department of the At- 
assistant public relations manager, 
has been announced. Former po- 
sitions: McCarthy, assistant editor, 


Maurice “Hop” Hopkins, who was 
automotive editor of the Atlanta 
Journal for 12 years, has joined the 


lanta Constitution. Hopkins han- 
dled automotive advertising ac- 
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Let’s take out the tape-measure 


A Nash Airflyte is nearly 17 fect long. A massive 6% feet wide. 


Inside, it’s 9 feet, 4 inches long—a foot more than most. The front 
seat is four-men wide. With the back seat, it makes up into real 
Twin Beds, that can be used separately day or night. 


Head-room, leg-room, elbow room cqual to, or better than, the 
most expensive cars! 


Trunk capacity— 28 cubic feet! 


All this—in a car just 62 inches high, with plenty of road 
clearance. 


All this—in a Nash ‘‘600’’ that delivers an amazing 25 plus miles 
to the gallon at average highway speed. 


Ilere’s room and performance only Nash can deliver, the only car 
with the modern Girder-built Unitized body-and-frame! 


It’s a BIG story, and we’re telling it in a BIG way—plastered 
across the billboards all across the country! 


Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Michigan 
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New-Truck Sales 


Show Increase in 
Western Canada 


OTTAWA.—Dealers in western 
Canada have sold more new trucks 
during the first quarter of 1949 than 
in the comparable period of last 
year, the Canadian government re- 
ports, with substantial gains being 
reported in Alberta, Saskatchewan 
and Manitoba. 

New truck sales in Alberta 
showed the biggest upswing in all 
Canada, with 2,231 trucks at $4,572,- 
083 being sold in the January-March 
period compared with 1,480 units at 
$2,940,818 last year, an up of 50.7 


percent in number and 55.5 percent 
in amount, 

| In Saskatchewan, 1,865 trucks 
were sold for $3,594,897 as against 
1,369 units at $2,441,669 last year, a 
gain of 36.2 percent in number and 
47.2 percent in amount. 

In Manitoba, 1,220 trucks at $2,- 
365,432 were sold compared with 917 
at $1,727,929 last year, up 33 percent 
in number and 36.9 percent in 
amount. 

New trucks sold in Ontario 
amounted to 6,812 units at $13,690,- 
234 as against 5,762 units at $11,- 
191,846 last year, up 18.2 percent in 
number and 22.3 percent in amount. 

In Quebec, only 3,717 trucks were 
sold for $7,915,084 compared with 
3,775 units at $7,428,792 last year, a 











STRESSES SERVICE FACILITIES—Yuma Lincoln-Mercury Co. is in Yuma, Ariz. 


gain of 6.5 percent in amount but 


a loss of 1.5 percent in number, 


Only 1,436 new trucks were sold 





percent, and these sales amounted 
to $3,028,312 as against $3,092,371, a 
drop of 2.1 percent. 

In the Maritime provinces, 1,948 
trucks were sold for $3,747,578, com- 
pared with 2,001 units at $3,633,626 
last year, a decline of 3.1 percent in 
number and a gain of 3.1 percent 
in amount. 


Rabb Buys Stallworth 


Carleton Rabb, former business 
management manager of the Ford 
Motor Co. midwest regional offic« 
in Chicago, has purchased th: 
Stallworth Motor Co., a Chicago 
Ford dealership established 27 
years ago at 7400 Stony Island 
Ave. William Price was named 


in British Columbia in the first | sales manager; Louis Keller, serv- 


quarter of 1949 compared with 1,451 


lice manager, and Joseph Payne, 


in same period last year, down 1' parts manager. 


New Passenger Car Registrations, All States for March, 1949- 1948 
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Year "49 39785) 24608) 54397 |107416)216206 202802) 11126) 38723, 252651 | 91919) 21036|172345| $8507 | 62567) 406364) 6625) 12054) 18679 1810) 729) 3607/ 39398) 32299) 24102| 39727) 6223) 1740) 1043535 
to Date 4 48! 29058! 22352) 63529! 96087!211026!137015' 4467! 28921'170404) 72679! 12715| 202238) 51139! 68100) 40687!| 17839) 26746) 44585 5808) 29319) 32323| 16773) 38670) 7758| _472| 966054 
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Truck registrations by states are = = = = 2 Truck registrations by states are 
released here weekly, as com- > > 2 5 z s } 2 released here weekly, as com- 
pleted by R. L. Polk representa- 5 > ° § 3 $ ° 2B = = pleted by R. L. Polk representa- 
tives in state capitals. 2 3 2 E $ = 3 = 8 tives in state capitals. 
2 2 x & = 
2<ié@is a S| 2 | a |G | > = 
17 States Previous! *49) 30) 15| 7120) 13) 179 75| 2220) 31! 3770) 19; +1555 1922 14) 126) 17) 89) | 1147) 135; 843) 56| 19376|'49 17 States Previously 
_Reported for April a eS ol ‘48 __ 68] 68) 7416! Ba 77 372) 189| 3210 134| 6879 16| 1835 3612 6| 236 272| 4| 1257 290; 2085) 42! 28068 ‘48 Reported for April 
Alabama 2 1 l 7 : 3} ; 206 2| 333 Ha les 5 3 95) 6) 67 1765 "49 Alabama 
‘48) | 4 13 14 ! 60 16 154 | 2098 | '48 
Colorado . 49 =O - a eS 120; «114 sai 6.)0C~«<‘(< <SsSDS 4, 66 |) 20/49 }=«=©)”.  Colora 
aa a 237 i} 12} ~——3}_—a} St} 35} st} 85182 os _ 5 42} 4|_—84} 1070/'48 
Kansas 49 922 6 15 7; 239 12| 370 225, 267 2 4 15 153 & 66| 1} 2312 /'49 as 
a _ . ‘48 7 1120 5! 45 S 333 14| 873 = 161 362 4 34 176 18 212 m 336! | '48 
Maine 49) 1} 185) 55 91 64 48 10 3 | 32] ' 16 1 507 | ‘49 - : Me 
=1y 48 | eo 218! a te 105 = 268 59 135 10 17 2 65 | 2? 3 929 |'48 : 
North Carolina ‘49 i 691 2 3 5, 158 1} 383 132; 127 17 7 95 9 66 22|-1719)'49 a North Carolina 
ca a ee ‘48 5! See 826 Zz 7 Z 12 10) 341] 13 894 | 88 310 65 24 100 37 183 3 2919|'48 
Washington 49 508 3 2 8} 172| 3; 261 110; 165 4 9 2 5 78 i 69 7; 1417\'49 — : Washington 
2 48) 3 384; 5 18] tl} 198 5 421 | 122 283 3 10 9 " 92 24 113 5 1718 | '48 
23 States Reported "49 32) 16) 10618; 27) 210; | 3198 51) 5425 19| 2385; 2751 18} 170; 23; 128 1675, 174; «41193; = 88): 28297 '49 23 States Reported 
_to Date for April i 48) ee 74) 1088!) _ 98) : 467 220; 4514 186 10195! 20! 2482 5113 9 339 374 17| 1792 390! 2860 55' 40!63''48 to Date for April 
Year ‘49. 526) 379) 85981) 323) 1680| 894) 28869| 389| 41174) 126] 18285) 24334) 120, 1494) 41) 1204) 52) 14569) 2011) 11928) 972| 23545149” To: ne 
F to Date a ‘48 808 ¢ 921) 78312 633 2819) 1657 31143! 13611 49498 279! 17693! 35777) _107 2883 | | 3326 121! 13675} 3223! 17928 934 263098 | '48 to Date 
The following advertised delivered prices PONTIAC—Streamliner Six—4-dr. sed., 
are based on factory retail prices at the e e $1,739 (deluxe, $1,834); sed. cpe., $1,689 
factories. They include dealer delivery (deluxe, $1,784); Streamliner Eight—4-dr. 
rata a ese eer urrent Prices on New Automobiles _|jsiiiis" Gast aen Mer oe 
po! jon , (deluxe, 1,852); Chieftain Six— 
charges, state sales taxes, or optional 4-dr. sed., $1,760 (deluxe, $1,855); 2-d 
equipment. ; 613.75; New Yorker (eight)—(Prestomatic | 798.75; Super Eight—4-dr, sed., $2,295.50; | $1,821 (deluxe, $1,963); 2-dr. sed., $1,758 | sed., 31,710" (deluxe, $1,605); a ioe 
BUICK—Super Series 50—4-dr. sed., $2,- | standard)—4-dr. sed., $2,760.75; club cpe., | 2-dr. sed., $2,245; club cpe., $2,292.25; | (deluxe, $1,900); club cpe., $1,732 (deluxe, | $1,710 (deluxe, $1,805); conv, deluxe, $2,- 
157; 2-dr. sed., $2,059; conv., $2,583; stat. | $2,734.50; conv., $3,240.75. Commodore Six—4-dr. sed., $2,382.75; club | $1,873); conv., $2,148; stat. wag. deluxe, |137; bus. cpe., $1,588; sed. ‘delivery, $1,- 
wag., $3,178; Roadmaster Series 70—(Dy- CROSLEY — 2-dr. deluxe sed., $959; | cpe., $2,358.50; conv., $2,951.50; Commo- | $2,895; Series 88—(Hydra-Matic standard) | 750; stat. wag., $2,543 (deluxe, $2,622); 
nafiow standard)—4-dr. sed., $2,735; 2-dr. | conv., $959; stat. wag., $991. dore Eight—4-dr. sed., $2,472; club cpe., |—4-dr. sed., $2,244 (deluxe, $2,375); 4-dr. | Chieftain Eight—4-dr. sed., $1,828 (deluxe, 
sed., $2,618; conv., $3,150; stat. wag., ub con Si beb te; Cant 8, $2,006.25; bag 75 conv., $3,040.75. town sed., $2,233 (deluxe, $2,364); 2-dr. | $1,923); 2-dr. sed., $1,778 (deluxe, $1,873); 
$3,734. club cpe., J .75; Custom—(Tiptoe Shift AISER — Special — 4-dr. sed., $1,995; | sed., $2,170 (deluxe, $2,301); club cpe.,|club cpe., $1,778 (deluxe, 1,873); nv 
eens en eter } ame ood. $2.- SITE TE, cee mae club cpe., 198) Vintun eee — 4-dr. sed., | $2, 143 (deluxe, $2.2 274); ene. Sons stat, | deluxe, $2,205; bus. cpe., sicse. at dae 
: . cpe., b ; 62—4-dr. sed., . .75; conv., , 598. 2,195; rginian, $2, . wag eluxe 96; Series 98 — (Hydra-| livery, $1,817; stat. wag., $2,611 (deluxe 
a cpe., $3,008; “Sa aks on.e; aac ate, bee sed., $:. sere er = wy $2,574.50; club ae ee a $2,500 (deluxe, | $2,690). .. § — 
-dr. a E . roadster conv., . ; bus. cpe., J .25; | cpe., $2,527; Cosmo n—4-dr. town sed., ,594); -dr. sed., 2,426 (deluxe, §$2,- ‘ . 
15—5-pass. sed., $4,750; 7-pass. sed., $4,- | Meadowbrook—4-dr. sed., $1,868.25; Coro- | $3,238; sport. sed., $3,238; club cpe., $3,- | 520); conv, deluxe, $2,973. 4 SFUDESARER — Champion Deluxe — 
970; 7-pass, Imperial, $5,170; o-pass. sed., | met—4-dr. sed., $1,947.25; town sed., $2,-| 185.50; conv., $3,948. _ | fdr. sed., $1,688.50; 2-dr. sed., $1,656.75; 
. . . , PACKARD — Eight — 4-dr. sed., $2,249; | club cpe., $1,683; bus. cpe., $1,588.25; 
$4,650; 9-pass. Imperial, $4,83: 031.50; club cpe., $1,933.50; conv., §$2, MERCURY—4-dr. sed., $2,031; club cpe., |, oa. a" , h 
— Fleetiine Special — 4- ar. | 348.50. $1,978.50; conv., $2,409.50; stat.’ wag., $2,- | 7% ft aa a. g3.3 os See a ~ of teste, aaa sed., $1,- 
sed., $1,461; 2-dr. sed., $1,414; Fleetline| FORD — Six —4-dr. sed., $1,472; 2-dr. | 715.50. une Haght—t-dr. sed., $2,555; 2-dF. sed., Saree SOs G2.5E0.50; CUD Cpe., Fi.- 
Deluxe—4-dr. sed.. $1, 540; 2-dr. sed., $1,- | sed., $1,425; bus. cpe., $1,333; Custom Six| NASH — 600 Super — 4-dr. sed., $1,811; | $2,558; Super — 4dr. sed., $2,633; 2-dr. | 756.75; bus. cpe., $1,662; conv., $2,086.25; 
493; Styleline . ged., $1,461; |—4-dr, sed., $1,558.50; 2-dr. sed., $1,511; | 2-dr. sed., $1,786; club cpe., $1,808; 600 $2 a, ‘R-dr. sed. $2,894; conv., $3,350; ge all ge vt 
2-dr. sed., $1,414; club cpe., $1,419; bus. club cpe., $1,511; Eight—4-dr. sed., $1,546: | Super Special —4-dr, sed., $1,849; (2-dr. ee a soe, Oe $4100: oe: ito ca” Eke See 
epe., $1,340; Styleline Deluxe—4-dr. sed.,|2-dr. sed., $1,498.50; bus. cpe., $1,419.50; | sed., $1,824; club cpe., $1,846; Ambassador | ‘P4588. sed. $3,950; lim., $4,100; Custom | Dus. cpe., $1,919.25; Commander Rexal 
$1,540; 2-dr. sed., $1,493; club cpe., $1,509: | Custom Eight—4-dr. sed., $1,637.50; 2-dr. | Super—4-dr. sed., $2,195; 2-dr. sed., $2,- O75: rama : )—4-dr, sed., $3,- eter. sed., $2,140.25; 2-dr. sed., 
conv.. $1,858: stat. wag., $2,268, sed., $1,590; club cpe., $1,595.50; conv.,|170; club cpe., $2,191; Ambassador Super ; conv., $4,520, $2,108.75; club cpe., $2,135; bus. cpe., $2,- 
OHRYSLER — Royai (six) — 4-dr. sed., | $1, 948.50; stat. wag., $2,263.50. —Special—4-dr. sed., $2,243; 2-dr. sed., PLYMOUTH—Deluxe P17—bus. cpe., $1,- 040.50; sane Cruiser 4-dr. sed., $2,327.75 
oe club a. at ee _YRASER—-ar. s04., $2,395; Manhattan | $2,218; ae fe Tees ae en en ae, aes. 76; Suburban, $1,855; Deluxe P18— a $2,467.59. 
—(Prestoma:! standard . sed, -dr. sed., $2, l tom—4-dr. sed., . ; 2-dr. sed., \ ;|4-dr. sed., $1,566; club cpe., $1,534.25; TLLYS-OVERLAND — J 
$2,353.50; club cpe., $2,332.50; conv., .- HUDSON — Super Six — 4-dr. sed., $2,- | club cpe., $2,359. Special Deluxe P18—4-dr. 8 $1,644; | $1,602.22; 4-cyl, stat. aa ans 3 
766; Saratoga ( )—( Prestomatic d- | 206.50; 2-dr. sed., $2,156; club 7 i | OLDSMOBILE — Series 76 — 4-dr. sed., | club cpe., $1,617.50; conv., $1,997; stat.|6-cyl. stat. wag., $1,814.14; 6-cyl, stat. 
ard)-—4-dr. sed., $2,640; club cpe., $2,- | $2,203.25; bus. cpe., $2,053.25; conv., $1,832 (deluxe, $1,974); 4-dr. town sed., | wag., $2,387. sed., $1,866.29. 
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GM Payments Veer 
To Prewar Policy 


By George Deery 
Associate Editor 
‘YENERAL MOTORS stockholders 
could see an optimistic note on 
future dividend payments in the 
remarks of Chairman Alfred P. 
Sloan jr. at the annual meeting. 
The corporation 
has always be- 
lieved in a liberal 
dividend policy, 
he said, and point- 
ed out that “in 10 
years prior to the 
war, dividends 
paid were equiva- 
lent to 85.7 per- 
cent of earnings. 
“In the post- 
war years, this 
percentage has 
been materially reduced. As a re- 
sult, $351,000,000 was added to 
capital through the retention of 
earnings in the three-year period 
1946-48, The corporation’s capital 
position has been strengthened to 
the point where it is more in line 
with current needs, 


A. P. Sloan jr. 


| 


“Therefore, it is hoped that our | 


dividend policy may move in the | 


direction of the prewar pattern. In | 


line with that trend, the dividend 
on the common shares was in- 


creased for the first two quarters | 


of this year to $1.25 per share, com- 


pared with $.75 per share in the | 


first two quarters of 1948.” 


* * * 


fy VALUATING the long-term de- | 
mand for vehicles, Sloan de-| 
clared, “After the deferred demand | 


arising from the war has been sat- | 
isfied, we must then live on our| 


current productivity. 


“Under such circumstances, how | 


will the postwar distribution of 
national income affect the market 
for automotive products at exist- 
ing prices, especially with refer- 
ence to the lower income group? 
“It is our belief,” Sloan added, 
“as evidenced by our economic 
studies, and supported by inde- 
pendent economic investigation 
by competent authority, that the 
pattern of national income in re- 
lation to prices will be such as 
to bring into the automotive mar- 
ket substantially more potential 
purchasers of new cars than pre- 


war. 
* * * 


with a certain amount of hesi- 


“VW/ais I accept this conclusion | 





Willys Net Profit Slips 
For Quarter and Half 


Willys-Overland had a net in- 
come of $2,797,310 in the six months 
ended on March 31, last, equal to 
92 cents a share on the 2,690,713 
shares of common stock outstand- 
ing, the report revealed, For the 
six months ended with March, 


1948, the net income was $3,197,935, | 


or $1.06 a common share. 


For the quarter ended with last 
March, the net income was $949,- 
509, or 29 cents a common share, 
against $1,847,801, or 63 cents a 
share, for the preceding three 
months and $1,914,490, or 65 cents 
a share earned in the three months 
ended on March 31, 1948, 

The company also announced that 


William E. Paris, manufacturing | 
and Milton Mc-| 


vice-president, 








Creery, secretary, had been elected | 


to the board. 





Horner—Lafayette 


Horner Motor Co., Inc. (Chevro- | 


let), 531 Columbia St., Lafayette, 
Ind., has celebrated its 25th anni- 
versary. H. H. Horner is president 
and J. C. Horner, vice-president. 





Auto Stocks 
May 27 May 23 





Chrysler . 491% 493, 
Crosley ..... . 4% 4% 
General Motors .... 56% 5636 
Hudson .......... ecass ee 11% 
Kaiser-Frazer ...... 5% 5% 
Nash-Kelvinator .. 12% 12% 
Packard ................. 8% 38% 
Studebaker ............ 19% 19% 
I  einciccscicerccsicsss % 
Willys-Overland . 4% 5 
Average for — 
10 Stocks ....... 16.72 16.68 


tancy because it seems clear that 
the ability of some groups of con- 
sumers to buy at existing prices 
is prejudiced because their income 


nevertheless it appears that more 
than enough have been added be- 
cause of increase in incomes to 
throw the balance on the favorable 


Sloan called the small car “one 
of our perennial problems” and re- 
e i n . 
gyrty senna oy cama decorated his dealership in Beverly Hills. An outstanding interior feature is a graceful trailer chassis. 
problem. It is a matter of business 
policy,” he said, 

“That policy,” Sloan said, “cen- 
ters around the fact that it is 
impossible to make a car smaller, 
even considerably smaller, of a 
style, performance and other 
specifications that the American 
market has been educated to ac- 
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De SoTO 


increased in proportion, PLYMOUTH 





CALIFORNIA SPANISH STYLE—Art Frost, DeSoto dealer, recently modernized and re- 


Spanish staircase leading to mezzanine offices. 


cept and use and with a money 
difference in price that makes its 
acceptance in competition likely.” 
He saw another threat to the 


always available at prices that no 


with.” 


“We have plans for bringing into 
production a smaller car. We con- 


ing available and normally are|he said. 








Sid Stone, popular “pitch man,” 
wows television audience every Tues- 
day night with painless commercial. 
It delivers a terrific sales wallop and 
it hits the jackpot in product and 
Texaco Dealer identification. 


F TEXACO'S 
QSTING SALES! 


re 
Texaco Dealers “ 
! You erful sales _. 
ta man. 


and wha gettin art of 
HAT a show t for Milton Berle who yet it is just one at Texaco Star Theater 
can say tha can say it again am including t ery Wednes- 
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ac , lling © tising --- © New 
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Trailer Building 
Climbs Back 14% 
During Month 


WASHINGTON, — Truck-trailer 
production during March amounted 
to 2,624 units, the Department of 
Commerce reported last week. This, 
it was pointed out, was an increase 
of 14 percent from the 2,296 units 
produced in February, but 37 per- 
cent below the March, 1948, output 
of 4,137 units. 


Of the total complete trailers pro- 
duced during March, vans account- 
ed for 50 percent and platforms for 
23 percent, the report showed. 

Shipments of truck-trailers dur- 
ing March amounted to 2,812 units 
valued at $9.9 million. Of this total, 
2,688 were shipped as complete 
trailers and 124 were shipped as 
March shipments 
increased 18 percent in number and 
22 percent in value from the 2,378 
units with a value of $8.1 million 
small car can possibly compete | Shipped during the previous month. 


Walls—Dallas 
, Walls Pontiac Co., 808 N. Har- 
introduction of the smaller-type Ve- | tinue to study the subject just as| wood St., Dallas, 


hicle in that “used cars are becom-|we have over many years past,”| opening of a second used-car lot 
at 1814 N. Harwood. 


announces the 





























Dealer 


Two Texas Dealers File 


Corporation Papers 


Records in the office of the sec- 
retary of state at Austin, Tex., 
show that two automobile firms 
were chartered recently. 

Blakey-Nelson Motors, Inc., was 
chartered in Atlanta, Tex., by Leon 


Blakey, Waylor Nelson and Don C. | 


Bates with $75,000 capital stock. 

Hord Chevrolet Co., Inc., was 
chartered in Denver City, Tex., by 
Walter M. Hord, J. M. Teague jr. 
and Jack Bailey with $24,000 capi- 
tal stock. 


* > * 


Rolland-East Hartford 


Walter S. Rolland, founder and} 
head of Rolland Motor Sales Corp. | 
(GMC), 601 Connecticut Blvd., East 
Hartford, Conn., has announced the | 
election of R. J. Soulen as presi- 
dent and general manager. 

Soulen, who becomes a partner 
in the firm, has been associated 
with the truck sales industry for 
22 years. He is vice-president of 
the Connecticut Automotive Trades 


OES 


” aggl oe 
> TRU ke , ATE Me Ze OTL 


aie. 


AUTOMOTIVE NEWS, 


Assn. and has been active in the 
highway safety program conducted 
by the Motor Transport Assn. of 
Connecticut. During the war he 
was a member of the advisory 
| council of the ODT. 


Rolland will retain an active in- | 
which 


terest in the corporation, 
| recently completed extensive alter- 
| ations and additions to its build- 
ings. 

* * * 


Cleveland Cadillac Firm 
Opens New Building 


Central Cadillac Co. has opened 
its new building at 2801 Carnegie 
Ave., Cleveland, with a formal pre- 
view and private showing for in- 
vited guests. 

* > 


New C heviter Assn. 
A meeting of 18 Chrysler dealers | 
|in Niagara Falls, N. Y.. resulted 
in the formation of an organiza- 
| tion to be called the Niagara Fron- 


| tier Chrysler Dealers Assn. Elected | 


to serve as officers were: president, | 


SE} 


| 
Merle W. Anger of Justice Motors, | 
Inc.; vice-president, A. W. Julius | 
of A. W. Julius, Inc.; secretary, 
Alfred I. Wray of Lamont-Wray 
Motors, Inc.; treasurer, Stanley 
Packard of Young Street Motors, 
Tonawanda. 

The purpose of the association 
is to promote the sales and service 
of Chrysler products; to foster 
intra-industry cooperation, and to 
|develop acquaintanceship and un- 
derstanding among the _ dealers 


operating in the trade area. 
* + k 


Cadillac Franchise Goes 


To Colby (Kans.) Firm 


Greenlease Motor Car Co. (Cad- | 
illac), Kansas City, has an- | 
nounced that Northwest Motor | 
Co., Colby, Kans., is now the 
authorized dealer for Cadillac in 
that area, 

* 


Indianapolis Monarch 


William R. Krafft and Walter G. 
McCormick, who worked together 
as retail salesmen for Chevrolet 23 
| years ago in the east, are together 
again with Indianapolis Monarch 
Buick Co. Krafft, president, 
nounced the appointment of Mc- 
| Cormick as director of sales. 

For the last 20 years McCormick ! 


’ 


ais 


4 


an- | 
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DEALER LAWRENCE'S FIRM IN TOWN OF 


Cazenovia, N. Y., has opened its new facilities under Harry E. Lawrence. 
The front of the building is of baked enamel steel in lake blue with red 


service manager. 


and white trim. It covers 7,500 square feet. 


LESS THAN 2,000—This Pontiac dealership i 
Robert Morse i 


Beside the building is ample parking space 


with a front depth of 70 feet and ¢ Y total parking depth of 400 feet. 


has been associated with General 


| Motors in sales work. The last eight | 
| years he has been zone manager for | 


Oldsmobile at Washington. 

The new appointment in no way | 
affects the status of C. M, Patterson, | 
Monarch’s new-car sales manager, | 
or Donald E. Hunter, sales manager 
for used cars, Krafft announced. 

+ * 
Van Pelt to Thomas 


Negotiations for the purchase 
of Packard Seattle Co. from Ly- 
man Thomas by Rollo W. Van 
_Pelt, owner-operator of Packard 
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concentrates exclusively on its own particu- 


lar phase of total production to assure you the 


utmost benefit from many years of specialized 


knowledge and experience. Together, these highly 


efficient 


Plants 


form an_ inter- 


related group unequalled in the manufacture of a 


complete line of wheels, hubs and drums, brakes 


and power brake equipment used the world over 
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power brake 


to Canadian industry 


sales 


Tol aa hae 


always serves you best. 


ASSURES PROVEN PRODUCTS AT Wa iy 


DETROIT 32, MICHIGAN 


Oregon Co., Portland, have just 
been completed, and Van Pelt 
Motor Co. has been organized to 
succeed Packard Seattle. 


Van Pelt announces retention 
of employes and department 
heads, with the addition of E. T 
Jewett of Portland as office man- 
ager and Robert Montgomery, 
also of Portland, to the new-car 
sales staff. 


Thomas retires from the auto- 
mobile field after 35 years in 
service, sales and management 
pos‘s. 

Circular Showroom Opened 
By K-F Firm in Clinton 

Clinton Motor Service (Kaiser- 
Frazer) has opened its new show- 
room at 10 Franklin St., Clinton, 
N. Y. 

The building features a hangar- 
type roof and extensive use of 


glass in a circular display room. 
* * * 


New Home in Minneapolis 


For Baton-Barrington 


Baton-Barrington Chevrolet Co., 
Minneapolis, has moved into its 
new showrooms at 1221 W. Lake 
St. The new quarters provide 22,750 
square feet of floor space and have 
adjacent used-car lots totaling 18,- 
000 square feet. 

> 7 > 


San Antonio Dodge Firm 
Starts $300,000 Home 


Construction has started on 
the new $300,000 plant of Mitch- 
ell Motors (Dodge), on Broad- 
way between Jones Ave. and 12th 
St., San Antonio. 

The main building, with 60,000 
square feet of floor space, will 
be a structure 320 by 260 feet, 
one story in height with a two- 
story section containing a dis- 
play room and offices. Present 
location of the company is at 
1041 Navarro St. 


Three Delaware Dealers 


File Corporation Papers 


Blanchard Chevrolet Co., Inc.. 
capital $62,500; Bragle Chevrolet 
Co., Inc.. capital $81,200. and Cur- 
‘ess Buick, Inec., capital $85,000. 
have filed charters with the cor- 
poration department of the Dela- 
ware secretary of state. 

* * . 


Viller to Bowles 


Following the death of W. Arch 
Miller, president of Miller Buick 
Inc., York, Pa., the Buick dealer- 
ship has been taken over by Forest 
E. Bowles. 

Bowles, man 
in 
be 


formerly service 

ager for the Buick company 

Boston and Washington, will 

president and general manager. 
* o * 


Davis Marks 15th Year 

May is being used by Davis 
Auto Co., Inc., 312 E. Main St., 
Fort Wayne, Ind., to celebrate 
the 15th anniversary of the firm, 
featured as “northern Indiana’s 
largest exclusive dealers of Pon- 
tiac.” 


Knapp With Brinkman 

Brinkman Nash Sales, Inc., 6816 
Superior Ave., Cleveland, has an 
nounced the addition of Floyd L. 
Knapp to the sales organization 
He has had 29 years of experience 
in the automobile business, start- 
ing with the Cleveland Motor Sales 
Co. His prewar service with Nash 
earned him the distinction of being 
an honor club member for sellinz 


over 80 cars annually. 
. . a 


Shaw—Buffalo 


William S. Shaw has filed a busi- 
ness name in the Erie county clerk's 
office for Shaw Motor Sales, 1766 
Seneca St., Buffalo. 
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Co-ops Lose a Little 


North Carolina Cuts Into Exemptions; 
Delaware Bill Awaits Final OK 


NEW YORK.—Legislation part-| cooperative or mutual association 
ly removing tax exemption privi-| for each income year.” 
leges of cooperatives has been en-| Enactment of the North Caro- 
acted in North Carolina and Dela-/| lina legislation followed a two-year 
ware (still subject to governor's | study of the co-op tax structures 
approval) but similar measures|by the state tax research depart- 
thus far have failed to win ap-| Ment. The study had been ordered 
proval in other state legislatures in | by the 1947 legislature after a bit- 
hich they have been introduced | °°" controversy that year over a 
whi y : —— | proposal to make cooperatives sub- 
this year, a survey discloses. _ject to both franchise and income 

North Carolina cooperatives | taxes. 
hereafter will be required to pay The Delaware legislature passed 
state income taxes at the cor- |@ bill May 27 to eliminate state 
porate rate on their undistrib- tax exemption privileges of co- | 
uted profits, but will remain ex- operatives. The bill would make 


cooperatives subject to the same 
ae from paying state franchise |jicenses and taxes as private busi- | 


’ ness. 
Persons receiving refunds from | 
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the history of Silvis, Ill. (pop. 3,000) was delivered to Silvis Motor Sales Co. 
right as the cars, Kaisers and Frazers, are unloaded, are owner Robert Millington, left, and 
H. L. Alpaugh, a salesman for the firm. 





atives also was made in the | next four years. A bill to prohibit 





A bill which would have pro- | 
cooperatives, whether in cash or| yided for state taxation of the 
stock, will be required by the new! earnings of cooperatives if not 
North Carolina law to pay state! paid to patrons within six months 
income taxes on receipts from| @fter the end of the business 
such sources. 


year was killed by the Kansas 
Enacted as an amendment to the house of representatives. An un- 
state income tax law, the North 


Carolina legislation provides: 
“Nothing in this subsection shall 
be construed to exempt any co- 
operative, mutual association or 
other organization from an income 
tax on net income (gross income | 
minus operating expenses, includ- 
ing interest paid on capital stock) 
which has not been allocated to 
patrons on a patronage basis and | 
distributed either in cash, stock, 
certificates, or in some other man- | 
ner that discloses to each patron | 
the amount of his patronage re-| 
fund; provided, that no stabiliza-| 
tion or marketing organization, | 
which handles agricultural prod- | 
ucts for sale for producers on o| 
pool basis, shall be deemed to have | 
realized any net income or profit | 
in the disposition of a pool or any 
part of a pool until all of the| 
products in that pool shall have | 
been sold and the pool shall have 
been closed; provided further, that | 
a pool shall not be deemed closed | 
until the expiration of at least 90 
days after the sale of the last re- 

maining products in that pool. 
“Such cooperatives and other 
organizations shall file an annual | 
informational return with the | 
| 





state department of revenue on 
forms to be furnished by the 
commissioner and shall include 
therein the names and addresses 
of all persons, patrons and/or 
shareholders, whose patronage 
refunds or interest on stock 
amount to $50 or more.” 

The North Carolina law further 
reads: “An individual who patron- 
izes or owns stock or has mem- 
bership in a farmers’ marketing | 
or purchasing cooperative or mu- | 
tual . . . shall include in his gross | 
income for the year in which the | 
allocation is made his distributive | 
share of any savings or interest | 
on stock, whether distributed in| 
cash or credit, allocated by the| 


NSPA Pleased 
By Results of 


Region Parleys 


PHILADELPHIA.—Gratified over 
results of the previous three gath- 
erings, the National Standard Parts 
Assn. staged its fourth of a series 
of regional business meetings here 
last week. 

J. L. Wiggins, executive vice- 
president, reported that the May 9 
meeting at Atlanta drew members 
and guests from 11 southeastern 
states and Washington, with more 
than 300 in attendance “to hear 
automotive service industry leaders 
from all parts of the country pre- 
sent the outlook for the coming 
months.” 

The importance of advertising as 
a “secret weapon” for the competi- 
tive months ahead was stressed by | 
George W. Stout, advertising coun- 
sel for NSPA. 

Other subjects covered at the 
series of meetings included man- 
agement, store layout, customer re- | 
lationships and catalogs. | 


It’s TRUE EVERY TIME! “H 


jobs . 
satisfy your customers 
your reputation. 


process, “Heat-Shaped” 


ONLY 


piston rings and your own skill go 
hand-in-hand to make better motor 
. . jobs you can depend on to 


Produced by an exclusive Pedrick 
evenly against the cylinder walls all 


the way around. No unequal pressure; 
no excess wear. ‘‘Heat-Shaped”’ rings 





Montana legislature. breach of contracts with electrical 


Enacted by the Wyoming legis- | Cooperatives was killed by the Ver- 


mont legislature. 





lature was a bill exempting prop- 


i 2or- | ‘ 
erty of non-profit cooperative cor ed a bill exempting cooperative 
porations engaged in rural electri-| securities from the state's security 
fication from taxation during the | laws. 





i tas a 
WORRY ABOUT 
A MOTOR JOB 
WHEN WE USE 
PEDRICKS 





eT VE Tr Cie 
MAKES THE 
DIFFERENCE! 


hold their shape longer, too, without 
warping or distorting. They renew 


eat-Shaped”’ 


TOWN'S FIRST NEW CARS—On May 19, what is said to be the first load of new cars in | 
Watching at | 


North Dakota’s legislature enact- | 





: = hai. 
Canadians Prefer 
New-Car Styles, 


Dealers Report 


OTTAWA.—While admitting that 
the cost of repairs and insurance 
premiums is heavy on new-style 
cars, dealers here state that the 
average car buyer in Canada still 
| wants the new body styling. 

Dealers report that car buyers 
are fully aware of the heavy costs 
of body or mechanical repairs on 
new-style cars and frequently ask 
questions about these subjects. 

However, it is extremely rare, 
they say, that buyers ever show an 
inclination not to buy a car only 
| for these reasons. 


Even the lowest-price cars must 
|have the new styles to sell today, 
| Stated several dealers, quoting ac- 
|tual figures to show that no sale 
has ever been held up because the 
buyer believed he was entering into 
a troublesome period by getting a 
cheaper car with new styling. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue 





To attract more engine repair work, 
and to protect your profits, use Pedrick 


pep and power, reduce consumption ““Heat-Shaped” rings in Engineered 

of gas and oil. Sets. They're backed by the most lib- 
and protect c-------—- ------ eral guarantee in the piston ring in- 

Business Builder 1 = dustry. WiLkENING MANUFACTURING 

THE PEDRICK FRANCHISE DEALER PLAN Co., Philadelphia 42, Pa. In Canada: 
rings press j _ Heat-Shaped” piston rings plus com- | Wilkening Manufacturing Co. (Can- 

| plete service information, tested local a : - 

sales aids, big outdoor shop sign, na- | ada) Ltd., Toronto. For 29 years, sup- 

tional magazine advertising. Ask your | plier of piston rings to leading vehicle 
| Pedrick jobber. | a - o 
TP sal ne ae J and engine manufacturers. 


PISTON RINGS ARE 


**HEAT-SHAPED’’ 





ge 


Merchandising 
Memos to Dealers 


A DECLINING market, the 
importance of moving used cars 
quickly cannot be overemphasized, 
according to James C. Downing, 
who with his brother Tom runs 
Downing Motors, Atlanta, Ga. 
Downing puts the time limit at 
15 days. If in stock over 30 days, 
a car should be sold at a loss if 
necessary. 

“It can generally be replaced at 
less money, anyway,” he points out. 
“Failure to take a loss when a car 
can be replaced for less has caused 
many dealers to go bankrupt.” 

* . . 
iy BUYING cars in a falling mar- 
ket, Downing believes the dealer 






Alemite 
Oil Bars 
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Alemite’s New “Atomic” Line 
gives you unrestricted choice of 
equipment combinations to meet 

every need 


No other lubrication equipment gives you 
the amazing flexibility of arrangement of 
Alemite’s new “Atomic” line. Because no 
other has Alemite’s revolutionary SECTION- 
ALIZED DESIGN — with all units engineered 
to match and fit together perfectly. 

Start with the number of basic “Atomic” 
units you want (shown at right). Add the 
backgrounds, reels, cabinets, and accesso- 
ries you desire. Combine them any way you 
wish...to fit your service area exactly, 
regardless of its size or shape. To expand 
later, just add more units. It’s quick, con- 
venient, and easy to do! 

Alemite’s far-advanced “Atomic” line 
features stunning new styling throughout. 
Luxurious new two-tone finish. Profit- 
building new efficiency. Ask your jobber 
for the full story, or write today to Alemite, 
1878 Diversey Pkwy., Chicago 14, Illinois. 


New 
“Skyscraper” 
Construction 


For extra strength 
and durability, every 
“Atomic” unit is 
internally reinforced 
by a rugged, all-steel 
frame —just like a 
skyscraper! This 
husky frame, not the 
shell, carries the 
weight of the pump 
and lubricant drum. 


By Bob Finlay 





there is much future in wholesaling 
so far as a used-car dealer is con- 
cerned.” ‘ 

> +. 


Indicator 


OWNING considers the total of 

the national labor force as the 
most important single indicator of 
future sales in used cars. 

“If unemployment increases 
markedly at any given time,” he 
says, “it should be fair warning 
that used-car prices will drop rap- 
idly.” 

Downing believes that consistency 


should pay less each succeeding|and regularity of advertising is 


time he buys a car of a comparable 
type, even though previous profits 


essential in maintaining sales vol- 
ume. He reports best results in 


on the specific type of car may | afternoon newspaper advertising in 


have been satisfactory. 

However, the incidence of a fall- 
ing market should not, Downing 
says, cause a dealer to become so 
conservative that he stops buying 
enough cars to carry on his busi- 
ness. 

“Even in a falling market,” 
Downing points out, “you can’t 
sell them if you don’t have them.” 

Downing reports that on the 
three used-car lots he and his 
brothers operate, sales this year 


have averaged 200 cars a month, 
95 percent of them retail. 
“We don’t believe,” he says, “that 


Portable 
Alemiters 







his city. Morning newspaper ad- 
vertising is effective for Saturday 
and Sunday, he finds. 

He says a used-car dealer 
should own and operate his own 
reconditioning facilities if possi- 
ble. Aside from savings in cost, 
he cites these advantages of a 
dealer-owned shop: 

1. It makes it possible quickly to 
make repairs requested by a pros- 
pective purchaser in the event he 
decides to buy (an important fac- 
tor in his decision). 

2. It enables the dealer to make 
quickly and at reasonable cost re- 


Orv abit a 
Alemiters 


Only Alemite dares to make such an 
offer! If for any reason the “Atomic” 
Pump'’s factory-sealed power head fails 


to perform as specified, Alemite 


replace it free for as long as 27 months 

after date of purchase. Delivers 
35 oz. of grease per minute at room 
temperature. No air pockets. Low air 
consumption. Performance proved 

by 2 years of field testing! Ne 


New “Atomic’’ Pump 
Power Head Unconditionally 
Guaranteed for Over 2 Years 
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pairs necessary within the war- 
ranty period. This keeps the cus- 
tomer happy and in a frame of 
mind to send his friends to the 
company for used cars. 

3. It makes it possible to prepare 
a larger number of cars for sale. 

You can’t buy ’em all clean, 
Downing says. 


* . * 


Good Then, Too 


fn PONTIAC is planning to 
work the used-car angle into 
its national magazine advertising 
under a theme that the company 
built good cars in past years, too. 
Idea is to add to reputation of the 


used cars as well as the new. 
. * om 


To Move Stock 


Te MOVE a heavy stock of used 
cars in Milwaukee, Humphrey 
Chevrolet is giving away a new 
Chevrolet in a jingle contest. Used- 
car buyers also get a “3-B, one-year 
maintenance policy.” 

Advertising emphasis, however, is 
on the clean merchandise at low 
prices, 

* +. * 


Introduction 


MARK its appointment as the 
new DeSoto dealer in Logans- 
port, Ind., Ken Fisher Motors in- 
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SURE TO BE SEEN—White Chevrolet Co., 
Zanesville, O., donated 18 of these benches 


to the public golf course in that city. Each 
gives the hole number, distance and par 
according to J. W. Norwine, manager of the 
dealership. The course was recently reacti 
vated by the junior chamber of commerce 


cluded a free introductory coupon 
in advertising copy. The coupon 
was good for the first 100 customers 
to take advantage of it. By having 
a chassis lubrication at the regular 
price, the coupon customer could 
get also free a crankcase drain and 
refill. 


Prize 

MERICAN MOTORS (Kaiser- 
/% Frazer), Lafayette, La., spon- 
sored a guessing contest in which 
the public was invited to guess the 
weight of the load in the Traveler 
and the number of pieces in it. 


| Prize was $300 toward the purchase 


of a new Kaiser or Frazer auto- 


mobile. 
Farmers’ Position 


Held Best Yet 


Savings, Investments 
At Strong Levels 


NEW YORK.—“The farmer is in 
a better financial position than he 
has ever been,” according to a sur- 
vey of the Alexander Hamilton In- 
stitute. 

“Between 1940 and 1948,” the 
institute says, “estimated farmer 
holdings of currency deposits in 
government securities jumped from 
$4.1 billions to $20.6 billions, Cash 
income of farmers during the 
period rose from $8.5 billions to 
$30.5 billions. At the same time, 
farm mortgage debt dropped from 
$6.6 billions to well under $5 bil- 
lions. : 

The gains indicate that farmers 
did not neglect their tradition of 
laying something away for a rainy 
day. It also indicates that a lower 
income in 1949 need not prevent 
farmers from proceeding with any 
vital mechanization program. 

“Nevertheless, it is a matter of 
record that the production and 
sales of farm equipment follow the 
trend of cash farm incomes, When 
the farmers prosper, so does the 
farm implement industry, and when 
farm income is depressed, so are 
implement production and sales. 


“Over the years, the farmer has 
spent for equipment about 5 per- 
cent of his cash receipts. Excluding 
War years, that was the average 
from 1920 to 1946, Last year, how- 
ever, the percentage was 6.3. 

“The year before, in 1947, the 
proportion had been a little over 
5 percent. At the bottom of the 
depression of the 1930s, when farm 
income fell to a low of $4.7 billions, 
farm equipment sales dropped to 
around $200,000,000 as compared 
with $458,000,000 in 1929.” 


Loney Opens New Plant 


For L & H Wheel Weights 


DETROIT.—M, J. Hume, presi- 
dent of Harley C. Loney Co., an- 
nounces the opening of a new plant 
in Detroit with facilities to produce 
L & H wheel weights for passenger 
and commercial vehicles in a 
greater quantity and variety than 
was possible before. 

The company is making plans for 
the July introduction of a complete 
new truck weight program featur- 
ing a pressure-cast weight. In the 
program, weight appearances have 
been improved and new merchan- 
dising aids are available. 
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Zilske Heads Philadelphia 


For Parker Appliance 

Harold J. Zilske has been ap- 
pointed sales engineer for The 
Parker Appliance Co., Cleveland, in 
the Philadelphia area, it is an- 


nounced by D. A. Cameron, indus- 


trial sales manager. 

Zilske will handle application en- 
gineering of Parker tube fittings, 
valves, fabricated tube assemblies, 
O-rings and other Parker compo- 
nents for hydraulic and fluid han- 
dling systems. 

* s *# 


GM Acceptance Names 


4 Branch Managers 


General Motors Acceptance Corp. 
has announced transfers of three 
branch managers. They are: D. E. 
Lynd to Pittsburgh from Charles- 
ton, W. Va.; A. L. Wuebold to 
Charleston from Columbus, O., and 
E. C, Ackerman, to Columbus from 
Omaha. Paul G. Van Valkenburgh 
has been named Omaha’s manager. 

Lynd has been with the corpora- 
tion 26 years; Wuebold, 20 years; 
Ackerman, 27 years, and Van 
Valkenburgh, 21 years. 

W. M. Elliott, former Pittsburgh 
branch head, has resigned to enter | 
business for himself. ‘ 


Ford Truck Picks Farmer 


As Promotion Manager 


Appointment of W. H. Farmer | 
as Ford truck and fleet sales | 
promotion manager has been an- 
nounced by J. D. Ball, manager 
of the department. 

Farmer was Ford truck and 
fleet sales manager in the Mem- | 
phis district for several years. His 
first association with the com- | 
pany was as zone manager in 
Dallas. se 


Mack-International Names 


New York Branch Heads 


Appointment of J. W. Adelung as 
manager of the Mack-International 
Motor Truck Corp. Brooklyn branch 
and of W. A. Brady as manager of 
the White Plains, N. Y., branch is 
announced by A. C. Fetzer, vice- 
president and general sales man- | 
ager. 

Adelung, New York and New 
England regional director, Office of 
Defense Transportation during the 
war, joined Mack in 1946 as man- 
ager of the company’s White Plains 
branch. Brady has been a salesman | 
with Mack since 1938, | 

= 


Lawrence Advances 


Carleton K. Turk, president of C. 
K. Turk Corp., Chicago and South 
Bend, has announced the appoint- 
ment of Wayne L. 
Lawrence as co- 
ordinator of sales 
for all divisions 
of the company. 
These include au- 
tomotive, house- 
wares and indus- 
7. trial fabric prod- 

\ ucts. 

Lawrence’s du- 

a ties will super- 
. sede those for- 

W. 20. anteey semce merly handled by 
J. C. Wagner, who has resigned 
from the corporation. 

* + 








Studebaker Assigns Five 


To District Service Posts 


Appointment of five service rep- | 
resentatives and their assignment 
to four regional offices of Stude- 
baker Corp. is announced by Roy 
B. Bender, general service man- 
ager. 

Three appointees are natives of 
Minnesota and two of them, Rob- 
ert A. Anderson and Victor J. Tom- 
have, will work out of the Minne- 
apolis office. The third, Frebert G. 
Meier, has been assigned to the 
Chicago branch. The other two are 
Charles S. Thompson, assigned to 
the Atlanta region, and Virgil R. 
Meyers, assigned to the Kansas 
City branch. | 

- * * 


Renault Names Boyer 


Head of U. S. Sales 


George L. Boyer has been 
named vice-president of the Ren- 
ault Selling Branch, Inc., New 
York, to supervise U.S. distribu- 
tion of Renault automobiles. 

A native of Paris, France, 





Auto Personnel 
Aa hh A ad, 


Boyer has been in the automotive 
field since 1911, when he joined 
the Mitchell Motor Car Corp. in 
Racine, Wis., as an engineer. He 
has been with the Renault Motor 
Car Co, in France for 17 years. 

* . * 


Brandon Named 
Stein, Hall & Co., Inc., importer 
and dealer in rubber and other 
commodities, announces the elec- 


president of the company. Brandon 
| joined Stein Hall in 1945. 


Football Honor 
Goodrich’s Frits Named 


To Fame Committee 


Dr. Howard E. Fritz, vice-presi- 
dent—research, B. F, Goodrich Co., 
has been named a member of the 
National Committee of the Football 
Hall of Fame, it is announced by the 
National Football Shrine and Hall 
of Fame, New York City. 

Fritz, one of the nation’s best- 
known scientists, won letters in 





tion of Donald V. Brandon as vice- | 
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football, baseball and basketball in 
his undergraduate days at Ohio 
State university. Invited to try out 
|for major league baseball, he de- 
| cided to continue his work in chemi- 
cal engineering instead, 

| Grantland Rice, author and sports 
|authority, is chairman of the com- 
| mittee. 

* > * 


Goodrich Moves Salesmen 


| W. G. Verran and S. F, Chase 
| have been transferred to new sales 
assignments in the Associated Lines 
division of B. F. Goodrich Co., it is 
announced by M. G. Huntington, 
division general manager. The divi- 
sion handles sales of Brunswick, 
Diamond, Hood and Miller tires and 


| accessories. 


* * * 


Ford Researcher Cited 


Gosta Vennerholm, supervisor of 
Ford Motor Co.’s metallurgical re- 
search section of the process engi- 
neering laboratory, has been 
awarded the William H. McFadden 
gold medal for contributions to the 
foundry industry. 


* * * 


L-M Office Moved 





Texas district sales office of 
Ford Motor Co.’s Lincoln-Mercury 


division, Dallas, has been moved | Buffalo section, Society of Automo- 








SPLASH! 


Tossing the coxswain into the river after a winning 
race is the traditional sign of success in rowing, 
Dealers who display the big, red, white and green 
Wolf’s Head sign have their sign of success also— 
for Wolf’s Head means even more than the “finest 
of the fine”’ motor oil and lubes. . . it means more 
customers, satisfied customers—the sign of business 
success! Wolf’s Head Oil Refining Co., Inc., Oil City, 


SIGNS OF SUCCESS 


Pa., New York 10, N. Y. 





HOLFS HaAy 


PAOTOR OIL AND LUBES 


100% Pure Pennsylvania 
‘Premium Grade”’ 
















































































| MOHAWK MOTOR SALES CITED—This Chrysler dealership in Stamford, Conn., wined and 
| dined all its employes, prominent citizens of Stamford and factory personnel when the 
| Chrysler Medal of Merit was awarded. Left to right: George J. Bisacca, president of the 
dealership; John H. Howard, New York regional manager; Fred C. Noble, secretary; Paul J. 
Bisacca, treasurer, and Chester F. Sylvester, district manager. 








from the Ford plant at 5200 Grand 
Ave. to the 16th floor of the M & W 
Tower. J. F. Giles jr. is district 
manager. 


tive Engineers. Robert Best is vice- 
chairman and Robert Morgan, sec- 
retary-treasurer. 

o e s 


GMAC Offices Moved 


The offices of General Motors Ac- 
ceptance Corp. in Paterson, N. J., 
have been moved to room 309, 
7 Church St., it is announced by 
C. A. Ramsey, manager. 


* * * 


Buffalo SAE Election 


Ellsworth R. Boeck, president of 
Truck Equipment Co., Inc., Buffalo, 
has been elected chairman of the 






Wolf’s Head motor oil is refined three 
steps further than ordinary motor oils. 


5 EXPERTLY CONTROLLED DEWAXING— 
Keeps Wolf’s Head free-flowing and 
removes non-lubricating wax compo- 

nents. 


DOUBLE DISTILLING— Makes Wolf’s Head 
richer, more heat-resistant. 


TRIPLE FILTERING—Removes all free car- 
bon and other troublesome impurities. 
















P.G.C.O.A. 
Permit No. 6 
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Speed Limit Increased would authorize an increase in the 
: ; | present maximum highway speed 
The transportation committee | limit from 45 to 50 miles an hour. 


has reported into the house of rep-| The bill would restrict the speed 
resentatives in the New Hamp- | near schools and in business areas 


chire legislature a measure which| to 25 miles an hour. Equal Stock-in-Trade Tax 


Killed in New Hampshire 


A house bill, which provided for | 
equalization of New Hampshire’s | 
stock-in-trade tax, has been killed 
by the house of representatives. 

The measure also would have 
| permitted members of the state tax 
|commission to move into local 
|communities to correct inequities 
in the fixing of valuation of stock 


of merchants and manufacturers. 
* o * 


| Nebraska Raises Fees 


|On Gas, Registrations 

Bills increasing Nebraska’s gas- 
oline tax rate from 5 to 6 cents 
a gallon and raising registration 
fees for both automobiles and 
commercial vehicles have been 
signed by Gov. Peterson. The 
measures are designed to provide 
more than $4,500,000 in additional 
annual revenue to support an 
expanded highway construction 
program. 


SELL EVERY VACATIONIST A “HANG-ALL” 


POOR TS CS 


ee (ail aii 


ving to their 
more customers thar 


oon be ar 





More 


favorite 


people than ever before ill & 
* * * 
vacation spots! That mean NEW MODEL FOR 


ever before for this fast-selling wardrobe rack! HANG-ALL ALL 1949 SEDANS N. H. Seeks Minimum Wage 

the car accessory every vacationist wants. It eliminates the "Screw-on model easily in . | 
bother of packing and unpacking clothe keeps them from stalled in amy 1949 sedan Of 50 Cents Per Hour 
wrinkling. It easily a “4 1 si ae ily removed. Clarr = +l oe milar to A new draft of a minimum wage | 
ve ine ra »—will n ¥ o screws eded exce regular moc bs » . | 
agree Venue en arene SAT gene ras ¥ bill, which sets 50 cents an hour} 
on 1949 sedans (see illustration). Supports 12 or more gar | he a t d d. but | 
ments full length . . . factory tested to hold 100 Ibs. Fit the minimum standard, u + eX- | 
closely under top to keep rear vision clear at all times. Fits empts a long list of occupations, | 
all makes and sizes of cars! Nickel plated turdily con |has been brought into the New 
tructed. And it's inexpensive—retails for only $3.95! Don't Hampshire house of representatives | 


out on this big-profit vacation item | by its labor committee. 
The measure originally called for 

|a 75-cent minimum and covered 

| virtually all occupations 

| * * * 


Ohio Bill Would Increase 
| Personal Property Tax 


A revision of Ohio’s personal | 
property tax laws which would | 


miss write now for com 
plete price list, literature and advertising display material. 
Liberal discounts on all orders. Territories still open for 
distributors. Sample: $3.95 postpaid. ATTRACTIVE DISPLAY 
CARD (as illustrated) WITH ALL ORDERS. 








THE HANG-ALL CORPORATION, Dept. AN-6 
NEWARK 2, N. J. 


333 HALSEY STREET 





assess all taxable personal prop- 
erty at true value has been 
proposed by Sen. Howard Met- 
zenbaum, the Ohio Automobile 
Dealers Assn. reports. 

The bill, which the association | 
opposes, would remove the stipu- | 
lation that personal property 
owned by manufacturing, mining, 
farming and other businesses be 
taxed at 50 percent of true value 
after depreciation allowances and 
that personal property of retail- 
ers, including motor vehicle deal- | 
ers, be taxed at 70 percent of true | 
value. 


AUTOMOTIVE NEWS, the Newspaper of the Industry, read by everyone who counts | 
in America’s No. 1 Industry, offers to advertisers a weekly audience of an estimated | 
more than 100,000 cover-to-cover readers! ‘ 











Display ’em, 
Sell ’em and MULTIPLY 
YOUR PROFITS 2 a 








+ + * 
| Oklahoma Speed Limits | 
| A bill setting legal speed limits | 
| on Oklahoma highways for the first | 
|time in 20 years has been given 


final approval by the Oklahoma 
legislature and sent to Gov. Turner 





| for signature. Under the measure, 
speed limits for automobiles will | 
be 65 miles in daytime and 55 miles | 
at night. Buses will be limited to 55 | 
miles an hour both day and night. | 
| Trucks of 48,000 pounds and more | 
will be limited to 40 miles an hour. | 
| Lighter trucks will have a 50-mile| 
speed limit. 















* *K * 
Okla. Governor Signs Bill 


Boosting Gas Tax One Cent 


A bill raising Oklahoma’s gas- 
oline tax one cent a gallon was 
included in a number of revenue- 
raising bills signed by Gov. Tur- 
ner. The new state tax is 6% 
cents a gallon. 

Other measures signed by the | 
governor included a bill trans- 
ferring the farm-to-market road 
program from county commis- 
sioners to the highway commis- 
sion and a bill to change the 
method of apportioning truck li- 


Cash in on the sparkling 

beauty and the eye appeal of 
National Dress Ups. 
National Hollywood-type Discs together with 
Wheel Covers add an air of distinction to 
any car, new or old, that never fail to please. 
For Hub Cap replacement you'll earn more 
if you will always use National—the best 
known line in the industry. 


line of wheel 


FREE ALL-STEEL DISPLAY SELLS 
THESE NATIONAL PRODUCTS: 





Del. Ups Income Tax 
By $5,000,000 


Gov. Elbert N. Carvel has 
signed into Delaware law a bill 
increasing the state income tax 
to bring in approximately $5,- 
000,000 in additional revenue. 

Providing for a graduated in- | 
come tax with rates of 14 to 
6% percent, the new measure 
supplants Delaware’s present in- 
come tax, Life of the new law | 
is limited to Jan. 1, 1951, at 
which time the law which it 
supersedes will become effective 
again, The new law includes a 
withholding provision similar to | 

| 









PSI ITS TG HOLLYWwooo srvLe. 


Highly polished Coppered steel, heavily nickel plated, plus 
Lustre-Brite chromium finish. 








SIMITLIVMO LASALLE Highly polished 


Stainless steel, plus heavy lustre-brite chromium finish, Snap- 
on type, rubber cushioned —"“no squeals in your wheels.” 








NATIONAL HUB CAPS For replacement use on all 


popular cars. Coppered steel with heavy nickel and Lustre- 
Brite chromium finish. 


SOLD BY YOUR JOBBER—WRITE FOR CATALOG 






that of the federal income tax 
law. Withholding 
July 1, 


A IGF 
If eee -MFG. CO., INC. ; , 
is to begin 


In the Hopper 








|cles from Maine which travel New 
|Hampshire highways to pay the 
|Granite State road toll for mileag« 
|covered, has been passed by the 
New Hampshire house and sent to 
the senate. Under the measure 
New Hampshire would “return the 
compliment” to Maine, which al- 
a ready requires out-of-state trucks 
. ‘r..: ‘EK: to pay its gasoline tax on mileage 
Gas ‘Fair Trade’ Killed traveled within that state. 
The Ohio house of representa- ‘ * 
tives has thrown out a bill which 
would provide “fair trade prac- 
tices” in the sale of gasoline and 
other petroleum products. 
* * * 


N. H. Seeks Truck Toll 


A bill requiring commercial vehi- 


cense fees to give cities more 
money, and fixing stiff penalties 
for overloading. 


Oklahoma House Gets 
Driver Responsibility Bill 

A model motorists’ financial re- 
sponsibility law has been passed 


by the Oklahoma senate and re 
(Continued on Page 36, Col. 1) 
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ONE OF THE NATION’S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 
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FOUNDRY DIVISION 


1866 


MAIN OFFICE AND MANUFACTURING 


CHATTANOOGA 2, TENNESSEE 
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SIMPLE TO INSTALL 
EFFECTIVE 


COMPLETELY CONCEALED 


QUICK-—EASY TO USE 


—— 


FLEXIBLE TUBE 


ECONOMICAL 








E CAR-MON EXHAUST SYSTEMS 
¥ FOR CAR DEALERS, GARAGES AND REPAIR SHOPS 


3 The newest and most effective way to remove dan- 
gerous carbon monoxide gas fumes from your garage 
a or repair shop, for any number of cars. System com- 
pletely concealed, easily and economically installed 
a in present building or new constructions. Permits 
exhaust testing while in operation. Improves work- 
i ing conditions, safeguards employee’s health. Widely 
used by Cadillac, Buick, Oldsmobile, Ford, Chevrolet 
i and Chrysler dealers. 


Investigate Car-Mon today— write for details. 


CAR-MON 


PRODUCTS CO. 


4552 N. BROADWAY CHICAGO 40, ILL. 
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lised-Car Dealer News... 


Ohio Dealers Hold 


First Convention 


At its first annual convention in | 
‘olumbus last week, the Ohio Used 
‘ar Dealers Assn, resolved to push 
i legislation to tax casual sales. 
Nearly 100 used-car dealers at- 
tended the convention. Harry 
Ablon was reelected president; 
Earl (Doc) Greiner, was elected 
vice-president, Irvine Horn secre- 
tary, and Irvine Rubin, treasurer. 
Members also urged continued ef- 
forts to restrict operations of un-| 
licensed dealers. 
Carl Marker, president f | 
NUCDA, gave the principal odtens | 
at the evening session and Frank | 
Quinn, in the afternoon. 
* . a 


Railsplitter Expands 


SPRINGFIELD, Ill. (UTPS) — 
Railsplitter Auto Sales has opened 
it’s second used-car lot. R. S. Lind- 
burg and Bill Taylor are the own- 
ers. Lindburg has been a Stude- 
baker dealer here for 15 years. 

* . * 


Texas Assn. Picks Wilson 


As National Nominee 

SAN ANGELO, Tex. — Walter 
Wilson, president of Dallas Used 
Car Dealers Assn., was selected as 
a nominee for Texas representative 
to the national directorate at a 
meeting of the board of directors 
ef the Texas Used Car Dealers 
Assn. in San Angelo May 22. 

Attending the meeting nere were 
the following directors: Sam 
Swane, Houston; W. R. Workman, 
Lubbock; D. B. Wiley, Dallas; 
Chester Hubbard, Lubbock; Claude 
Glasscock, Tyler; Ss. N. _ Baggett, 


Dealers Average 


233.8 Cars in 


Cleveland Area 


CLEVELAND.—The 207 new-car 
dealers here in Cuyahoga county 
got an average of 233.8 cars per 
dealer in 1948, compared with an 
average of 244.5 cars for 184 deal- 
ers in 1947 and 154.5 fer 176 dealers 
in 1946, according to a study by 
the Cleveland Press. 

Sales for 1948 were 48,403 cars, 
slightly higher than the 44,997 in 
1947 and well above the 27,197 in 
1946. 

Fleet buyers got 12.5 percent of 
the passenger cars sold in 1948, 
compared with 12.7 percent in 
1947 and 15.7 percent in 1946. 

By makes, fleet buyers got 14.5 
percent of the Chevrolets, 21.2 per- 
cent of the Fords, 18.9 percent of 
the Plymouths, 10.3 Buick, 9.7 Pon- 
tiac, 7.4 Dodge, 8.2 Oldsmobile, 10.6 
Mercury, 8.1 Studebaker, 9.6 Chrys- 
ler, 5.6 Hudson, 4.9 Nash, 5.2 Kaiser, 
7.9 DeSoto, 8.9 Packard, 19.9 Cadil- 
lac, 16 Frazer, 11.5 Lincoln, 14.2 
Willys, 2.7 Crosley and 18.5 of the 
foreign cars, 

Sales per dealer in the county 
were 293.8 Buick, 312.5 Cadillac, 
445.7 Chevrolet, 116.4 Chrysler, 
58.6 Crosley, 68 DeSoto, 239.5 

Dodge, 223.38 Ford, 133.9 Hudson, 
61.4 Kaiser, 25.2 Frazer, 116.7 Lin- 
coln, 196.1 Mercury, 454.3 Lincoln- 
Mercury, 160.4 Nash, 189.4 Olds- 
mobile, 97.6 Packard, 98.2 Plym- 
outh, 241.2 Chrysler-Plymouth, 
173.9 DeSoto-Plymouth, 294.5 
Dodge-Plymouth, 306.5 Pontiac, 
141.7 Studebaker, 81.5 Willys, and 
5.1 foreign cars. 


Filko Opens ‘Weuaaa 


For Boston Area 

BOSTON.—F. & B. Mfg. Co., Chi- 
cago, maker of Filko ignition parts, 
announces the opening of its new} 
Boston warehouse located at 1260 
Boylston St. Warehouse inventory | 
has been selected to service the 
needs of the automotive trade in| 
the New England states. 

The new Boston warehouse witt| 
be under the direct supervision of | 
Filko’s New England representa- | 
tive, Ralph Schoaf. | 


Dillinger asada gns | 


Charles H. Dillinger, general | 
manager of Jackson Motor Co. 
Beaumont, Tex., since 1946, at 
resigned. He plans to open his own 
automobile dealership. 
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| Saturated? 


They Told This Dealer 
That in 1907 


| ATLANTA, Ga.—Buyers’ mar- 
| ket? Maybe so. But such talk 
| doesn’t upset one Atlanta dealer— 
|he’s been hearing gloomy predic- 
Fort | tions about the future sale of auto- 
| mobiles for 42 years. 
He is J. W. Goldsmith, owner of 
J. W. Goldsmith, Inc. (Hudson), 
Others attending were Otis Ma-| here, believed to be the company’s 
ner, president of the Lubbock Used | joldest independent dealer. Gold-|— 
|Car Dealers Assn.; Frank Cain. | ssmith and Hudon went into busi-|]{ would give him the first one ée-| 
|DaHas, association general coun- | | ness together back in May of 1909. | livered. 
|sel; Charlie Hillard, Fort Worth,| “Actually,” he recalls, “I went/ “] sold those—then went to see 
co-chairman of the state legislative | into business two years before that| him again to borrow some more 
committee; Mac Ashworth, Tyler, | —with the old Peerless. An Atlanta | money. But he said, ‘No, the mar- 
and Wayne Duncan and Jim Mc- | banker agreed to loan me the | ket around here is saturated’. ra 


Cormick, San Angelo. | money to buy three cars— “provided | And that’s the way it’s been all 


Abilene; Damon Slater, 
Worth; Guy F. Davis, San Angelo, 
and Nancy Whitlock (office sec- 
retary). 


May on a new plant for O. 


His job is to help you boost your profits 


man is your local H & H repre- aoe 
neers to work designing the tubing best 


@ This 
sentative. His training in the 
copper tubing field has helped many a 


increase 


brass and 


manufacturer reduce costs, 
efficiency, and boost profits by recom- 
mending the right tubing for the job if 


under 


suited to your purpose. 
Look in your local telephone directory 
Tubing’, 


you cannot reach him. 


NEW DODGE a. IN _ ANTONIO WILL COST $500,000—Work was begun early in 
Mitchell Motors. The dealership will have a 300-foot frontage 
on one of the city's main ate hfares, a 150-foot parking lot on a nearby street and a 
parts wholesale depot three blocks away. Plans call for a paint and body department in 
buildings at lower right of architect's drawing. 


along, says Goldsmith——“saturated” 
markets and the like. Meanwhile, 
he has continued to put a lot of 
Hudsons on the streets of Atlanta. 


AUTOMOTIVE NEWS production and 
registration figures tell the story of output 
and sales every week. 


ready to put skilled H & H engi 


Call him now. 


or contact us direct 


Do it today. 


H & H TUBE AND MANUFACTURING COMPANY 
245-275 N. Forman Avenue * Detroit 17, Michigan * Vinewood 2-3600 


METALFLO LOCKSEAM 


COIL STRIP AND SEAMLESS TUBING 


TUBULAR PARTS 
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DEALER BROWN IN AUTO BUSINESS SINCE 1913—F & G Motors (Hudson), Asheville, | r 
N. C., is headed by C. Fred Brown, The new building, costing $70,000, is of steel, concrete | nresident of the American Iron & | 


and cinder block. It covers 13,000 square feet. 


FTC Charges 





been lessened or eliminated. 
° | The companies named are Link- 
Malleable Chain | Belt, Chicago; Jeffrey Mfg. Co., Co- 

umbus x ain Be 4 - 

WASHINGTON. — Eight manu-| Waukee; Webster Mfg. Co., Inc., 
facturers of malleable iron chain Tiffin, O.; Badger Malleable & Mfg. 
and their trade association are|Go South Milwaukee; Peoria Mal- 
charged in a Federal Trade Com-/j.abie Castings Co. Peoria, IIL; 
mission complaint with combina-|yojine Malleable Iron Co., St. 
tion and conspiracy to fix prices | Charles, Ill., and Deere & Co., Chi- 
and otherwise suppress competi- cago, with its wholly-owned un- 
tion. The trade association is Mal-| incorporated subsidiary, Union Mal- 
leable Chain Manufacturers Insti-|j,aple Iron Works, East Moline, III. 
tute of Chicago, ; 

The eight companies comprising | 
the membership of the institute are | 
the only concerns in the U. S. en- 
gaged in the manufacture of mal- 
leable iron chain, according to the 
complaint. It adds that as a result 
of their collusive practices, “active 
and substantial competition in the 


Dingeman on Jury 
A. J. Dingeman (Ford), Oxnard, 
Calif. has been picked to be fore- 
man for the Ventura county grand 
jury this year. Roy Weatherby 
(Dodge), Ventura, is also a member 
of the grand jury. 





Now nationally advertised in 


Starting June 25th in the Saturday Evening 
Post and continuing in this leading magazine 
is a steady, punch-packed campaign that 
will sky-rocket your sales of Peckat Airform 
Auto Shades. Watch for it—and watch the 
customers come flocking inl 


sale of malleable iron chain has | 


PECKAT Auto Shade 
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NEW YORK.—Steelmakers have 
been told that they probably will 
remain the target of “economic 
harpies” and will face the issue of 
government intrusion in spite of 
their record high production and 
large scale expansion. The warning 
was 


Steel Institute, who said: 

“Ideas may lie dormant, or 
change direction, but zealous 
planners are persistent and pa- 
tient, They rarely let their ideas 
die.” Tower spoke at the 57th 
general meeting of the institute 
here. 

“The ‘economic harpies’ would 
pull steel down from its high place 
among the products of private 
initiative and enterprise by putting 
its future in the hands of untried 
theorists.” 

Tower pointed out that in the 


output reached the rate of almost 
96,000,000 tons a year, a figure 
which “must seem almost incredi- 
ble to men in other parts of the 
world.” 

However, he said, critics of the 
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See your jobber or write for the 
name of your nearest distributor. 


THE CHARLES PECKAT MANUFACTURING CO., MAYWOOD, ILL. 


rant 
y 


, 
"NG a plegs 


Gt your new Car deg] 
C 





e 


straining 
i. 


Card 


A SHADE BETTER THAN THE REST! 


Steelmakers Warned 


Record Production Pace Seen No Barrier 
To Attacks of ‘Economic Harpies’ 


issued by Walter S. Tower, | 


| first four months of this year, steel | 


Black—Lima 

| Black Motor Sales, Inc., Lima 
|O., has been incorporated with 
| $1,000 nominal capital by Richard 
| C. Black, John D. Black and Cletus 
E. Brennan. 







DISTINCTIVE LUGGAGE 


steel industry show a general lack 
of understanding of the simple} 
economies of steelmaking and have | 
little concept of what makes the) 
industry different from others, 


“Failure to recognize these es- 
sential features in the economics 
of steel may explain part of the 
faulty theorizing about future 
steel supply, in which estimated 
needs have been figured from 
projections of top levels in ab- 
normal periods,” he added. 


| “However, there are some rea- 
|sons for thinking that the subject 
lof steel supply has been made to| 
serve as a handy peg on which 
little people playing with big ideas 
hang proposals for government 
controls or participation in indus- 
try, to fit the notion of a ‘planned 
economy’ or ‘socialized industry.’ ” | 

The prospect in the steel industry | 
today is “suggestive of potential | 
surplus,” as a result of the indus- 
try’s continued high production, 
and there is “some feeling that 
supply may now be running ahead 
of actual current consumption,” 
said Tower. 


The steel industry has no room 
|for absorbing higher costs, said 
| Tower. He pointed out that the in- 
dustry earned an average of only 
|6.5 cents on each dollar of sales in 
| 1948, “a figure that compares badly 
| with profits of some of the larger 
users of steel.” 





and profitable to sell nationally 
Maximillian Bonded Luggage to 


It's eas 
advertis 
"travel-minded" car purchasers. 

This deluxe two-piece matched set for men 
consists of a 24” Two-Suiter and a 21” Com- 


panion Weekender. Simply snap out the 
exclusive removable SUIT-PAC from the Con- 
vertible Two-Suiter and you have an all- 
purpose bag. Soiled laundry compartment, 
tie-rack, etc. The ‘Field Executive’ in gen- 
uine IMPORTED PIGSKIN or TOP GRAIN 
ANILINE COWHIDE. #IF. Your "s 
Cost, $81.00; advertised consumer 
price, incl. Fed. Tax, $161.48........ cosseesseves 
Other 2-pc. Matche: Sets: (Not illustrated 
"The Viking" in Genuine IMPORTED PIG- 
SKIN or TOP GRAIN ANILINE COWHIDE. 
#2F. Your Dealer's Cost, $71.00; adverfised 
consumer price, incl. Fed. Tax, 
40.94 
"The Viking” in Genuine DEEP 
Dealer’s 





BUFF COW- 


| Vehicle Exports paitell conamer price, inch, Fed. wre 
1% ORDER DIRECT FROM THE 


‘Recede Again; | 


29% Below 748 


DETROIT.—Vehicle exports by 
U.S. makers continued at a below- 
1948 pace in April and even trailed 
the March, 1949, totals. 


Only 28,667 new cars, trucks and | —— —-- 
buses were shipped out of the coun- 
try during April, reports the Auto- 
mobile Manufacturers Assn. This | 
compares with 31,936 units in the | 
previous month of 1949 and 36,913 | 
vehicles in the same month of last | 
year. 


Exported vehicles in April repre- | 
|sented about 5 percent of the| 
| month’s total U.S. output, the AMA | 
|said. Exports prewar ranged up to! 
|10 percent of production. 

Exports for the first four months 
of 1949 totaled 115,236 units, about 
|25 percent less than the 153,874 ve- | 
hicles shipped abroad in the first | 
four months of 1948. 


| 
Included in the January-April ex- 
| port total for this year were 58,835 | 
cars, 56,127 trucks and 274 buses. 
Last year’s four-month totals were 
80,317 cars, 72,558 trucks and 999) 
buses, 
The April, 1949, export sum in- 
cluded 14,243 cars, 14,404 trucks and 
20 buses, as against the previous | 
month’s 16,568 cars, 15,246 trucks | 
and 122 buses. Exports in March 
|were the highest during the first | 
|four months of 1949. 


MANUFACTURER 
Simply check the box opposite the lug 
gage desired. Then clip and affix this ad 
to your letterhead. Enclose check or credit 
references and mail to: 


Firman Leather Goods Corp. 


137 E. 25th STREET, NEW YORK 10, N.Y. 
Inquiries and Sample Orders Invited 





BUYING 
Burrrlap? 


Weel, it’s wise and 
thrifty to deal with 
folks who really know 
bur-r-rlap*...folks you 
know you can depend 
on. So for whatever 
grade you 
need ...look 
to Bemis! 


















“Each year Bemis de- 
termines the grading 
of burlap from Indian 
jute mills. Bemis- grad- 


Judge A pproves | 3°. 


‘Auction Prices producers and users 


alike as the standard 
| for bint} quality. 


Of Tucker Corp. | 


CHICAGO.— The material and 
vehicle public auction which Tuck- 
er Corp. trustees described as “un- 
|needed,” became official last week 
when Federal District Judge Mich- 
ael L. Igoe placed his approval 
| upon prices paid at the sale. 

Appearing before Judge Igoe in| 
behalf of the trustees, their legal 
counsel, Norman Nachman, re- 
ported that the sale brought in 
$91,458. Principal items were steel 
jand batteries, along with some 
| tires, upholstery, cars and trucks. 

Nachman explained that the tool | 
steel sold for $10,199 and the sheet | 
steel which went for $23,874 pro- | 
duced less cash than had been ex- 
pected. He added that it was) 
|}deemed advisable to let the steel 
go at those figures because of un- 
certainty in the market. | 

The office of U. S. Attorney Otto | 
Kerner jr. gave no indication as 
to when the special grand jury, 
now in recess, would be recalled. 

| The recess, which began two weeks 
ago, was said to be “indefinite.” 


BEMIS 


Detroit + Chicago « St. Louis 
Cleveland «+ Indianapolis 
and other principal | cities. 
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| Write for Descriptive Brochure 


an Ta oe 


1STH ST., DENVER 11, COLO 
DISTRIBUTORS WANTED 





2409 





~— *& eo of 


_s * = - % 


-o 


Sa oe oO 


a me |. UM 


n> 


Lima 
with 

ichard 

Cletus 


co 


ELO 
TIVE 


tionally 
age to 


or men 
* Com- 
ut the 
e Con- 
an ali- 
rtment, 
in_gen- 
GRAIN 
ealer’s 


pated) 
D PIG- 
VHIDE. 
erfised 


COw- 
$51.00; 


eal 


e lug 
his ad 
credit 


orp. 


ted 








IS 


St. Louis 
anapolis 
I , cities. 





3 
ST 
S 





AUTOMOTIVE NEWS, JUNE 6, 1949 


Pension Position Weakened .. . 





Ford Pay Talks Find | 


2 ‘Strikes’on UAW 


(Continued from Page 1) 


his attempt to inject the then ap- 

proaching contract negotiations into 

the production-policy dispute. 
Reuther had reportedly opposed 

a “speedup” strike from the out- 
set, in the fear that any pro- 
tracted shutdown would endanger 
the carefully-laid program for the 
pension demands. 

Ford officials repeatedly charged 
that the strike was “political” in 
motivation, inferring that pressure 
from potent Rouge Local 600 in- 
duced Reuther to let the key Rouge 
and Lincoln plants be closed up. 

As is frequently the case in big 
auto labor settlements, all-night 
sessions were required to wrap up 
the agreement package. Federal 
mediators looked on as final details 
of the Ford pact were announced 
at 3 a.m. on May 29 by Reuther and 
J. S. Bugas, company industrial re- 


* * 





lations vice-president. 
. 


— FOLLOWUP question in De- 
troit labor circles last week was | 
whether the union would risk an- 
other Ford strike in the event of 
company rejection of the union’s 
economic demands. 

Although the UAW’s position has 
admittedly been weakened by the 
“speedup” strike and GM’s wage- 
and-price reductions, Reuther has 
banked a great deal on gaining a 
pension wedge in the industry this | 
year, 

Bugas, on behalf of Ford, 
served notice three months ago 
that the company would be in no | 
position to grant pension and 
social-security demands without | 
reducing the hourly pay rates of 
Ford workers or raising car 
prices. 

Alluding to the return of the com- 
petitive sales market, Bugas’ state- 
ment indicated that neither a wage 


| 





Tanners Council 
Reveals 22 New 


Colors in Leather 


NEW YORK.—New colors have 
been announced for leather uphol- 
stery by James H. Liberty, director 
of research for 
the upholstery 
leather group of 
the Tanners’ 
Council of Amer- 
ica. 

Liberty has di- 
rected the crea- 
tion of these 22 
new colors for 
genuine leather. 
Examples of the 
colors are flam- 
ingo vermillion, 
spring forest, teal feather and 
brash green. They may be secured 
from any of the members of the 
upholstery leather group who fur- 
nish finished leather. 

Liberty also directs the promo- 
tional, advertising and public rela- 
tions programs for the group, and 
his department acts as a clearing 
house for information on uphol- | 
stery leather to both the trade 
and the consumer. 

Leather, Liberty says, “has a 
universal appeal with people, for 
it is a natural product and the} 
return to the genuine and durable | 
is marked, especially in the auto- | 
finishings field where leather has | 
reached a new high in popularity.” 








J. H. Liberty 





Dealer Loses | 
$50,000 Suit 


LOUISVILLE. W. O. Bowman | 
Elizabethtown (Ky.) auto dealer, | 
was awarded $86 damages but lost 
his $50,086 suit against Associate 
Discount Corp. in federal court 
here. 

Bowman had asked for the sum 
because, he said, the corporation 
obtained a writ to repossess cars | 
which it had financed. He -sserted 
the actions caused him loss of 
business prestige and other losses. 

Judge Roy M. Shelbourne gave 
Bowman the $86 for damages 
claimed on cars removed from his | 
garage. 





|at the age of 60 for those with 25 
|years or more of service. 
|wants a company-financed social- 


| ler and the independents will be | 





cut nor a price increase would 
prove feasible for the company. | 
There was no reason to believe last 
week that the company had altered | 


| its position on this issue. 


Some observers, though, do not} 
expect the union to settle for noth- | 
ing in case the company should | 
offer nothing. They predict another 
Ford strike in the absence of ac- 
ceptance by the company of either | 
a pension or a social-security setup. | 

- * + | 
Two YEARS ago, it is recalled, | 

Ford and UAW negotiators| 
reached agreement on a _ pension 
plan which would have been par- 
tially financed by the workers. The | 
plan met defeat, however, when 
Ford employes voted instead to ac- 


| cept an increased flat pay boost and 


no pension arrangement, 
The union is asking specifically 
for $100-a-month pensions, starting 


It also 


| Security fund at an estimated cost | 


of 5 percent of total payroll. Kaiser- 
Frazer, the only auto maker oper- | 
ating a social-security plan, con- 
tributes five cents per hour per 
worker for sickness and accident 
benefits. 

While the entire contract is up 
for renegotiation at Ford, Chrys- 


confronted solely with economic 
demands this year. The Chrysler | 
pay reopening date is June 15. 

It is estimated that the Ford 
shutdown cost production of 90,000 
Ford-made cars and trucks—a gross 
retail value of about $180,000,000. 
The strikers lost wages at the rate 
of $1,000,000 a day, while Ford sup- 
pliers were compelled to furlough 
200,000 workers and suffered a 
$4,000,000 daily business setback. 

* 


* * 

NDER TERMS of the settle-| 
ment ending the Ford strike, 
the parties agreed to submit the 

following question to arbitration: 
“Does the company under the 
contract, on the basis of health and | 
safety or otherwise, have the right | 
to require an employe to perform 
his work assignment on any unit in 
less time than the company’s time 
study shows for his assignment 
provided the employe is not as- 
signed more than 480 minutes of 
work as measured by the time 





| Study in an eight-hour shift?” 


Boiled down, the question fac- 
ing the referee is whether the 
company can work men faster 
than the average assembly-line 
speed, provided the total daily 
output does not exceed the estab- 
lished quota, 

The union had accused the com- 
pany of engaging in these alleged 
“speedups” to make up production 
lost through no fault of the work- 
ers. The company had denied that 
employe health and/or safety was 
endangered by production schedul- 
ing policies, insisting that the as- 
sembly lines under dispute were 
“overmanned” rather than under- 
staffed. 

In addition to the plan for arbi- 
trating the pivotal issue, the nego- 
tiators agreed that the company 
would maintain each assembly line 
at a constant speed and would 
space units to provide a uniform 
flow of work. Ford also promised 
not to step up the normal amount 
of work required of employes be- 
cause of absenteeism. 

The arbitration decision on the 
key issue in the dispute is expected 
to be made known within 10 days. 
It, of course, will be final and bind- 
ing on both sides. 


+ * * 

[FpEtTROIr POLICE, 
were in the midst of an inten- 
sive manhunt in an effort to un- 
cover some clue to the identity of 


meanwhile, 


the perpetrators of the Reuther 
shootings, in which both Walter 
and his brother Victor suffered 
serious injuries. Victor lost his 


right eye as a result of the May 24 
assault on his life. Walter’s right 
arm is still in a sling as a result of 
the attack on his life in April, 1948. 

Latest theory was that operators 
of auto plant gambling rings may 
have instigated the shotgun assas- 
sination attempts, hoping to elimi- 
nate two longtime enemies of the 


|flourishing numbers and_ bookie 
| operations in Detroit-area factories. 





NEW FORD HOME IN WEST NEW YORK, N. J.—Eichler Motor Corp., started in 1921, 
has erected a new building of 15,000 square feet on a plot of 23,000 square feet. The paint 
and body shop and used-car departments are housed at separate locations. 





effort to settle the 26-day-old strike 
of mechanics in Ford dealerships. 
The strike was called by mechan- 


At South Bend, the Bendix Prod- 
ics of the Independent Mechanics 


ucts strike was still stalemated, 


with prospects negligible for an|union in protest against alleged 
early settlement. Federal mediators |speedup. It also involves some 
withdrew from the negotiations|members of the AFL Teamsters 
over the holiday weekend, declaring | union. 


Ford dealers have denied exis- 
tence of any speedup, saying the 
scale is in line with country-wide 
Ford policies, Dealers have offered 
a 17-cent-an-hour increase for the 
mechanics on the basis of the 


they were receiving no cooperation | 
from the disputants. 
* * 


* 
Shop Peace Sought 
Anew in Cleveland 
CLEVELAND.—Negotiations con- 


tinued in Cleveland Thursday in an | labor charges on repair work. 
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1077 


24” 2-Suiter with over- 
lapping steel frame for 
extra strength. Dust ond 
moisture-proof. 

Same style in extra-roomy 
24” 3-Suiter. 






these sets have been sold. 


Style No. Item 
877 21” Overnight 
1077 24” 2-Suiter 
977 24” 3-Suiter 
699 20” Clubkit 





Imported English-Style ~——s Gs GE GS 


PICNIC BASKET 5 
For gay parties and picnics, this light, 
handsome basket comes completely 


equipped wih essential fittings. Included 


is a high quality one-quart vacuum bottle, CT] (I am enclosing check) 
finest stainless steel and plastic knives, 
forks, spoons, plates, tumblers, salt and 
peppers, and a large sanitary metal food 


box. Carefully packed one to a carton. 


No. 931/4 4-Party Basket 


J 

i 

4 

i 

i 

i 

Regular $29.50 Value....... 3 
$19.50 Complete z 
i 

i 

5 

i 

é 


No. 931/6 6-Party Basket 
Regular $37.50 Value...... 


$24.50 Complete 


Extra quart vacuum bottles 
(Sold only with baskets) 


Special at $2.30 each. 


standard factory scale of flat-rate | 


31 


Missouri Dealers 
Name Directors 


ST. LOUIS.—Members of the ex- 
ecutive committee and the board of 
directors of the Missouri Automo- 
bile Dealers Assn. have been an- 
nounced. 

On the executive committee are: 
H. L. Tate, Gallatin; R. S. Arma- 
cost, Kansas City; William L, Cress, 
Lee’s Summit; Henry A. Taylor, 
Moberly; J. M. (Tom) Allton, Co- 
lumbia; Paul Johnson, West Plains; 
Charles K. Dement, Sikeston, and 
Sidney Weber, St. Louis. 

Cress and Taylor were also among 
the 14 new directors elected by the 
association, which has a total of 34 
directors. Other new directors are: 
S. L. Newman, Savannah; E, D. 
Lovegreen, Palmyra; H. D. Golla- 
day, Warrensburg; Herbert Kincaid, 
Kansas City; Don F. Riley, Jeffer- 
son City; Charles McKnolly, Spring- 
field; C. L. Sweatt, Joplin; Elmer 
Heuer, Cape Girardeau; Harry 
Gooch, Troy; Roland T. Pundmann, 
St. Charies; George Weber jr., St. 
Louis, and J, F. Wood, Washington. 


| 


AUTOMOTIVE NEWS WANT ADS have 





been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 


| See the back pages of this issue. 


Send Order Form Today 





oT le, 


, Contempo reduces prices on 
its quality luggage. Now, heading into the vaca- 
tion season when luggage is so much in demand, 
you may buy Contempo Luggage for less, sell for 
less and still realize the same fine profits as 
before. NOW is the time to join the auto dealers 
throughout the country who sell Contempo 
luggage for added profits and greater customer 


Phone, wire or airmail 
your rush orders. 
We ship at once. 






699 


21” Overnight bag. . 
Same exclusive construc- 
tion features os 2-Suiter. 


20” Zipper Clubkit with 
two big utility pockets, 


The DUNLEIGH... Matched luggage for men 


The finest Top-Grain Cowhide, designed for handsome looks and 
longer wear. Each streamlined bag features finest construction and 
costliest materials. Brass locks. Strong saddle stitching. Reinforced 
leather corners and sides. Neat masculine linings. Especially created 
for quick, easy packing, this is luggage ot its best. Thousands of 


List Price 

Dealer's Incl. 
New Cost Fed. Tax 
$29.50 $59.00 
37.50 75.00 
39.50 79.00 
22.50 45.00 


COLORS: London Tan, Indian Brown, Redwood or Black 


§ CONTEMPO Luggage Co., 170 Filth Ave., New York 10,N. Y. J 


Gentlemen: Please ship the following numbers . { 


CD Ship c.o.0. 


[) (Ship Open Account. Bank end credit references attached) t 


Dealer's Cost j 


Quantity 


City 


State 


oe 


Fine Quality 
Luggage 

















listings, occasionally some get by us. So if the price is abnormally 
low, the car is probably damaged. If the price is abnormally high, 
the car is probably loaded with extras). 


LOS ANGELES SM club coupe, $1,380; FM club coupe, 


$1,350. '47 FL aerosedan, $1,355, $1,360; | 
W. R. Stone Co, Sales every Tuesday 


FM 4-dr., $1,245, $810; SM 2-dr., $1,100. | 
and Thursday, Prices are for sales of| ‘46 FM 4-dr., $1,075, $1,070; FL club 























LICENSE PLATE CLIP 






@ BRIGHT CADMIUM RUSTPROOF FINISH 

@ STRONG TENSION SPRING, DOUBLE LOOP 
@ GUARANTEED BY MANUFACTURER 

@ LIMITED SUPPLY, ORDER NOW, 


Postpaid on 1-Doz, Orders or More. 
Enclose 10c Postage on small orders, 
Attractive Offer for Jobbers, 


DEALER AUTO ACCESSORIES 


3210 Avenue H, Brooklyn 10, N. Y. Dept. AN 4 





45e Each 


35c Ea. in 
One Doz, Lots 
Immed. Delivery | 


























HEADLININGS 
DOOR PANELS 






















(to remove bad grease spots)—special introductory price, 


$14.00 


A sensational new product to solve the worst used car reconditioning head- 
aches. Covers all soiled spots permanently and gives entire car interior the 
“new look" that moves vehicles. Easily and quickly sprays on—no fuss—no 
bother—any one who can handle a spray gun can apply. Colors as desired: 
Taupe, Grey, Brown and many others. One quart will do four door panels 
and head linings. 
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DEVELOPED BY LABORATORIES THAT $1,400, $1,490, $1,390; Super 2-dr., $1,- 
| 370. °41 Special 2-dr., $500. 
PRODUCE FACTORY TESTED AND | CHEVROLET—'49 FL aerosedan, $1,825; 
APPROVED CONDITIONING MATERIALS | FL Special aerosedan, $1,875. ‘48 FL | 
| aerosedan, $1,500, $1,525, $1,500; FM 
- . : r. ,620; FM c : 495; 
Complete line includes tested materials for vu : = Ti ses, os See a : 
upholstery cleaning, tire refinish, mat repair, 500, $1,430. ‘47 SM 4-dr., $1,080, $975; 
. . FM 4-dr., $1,025; FM 2-dr., $1,190; FL 
bumper chrome renew, steering wheel repair aerosedan, $1,390. °'46 SM 4-dr., $1,100, 
and refinish, graining kit, trunk and carpet | $1,135. °41 SD 2-dr., $700; MD 4-ar., 
flock, flock guns. Also manufacturers of com- | $725, $650; SD 4-dr., $450. ‘40 SD sta- 
oe ° | tion wagon, $675. 
plete Truck Cab Reconditioning Materials. l BemewO— 4" Daliexe business coupe. $1.< 
| 280. 46 Custom conv., $1,330. '39 
----------- SS Seer | 4-dr., $300. 
| DODGE—’46 Deluxe 4-dr., $950. °37 half- 
ARNDT-PALMER LABORATORIES | ton panel, $55. : | 
- Scale le abet . 500: 5 
17730 Dora St., Melvindale, Michigan. be a, ey cae so es tas 
: Custom club coupe, $1,525. ’48 (6) 2-dr., | 
RE AM EE i os Sie wi clsbcalsla Siewert bee eo 6's (or C.O.D.) $1,240; (8) 4-dr.. $1,110. °47 (8) Super | 
i 4-dr., $1,120. °46 (6) 2-dr., $910; (8) 
Gans as 5 hs Fase CE ba 604 CRS O> ON SD Nae e KEE SSAE EEK Sale (Quantity) 
| 2-dr., $925; (8) 4-dr., $930. ’40 Deluxe 
ah ita ah oe late anid ea pipiaid ew aisinw ania e ORR 4E Tat eR as 2-dr., $490. 
| KAISER—’47 4-dr., $945. 
DEALER SCORE EER HEHEHE HEHEHE HEHEHE EERE HEHEHE HEHEHE EES HEE HEHEHE HEHEHE EE EE EE | MERCURY—’49 2-dr., $1,990. '48 conv., | 
$1,400. '47 club coupe, $1,170. *46 | 













STUDEBAKER—’'47 Champion 4-dr., 


Monday and Friday. 
of May 20-23.) 


BUICK—'49 RM sedanette, $2,535. 


CHEVROLET- 


PACKARD—'41 conv., 
PLYMOUTH—'47 sedan, 


MISCELLANEOUS 


Sale every Monday. 
May 23.) 


| BUICK—'48 Super conv., $2,200. 


OLDSMOBILE 


$555; club coupe, $550. 
4-dr., $410, $405. 


"40 coupe, $425; 


« e 
A CHRYSLER—'46 New Yorker club coupe, 
I ces $1,255. ‘41 Windsor 4-dr., $545; Windsor 
coupe, $285. '40 New Yorker conv., 
$385. ‘38 Royal coupe, $165. 
’ ° FORD—'48 Deluxe 2-dr., $1,065. ‘47 SD 
(Eprror’s Note: While we try to eliminate wrecks from all of these coupe, $1,240. ‘46 Deluxe 4-dr., $905; 


SD 4-dr., $1,035. 
‘41 Deluxe 4-dr., 


'42 Deluxe 4-dr., $520. 
$460; Deluxe 2-dr., 


$445; Deluxe coupe, $550, $490; SD club | 
"40 2-dr., | 


coupe, $570; SD 4-dr., $570. 
$215; Deluxe 4-dr., $410, $435; Deluxe 
2-dr., $395. "39 Deluxe 4-dr., $550; 
Standard coupe, $325, $375; Standard 
2-dr., $325; Standard 4-dr., $380. ‘38 


Standard coupe, $335; Deluxe 2-dr., $300; | 


4-dr., $460; SD club coupe, $410; Deluxe 


$695; (6) club coupe, $415. 

$1,- 
425. ‘42 Champion 2-dr., $555; Com- 
mander 4-dr., $650, $600; Champion club 
coupe, $295. °'39 Champion 4-dr., $200. 


CONCORD, MASS. 


(Concord Auto Auction, Inc. Sales every 
Prices are for sales 


(Sold 162 units out of 254 offerings.) 
"48 RM 
$1,862, $1,925. ‘°47 Super sedan, 
$1,515; RM sedan, $1,450. ‘46 Super 
sedan, $1,295. ‘41 Special sedan, $575, 
$710; Super sedan, $575, $350. ‘'40 conv., 
$625; Special sedan, $475; Super sedan, 
$565, $550. 


conv., 


CADILLAC—'41 (61) sedan, $1,025, $1,100. 


"39 (60) Special sedan, $600. ‘38 (V-16) 


sedan, $310. °29 sedan, $150. 

—49 SL Deluxe sedan, §$1,- 
950; club coupe, $1,925; FL Special 4-dr., 
$1,875, $1,840. '48 SM sedan, $1,212, 
$1,190; club coupe, $1,400; FL aerosedan, 
$1,475. ‘47 FM conv., $1,265; FL aero- 
sedan, $1,375; SM business coupe, $1,020; 
sedan, $1,275, $810; FM sedan, $1,200, 
$1,100, $1,095. °46 half-ton pickup, $635; 
SM sedan, $1,060. ‘41 sedan, $800, $700, 


° T NT $690, $580, $490. ‘40 sedan, $600, $635, 
it $455, $495. °39 MD sedan, $610, $600, 
$400, $605, $575, $550. ‘37 sedan, $135, 
$160, $110. 

- t — ; (SLER —’ w Pay 5, 
Complete “renew” package which includes two quarts of Plastictint for head- re 7} petn| $135." oe ae 

linings, two quarts of Plastictint for door panels and one pint of “Quik Spot” DeSOTO—’47 sedan, $1,360. 
DODGE—’'38 station wagon, $245. ‘37 %- 


ton wrecker, $100. 


FORD—’'49 Custom club coupe, $1,410, $1,- 


550; sedan, $1,460, $1,400. "48 sedan, 
$1,250, $1,050. ‘47 Deluxe business 
coupe, $880; SD club coupe, $1,100. °46 
SD club coupe, $975, $1,000; station 


wagon, $1,190. ‘40 Standard sedan, 
$395; half-ton pickup, $380. ‘39 sedan, 
$560. ’38 sedan, $310. '36 conv., $260. 

HUDSON—’'46 sedan, $550. ‘40 sedan, 
$360. 

MERCURY—’'49 sedan, $1,867. ‘48 club 
coupe, $1,450. °41 conv., $720. 

OLDSMOBILE — ‘49 (76) sedan, $2,000. 
‘47 (66) sedan, $1,250; (98) sedanette, 


$1,450, $1,275. ‘46 (66) sedanette, $1,- 
055; sedan, $1,100. ‘40 sedan, $325. ‘39 
sedan, $500. ‘37 sedan, $250. ‘35 conv., 


$200. 
$650. 


$765, $825. ‘46 
‘41 sedan, $405, 
‘37 sedan, $125. 


'37 business 
coupe, $110. 


SD club coupe, $1,100. 
$535. ‘40 sedan, $400. 
"36 sedan, $190, $295. 


PONTIAC—’'46 Streamliner (8) sedanette, 
$1,225. °41 (8) conv., $845. °40 (6) se- 
dan, $390. ‘39 (6) sedan, $345, $320. 


STUDEBAKER—'49 Land Cruiser sedan, 


’47 Commander sedan, $1,300. 
‘49 GMC half-ton pick- 
up, $1,175. ‘39 LaSalle club coupe, $400. 
29 LaSalle sedan, $70. 


ALBANY 


Dealer Auto Auction. 
Prices are for sale of 


$2,125. 


(Tim Anspach’'s 


(Market lively on clean, low-mileage 
cars. Only 22 prewar models out of 
112 offerings. Sold 82 units out of 112 
offerings.) 

‘47 Super 
sedanette, $1,450, $1.480, $1,580. ‘47 
RM club coupe, $1,700; RM 4-dr., $1,585. 
46 RM 4-dr., $1,410; Super 4-dr., $1,320, 


2-dr., $1,050. 


(76) 4-dr., 
'46 (76) 


(66) club sedan, 2 at $1,500; 
$1,350; (66) sedanette, $1,430. 





'49 (98) 4-dr., $2,750. °47/| 
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* coupe, $1,180; FL aerosedan, $1,205; SM s 4-dr. 350: § dard 2-d | 
aaey 39-28.) . club coupe, $1,190; FM 2dr., $1,075,| Soap) “or $850; Standar = 
BUICK—’47 Super sedanette, $1,605. 46 $1,100; FL aerosedan, $1,265; FM club : . ; 

Super sedanette, $1,280. '41 Special coupe, $1,160; SM 4-dr., $1,150. °42 half- HUDSON—'40 4-dr., $365. 
cab mee, ore; Oumar esite Sane, ton pickup, $575; SD aerosedan, $775. | LINCOLN—'46 4-dr., $965. 
club coupe, ; Super sedanette, $560; '41 SD 4-dr., $690; MD club coupe, $680, | weRCURY—’ f 3! , 
Special sedanette, $720; Special 4-dr.,| $695; SD club coupe, $585; > conv, | MERCURY—~"47 2-dr., $1,235. °41 club} 

, n: ’ , , +} coupe, $760; conv., $800; 4-dr., $635, 
$190. '40 Super 4-dr., $660, $700, $525;| §s00: SD 2-dr., $590. '40 FM 2-dr_. | ; ¢ 

: ; , . ’ $660. ‘40 4-dr., $490, $550. 

Special 4-dr., $510, $430, $440; Special) $350; 4-dr., $550. ‘39 Deluxe club coupe, | . ; " 
club coupe, $535; Super club coupe, $525. $455. '38 MD 2-dr., $245; Deluxe 2-dr., | NASH— 46 (600) 4-dr., $860, $905, $875, 
’39 Special club coupe, $180, ‘38 Special $260. °37 Deluxe 2-dr., $205, — eons on 2-dr., $535. ‘41 (600) 
2-dr., $345. , i r } -dr., oD, b 

: DeSOTO—'47 Suburban, $1,200. °46 Cus- | ’ 4 147 

CADILLAC—'49 (62) 4-dr., $3,780. '47| tom 4-dr., $1,235, $1,295 ‘38 coupe, | OLDSMOBILE—'49 (98) conv., $3,000, °47 | 
(62) conv., $2,425, ‘41 (62) 4-dr., two $210. ‘ : (6) aes. e1aee, nies nee | 
at $980; (62) sedanette, $1,050. 37 | nODGE —’'48 half-ton pickup, $880, ‘47| Ctté, $1,425, $1,300. °42 (6) sedanette, 
4-dr., $225. 4-dt., $1,355, °46 4-dr.. $1,165, $1,200.| $740. "41 (76) 4-dr., $470; (98) 4-dr., 

CHEVROLET—'49 SL 2-dr., $1,935, °48! '45 half-ton pickup, $580, 41 4-dr., $760, | $570. "49 (6) 2-dr., $375. 

i tcarnineintenenenhmmsareanesn renee 7 “| PACKARD—"42 4-dr., $580. ‘39 4-dr., 

$255. 
| PLYMOUTH—'47 SD 2-dr., $1,150. "46 
. Deluxe club coupe, $1,150, $1,040; SD 
Our New 1949 Prices Are the Lowest Yet a ete et a ae ee 
4-dr., $645. ‘41 Deluxe 4-dr., $455; SD 


club coupe, $690. °39 2-dr., $230, $240; 
Deluxe 4-dr., $270; Deluxe club coupe, 
$365; 4-dr., $230, $170. ‘38 4-dr., $215. | 
OD ee a : "37 2-dr., $75. | 
Be ee at, fallen o: 
S danette, $1,265. ‘42 (8) 4-dr., $750, ‘41 
poe ae (8) conv., $740; (6) club coupe, $505. 
‘40 Torpedo (8) 4-dr., $555; (6) 


4-dr., | 


| BUICK—’49 Super 4-dr., $2,425. 














Friday. 


| CADILLAC—’41 
CHEVROLET- 


| CHRYSLER—’48 Town & Country conv., 


DODGE—’47 Custom 4-dr., 


4-dr., $1,200. "46, Deluxe business coupe, 
$350. 
| FORD — '°49 (8) business coupe, $1,400; 






Average Used Car Prices 


(Compiled by Automotive News) 


$1,200 


j $1,160 


June (to date) May 


Apr. 





Average 
*Includes 1949 models, 


June, 1949 May April 

(to date) 1949 1949 
$2,007 $1,920 $2,075 
1,517 1,498 1,609 
1,241 1,244 1,281 
1,075 1,098 1,143 
712 649 730 
584 602 667 
481 483 542 








$1,200* $1,160* $1,263* 


(The above figures are averages of used car auction prices, all 
makes and models, carried regularly in Automotive News.) 


4-dr., $1,230. '40 (60) 4-dr., $250; (90) | 
4-dr., $430. 


PACKARD—’'48 Deluxe (120) 4-dr., $1,750. 


"39 (120) 4-dr., $310. 


| 

| PLYMOUTH—’'49 SD 4-dr., $1,890, 

Deluxe 4-dr., $1,330. °46 SD 4-dr., $900. | 

PONTIAC—’'49 (8) sedanette, $2,330; (6) | 

| Q-dr., $2,300; (6) 2-dr., $2,330. (8) 
conv., $2,125. ‘47 Streamliner (8) 2-dr., 
$1,410; Streamliner (8) 4-dr., $1,350, 
$1,450. °46 Streamliner (6) 2-dr., $1,200; 
Streamliner (6) sedanette, $1,160; Tor- | 
pedo (8) 4-dr., $1,350. | 

WILLYS—'47 half-ton pickup, $710. | 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Prices are for sale of May 20.) 
(Market very active. Sold 122 out of 
235 offerings.) | 
’47 Super | 
sedanette, $1,575. ‘46 RM sedan, $850. 
’41 Special sedan, $390. 

(61) 2-dr., $830. 

‘49 half-ton suburban car- 
ryall, $1,600; 1%-ton truck, $1,350; half- 


ton pickup, $1,325; SL Deluxe 4-dr., 
$1,925, $1,875. ‘48 FL aerosedan, §$1,- 
475, $1,425; FM 4-dr., $1,400. ‘47 FL 
aerosedan, $1,360, $1,340; SM 2-dr., $1,- 
180, $1,105. '46 SM 2-dr., $950, $910, 
$890. ‘41 SD 2-dr., $780, $650, $550. 
40 SD 4-dr., $625. ‘38 2-dr., $350. 


’47 Town & Country conv., $1,- 
Royal 4-dr., $775; Windsor 

’39 Royal 4-dr., $300. | 
$1,200; 


$2,300. 
075. ‘41 

4-dr., $625. 
Deluxe 


Custom (8) 4-dr., $1,700, $1,550; Stand- 
ard (8) 4-dr., $1,575, $1,500; Custom 
conv., $1,900; half-ton (8) pickup, $1,- 








PONTIAC—'46 (6) 


and Harry Henry, 
| Tuesday at Englewood, Colo. 
for sale of May 24.) 


425, $1,130. ‘48 SD 4-dr., $1,300, $1,250, 
$1,240. ‘47 SD club coupe, $1,275. ‘46 
SD conv., $1,185. ‘41 Deluxe 2-dr., $630 


$560. °40 Standard 2-dr., $500. 
MERCURY—’49 4-dr., $2,100. ‘48 2-dr., 
$1,400. °47 sedan coupe, $1,260. ‘40 


club coupe, $720. 


OLDSMOBILE—’47 (68) sedanette, $1,400; 


(76) 4-dr., $1,250. 


PLYMOUTH—'49 SD club coupe, $1,820 


'48 SD 4-dr., $1,270. 


sedanette, $1,005, $1,- 


150; (6) 4-dr., $1,075, $1,100. °42 (6) 
sedan coupe, $475. ‘36 (6) sedan, $350 
"35 (6) sedan, $280. 

WILLYS—'48 Jeep stat. wag., $1,105. ‘47 
Jeep stat. wag., $850. '46 ~=half-ton 
pickup, $400. 

DENVER 
(Denver Auto Auction, Inc. Jack Layton 


Sale every 
Prices are 


owners. 


BUICK—’'49 Super 4-dr., $2,325. ‘47 Super 
2-dr., $1,595; Super 4-dr., $1,260. ‘41 
Super club coupe, $565. 39 Century 
4-dr., $460. ‘38 4-dr., $115. ‘37 Special 
2-dr., $135. 

\ADILLAC—'48 (62) 4-dr., $2,800. ‘41 
(61) 4-dr., $1,165. 

CHEVROLET—’'47 FL aerosedan, $1,300, 
$1,475; SM 2-dr., $1,105. '46 FL 4-dr., 
$1,120; half-ton pickup, $610. °41 2-dr., 


$625, $665. °37 Deluxe business coupe, 
$200. 
CHRYSLER—'41 Royal club coupe, $705. 
DODGE—’49 Coronet club coupe, $2,180 
’41 Custom 4-dr., $375, $465. 
FORD—-'49 Custom (8) stat. wag., $2,000, 
$2,020; (6) 4-dr., $1,385. ‘47 (8) 4-dr., 
$1,010, ‘41 (8) 2-dr., $670; (8) half-ton 


(Continued on Page 33) 





Up to 60~ Discount 


1929 - 1949 


Oldsmobile Parts 


x * 


x * 


COMPLETE STOCK 
Fast and Slow Moving Parts 


xk 


x * 


PHONE, WRITE or WIRE 
PARTS MANAGER, 


Forest Olds-Cadillac Co. 


7733 FORSYTH BLVD. 
ST. LOUIS 5, MO. 


Telephone: PArkview 2420 








| JOB CLOCKS and CARD RACKS 


erence 


Garage Clock 


Automotive dealers are now standardizing on SIMPLEX RECORDERS to furnish cer- 
tified job and payroll records to comply with Wage-Hour regulations. 


WRITE FOR FREE FOLDERS No. 


SIMPLEX TIME RECORDER CO. 


3 LINCOLN DRIVE 


Simplex Garage Recorders print on job ticket 
or time cards exact time spent on each job. 
Eliminates guesswork and disputes. 
clerical work—Increases profits. 


Shop orders can now be filed for quick ref- 
in new card 
10 and 25 pocket sizes. 














Reduces 











racks. Furnished in 9, 











Card Rack 







136 AND No. 148 








GARDNER, MASS. 










—_— 


we 


= 


April 
1949 


$2,075 
1,609 
1,281 
1,143 
730 
667 
542 





$1,263* 





), $1,250 
275. '46 
ir., $630 


48 2-dr., 
260. ‘40 


+, $1,400; 
$1,820. 


005, $1,- 
"42 (6) 
an, $350 


105. '47 
half-ton 


k Layton 
le every 
rices are 


47 Super 
260. ‘41 
Century 
7 Special 
800. °41 
. $1,300, 
‘L 4-dr., 
41 2-dr., 
Ss coupe, 


, $705. 
$2,180 


, $2,000, 
8) 4-dr., 
half-ton 











pickup, $405. °'40 (8) 2-dr., $325, $630. 
FRAZER—'47 4-dr., $990. 
HUDSON—’47 Super (6) 4-dr., $995. ‘40 


Super (6) 2-dr., $150. 
LINCOLN—’49 Cosmopolitan 4-dr., $2,505. 
'46 4-dr., $1,010. °40 4-dr., $330. 
MERCURY—’'47 4-dr., $1,225. 


PLYMOUTH—’'48 SD 2-dr., $1,315. ‘46 SD 
4-dr., $910; Deluxe 4-dr., $810. ‘39 De- 
luxe 4-dr., $355. 

PONTIAC—'46 (6) 4-dr., $910. ‘38 (6) 


4-dr., $135. 
STUDEBAKER—'41 Champion 4-dr., $560. 
WILLYS—'49 Jeepster, $1,235. 


CLEVELAND 


McDermott-Schuele Motors. Sale every 


Tuesday. Prices are for sale of May 24.) 
(Sold 39 units out of 63 offerings.) 

BUICK—’47 Super sedan, $1,400, $1,380. 
’42 Super sedan, $700. 

CADILLAC—’'48 (62) sedan, $2,625. ‘46 
(62) sedan, $1,750. 

CHEVROLET—'49 Deluxe sedan, $1,730. 
'48 FL aerosedan, $1,505, $1,460. ‘47 


SM club coupe, $1,210, $1,160; FM sedan, 


$1,150, $1,130, $1,100. ‘46 club coupe, 
$1,000. 
CHRYSLER—’46 Windsor sedan, $1,300, | 
$1,240. °'39 Royal sedan, $200. 
DeSOTO——'48 Custom sedan, $1,480. 
DODGE—’48 Custom club coupe, $1,500; 


Custom sedan, $1,400. 


FORD—’49 Custom club coupe, $1,565. '48 
SD club coupe, $1,225, $1,120; SD sedan, 
$1,200, $1,150. 

HUDSON—’48 Commander sedan, $1,500. 





MERCURY—’47 sedan, $1,220, $1,150. '46 
sedan, $1,010, $1,000. 

NASH—’49 (600) sedan, $1,700. 

OLDSMOBILE—'41 (78) sedan, $535. 

PACKARD—’46 Clipper sedan, $1,100. 

PLYMOUTH—’'42 SD stat. wag., $310. ‘41 | 
SD sedan, $460. | 

PONTIAC—’'46 club coupe, $1,200; sedan, | 


$1,000. ‘41 sedan, $300. 
STUDEBAKER—’'41 Champion club coupe, 
$310. 


DETROIT 


(Aptco Auto Auction. Sale every Wednes- 

day. Prices are for sale of May 25.) | 
(Market very good, Sold 61 out of 
110 offerings.) 

BUICK—’49 Super 4-dr., $2,225. ‘47 4-dr., 
$1,350, $1,510, $1,450; conv., $1,530, $1,- 
525. °46 4-dr., $1,215. ‘41 4-dr., $525, 
$440; 2-dr., $455. 

CHEVROLET—’49 club coupe, $1,885. ‘48 
4-dr., $1,375, $1,275. ‘47 2-dr., $1,330, 
$1,310; business coupe, $1,100. ‘46 4-dr., 
$950, $885, $1,135. °41 4-dr., $575; 2-dr., 





$580. °40 2-dr., two at $450. 
DeSOTO—’47 Custom 4-dr., $1,230. ‘'40/| 
4-dr., $400. | 
DODGE—’46 2-dr., $975. ‘°40 4-dr., $380. 
FORD—’49 (6) club coupe, $1,560; (8) 
4-dr., $1,680. ‘'48 (taxi), $860, two at | 
$850, $845; 2-dr., $1,130. ‘47 2-dr., $1,- 
135, $1,090; 4-dr., $1,350. ‘42 2-dr., 
$500. °'41 business coupe, $460, $385. 


'39 2-dr., $285. | 


40 2-dr., $555. 
"37 4-dr., $50. | 


HUDSON—'48 4-dr., $1,415. 


MERCURY—'47 club coupe, $1,225; 2-dr., | 
$1,215, $1,150. °46 4-dr., $825; 2-dr., 
$1,170. | 

OLDSMOBILE—’48 (98) 4-dr., $1,745. ‘41 | 
4-dr., $310. ‘40 2-dr., $105. | 

PLYMOUTH—'47 4-dr., $1,165. °46 (taxi), | 
$520. °41 club coupe, $520. | 

PONTIAC — '48 club coupe, $1,575. ‘47 | 


conv., $1,600; club coupe, $1,360; 4-dr., | 
$1,295. | 
STUDEBAKER—’48 Champion 2-dr., $1,- | 
360. °’47 Champion club coupe, $1,085. 


SOUTH BEND 


(South Bend Auto Auction Co, Sale every 
Friday. Prices are for sale of May 20.) 

(Sold 46 units out of 74 offerings.) 
BUICK——'47 Super conv., $1,580. 


CHEVROLET—’'49 FL Special 4-dr., $1,- 
925. °'48 FM conv., $1,600; half-ton 
pickup, $1,210; FL aerosedan, $1,510. 
’47 FL aerosedan, $1,350. '46 SM 4-dr., | 
$1,050. ‘41 4-dr., $610; 2-dr., $625. ‘'40/ 
2-dr., $415. '35 4-dr., $155. 

DeSOTO—+4-dr., $400. | 

DODGE—’ 37 4-dr., $230. 

FORD—’49 Standard 2-dr., $1,610. ‘48 SD 


(8) 4-dr., $1,300. °46 SD (8) 2-dr., $1,- 
120. '37 2-dr., $60. ‘35 2-dr., $175. 

MERCURY—’'48 club coupe, $1,535. 

OLDSMOBILE—’49 (98) 2-dr., $2,640. 

PLYMOUTH—’49 SD club coupe, $1,835, | 
$1,810. °'40 2-dr., $410. °’39 2-dr., $160. 

PONTIAC—’49 Chieftain (6) club coupe, 
$2,310, $2,180. '48 SL 4-dr., $1,805. ‘46 
SL 2-dr., $1,410. 

STUDEBAKER—’48 Commander Regal De- 
luxe club coupe, $1,510; 4-dr., $1,480, 
$1,560; Champion Regal Deluxe club 
coupe, $1,490, $1,505, $1,480; Champion 
Regal Deluxe 4-dr., $1,455, $1,420. ‘47 
Commander Regal Deluxe 4-dr., $1,305, 
$1,280; Commander Deluxe 4-dr., $1,180; 
Champion Regal Deluxe 2-dr., $1,395, 
$1,380, $1,210, $1,105; Champion Deluxe | 
business coupe, $1,030. 

WILLYS—’'48 Jeepster, $1,205. | 

MISCELLANEOUS—’48 Prefect, $805. | 


PHILADELPHIA 


(Harry D. Gilbert. Sale every Tuesday. 
Prices are for sale of May 24.) | 
| 








(Best sale in many months. Prices up 
$50 to $100 on all Sold 60 
percent of offerings.) 
BUICK—’48 Super 4-dr., $1,760. 
4-dr., $1,155. °46 Super sedanette, 
300. °'41 Special 4-dr., $700. 
4-dr., $875. °39 4-dr., $450. 
$160, 
CADILLAC—'48 (62) 
(62) conv., $2,325. 
CHEVROLET—'48 FM conv., $1,565; FM | 
4-dr., $1,385; SM 4-dr., $1,385. ‘47 FL | 
aerosedan, $1,370; FL aerosedan, $1,310; | 
FM 4-dr., $1,270; FM club coupe, $1,210; 
FM 4-dr., $1,140. °46 FL aerosedan, $1,- 
125; FM club coupe, $1,130; FM 2-dr., 
$920. '41 SD 4-dr., $920; SD 4-dr., 
$710; SD 2-dr., $650; SD 4-dr., $480; 
MD 4-dr., $470. ’39 4-dr., $450; 2-dr., 
$210. ’'38 4-dr., $410. ‘36 4-dr., $170. 
DeSOTO—’42 Deluxe 4-dr., $540. ‘41 Cus- 
tom 4-dr., $500. 


models. 


’47 Super 
$1,- | 
"40 conv. | 
’36 4-dr., 
| 
"47 


conv., $3,205. 





DODGE—’48 half-ton pickup, $975. '39 
half-ton pickup, $375; 4-dr., $300. 

FORD—’40 2-dr., $280. ‘'30 coupe, $60. 

HUDSON—’40 4-dr., $280. 

NASH—'41 4-dr., $475. 

OLDSMOBILE—’48 (66) conv., $1,675. ‘'41 


Used Car Auction Prices 


(Continued from Page 32) 
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395; 
"47 





sedanette, $385; club coupe, $275. | 


PACKARD—'48 (145) conv., $1,790. ‘39 
conv., $310. 


PLYMeurE — 48 SD 4-dr., $1,285. 940 $1,407, $1,382. '47 4-dr., $1,192, $1,120. | 
conv., ; club coupe, $415. ‘39 4-dr., | PONTIAC—’48 (8) sedanette, $1,755; (8) 
$475; 2-dr., $210. °37 4-dr., $410. | 4-dr., $1,755. 47 (6) 2-dr., $1,475. '46 | 


PONTIAC—'49 Chieftain 2-dr., $2,300. ‘47 
Streamliner (6) sedanette, $1,340. 


STUDEBAKER—'48 Champion conv., $1,- $1,635; Commander 2-dr., $1,605. ‘47 | 
575. °47 Champion 2-dr., $1,140. ‘42 Commander 4-dr., $1,342, $1,337; Cham- 
4-dr., $300. pion club coupe, $1,175. | 

KANSAS CITY MOBILE, ALA. 
7 (Mobile Auto Auction. Sal Vv Wed- 
(Kansas City Automobile Auction. Sale nesday. Priess ine tar uae a May 25. - 


every Wednesday. Prices are for sale of | 


May 25.) 
(Prices definitely up. Retail business 
very good. Sold 178 units out of 284 
offerings.) 

BUICK—'49 Super 2-dr., $2,305. ‘48 RM 
conv., $1,902. ‘47 Special 2-dr., $1,402, | 
$1,287; Super conv., $1,735; Super 4-dr., 


860. 
4-dr., 


| $1,240, $1,185; (8) business coupe, $1,020. | 
| (8) 


2-dr., $1,025, $1,200; (8) club 
| coupe, $1,115. | i 
| MERCURY—'49 4-dr., $1,970. |@ 
| NASH—’46 4-dr., $975. 
(98) 2-dr., $1,860; | 


| OLDSMOBILE — ‘48 
(78) 2-dr., $1,525. 
"46 (78) 4-dr., $1,300. | 


| PACKARD—’48 conv., 
| PLYMOUTH—'48 4-dr., 


(8) 2-dr., $1,265. 
STUDEBAKER — 


(Prices steady. 
67 offerings.) | 
CADILLAC—'41 4-dr., $975. 


CHEVROLET 


"40 MD 2-dr., $530. 
CHRYSLER—'47 4-dr., $1,400. 


(8) conv., $1,952. ‘48 (8) 2-dr., | 


"47 (78) 2-dr., $1,207. 


$1,802. 
$1,385; club coupe, 


"42 (6) 4-dr., $315. 
'48 Land Cruiser 2-dr., 


Sold 27 units out of 





49 FL Deluxe 4-dr., §$1,- | 
‘47 FL aerosedan, $1,325. ‘46 FL 
$950. ‘41 Deluxe 4-dr., $560, $510. BELIEVES IN SIGNS—A large sign "'pulls ‘em in,"' in the opinion of Alfred Matthews 


(Oldsmobile), Modesto, Calif. Pictured is the Matthews used-car lot in a residential district. 








$1,005. 41 Special’ 4-dr., $640, $602. 
aes os , FORD—'49 4-dr., $1,270, $1,560, '46 4-dr., ‘ 

- ya 2 zt sereeedan, $1,550, | $980, $900, $825. | '41 conv., $800, °40| McDonald—Van Nuys quarters has every facility for com- 
$1/237, $1,135; FM. conv.. $1387, FM | _-— On tee te tm | le ees a ve plete automotive service, including 
i-de., $1,000, @2,108. "46 006 Gb atune, lo ee’ ee, OO. | ae An Micwonald of van Nuys, | paint and body shops. It embraces 
$1,175; SM 2-dr., $1,082, $1,077, $1,022. | NASH—-'46 4-dr., $750. |Calif., held a dual open house cele- | 20,000 square feet of floor space 

CHRYSLER—48 Windsor club coupe, $1,- OO. an Se” Sra +42 | bration to mark his silver anniver-| under roof with an additional out- 

; Town Country 4-dr., ,§ | Comoe _—. fea = i - | si 

sate on = ~~ $1,875. | 2-ar.” $490. | sary as Buick dealer and the open-| side paved area of 10,000 square 

| PONTIAC—'49 4-dr., $2,525. ‘47 sedan-|ing of his newly completed $60,000 | feet for customers’ parking. The 


DODGE—’'48 2-dr., $1,505. 
half-ton panel, $415. 


FORD—'49 (8) 2-dr., $1,645, $1,610, $1,- | 


"41 4-dr., $485; | 


ette, two at $1,275 
| MISCELLANEOUS 
pickup, $800. 


|sales and service building. 
The new McDonald-Buick head- 


showroom provides space for the 


'48 GMC half - 
8 half - ton display of five automobiles. 





AT NEW LOWERED PRICES 


Due to Substantial Savings in Cost of Materials 


GUARDS FRONT & REAR 
All Models Including 1949 


Custom built to fit over bumpers or bumper guards with dual uprights. Heavy crossrail. 
High tensile steel stamping—40% stronger than mild steel. Triple plated; chrome-on- 
Easily installed with ordinary tools by average person in 5 to 8 
Rust-proof cadmium plated hardware. 


nickel on copper. 
minutes. 


1949 FRONT GUARDS: 4900—Fits over Bumper Guard; 4902—Fits over Bumper Direct. 
1949 REAR GUARDS: 4901—Fits as protection for Trunk. 
4000—Fits over Bumper Guard ‘46-'47-'48 Cars; 4500—Fits over Bumper Direct '46-'47- 
1001 R—-Hinged Single Upright with 


‘48 Cars. OTHER REAR GUARDS: 


adaptors '46-'47-'48 Cars; 4000, 4500, 4900, 


Specify Car Make in Orders. 





FORD GUARDS 


The Celle Fender Guard has 
bracing which takes vibration and flutter 
out of ends of the bumper bar. 
needed protection to exposed areas of 
Heavily plated. 
Packed six 
Approximate 


exclusive 
Gives 


front and rear fenders. 
Chrome-on-Nickel-on-Copper. 
pair to shipping 
weight, 45 Ibs. 


carton. 





errs 


OTHER FRONT GUARDS: 


individual 
4901 and 4902. 





A SURE 
PROTECTION 
Against 
FENDER DENTS 


FEATURING: 
RAPID MOUNTING 
BEAUTY and PROTECTION 
GUARANTEED CHROME 
No. 800—Fits Front or Rear End 





Dual Rail or Single Upright 
TRUCK GUARDS 


The grille, fenders and lights of all trucks get maximum protection 
with massive, sturdy Cello Guards. Made of extra heavy, cold- 
drawn Steel. Uprights are 20!/. inches high. Cross rails are |!/g 
inches square, embossed, cold-drawn deep channel sections. Rugged, 
sturdy studs, nuts and lock washers fasten heavily rust-proofed back 
plates. Dual Rail Guards (packaged individually, weight 19 lbs.). 
Single Rail Guards (6 to a carton, weight 44 Ibs.). 


LICENSE FRAMES--Fit all States’ Plates. 








CE 


E.LQrrovucts comPANY, East Boston 28, Mass., U.S.A. 
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Retail Volume Gains. . . 


Used Cars Edging Up 


After Long Decline 


(Continued from Page 1) 


prices remained little changed 
through the Decoration Day holi- 


day. 

Dustes the week-end holiday, 
sales generally were 25 percent 
better than average the week pre- 
ceding the holiday. Dealers re- 
ported a spurt in demand for 
Fords and Mercurys during the 
Ford strike. 

The Dallas market seems in the 
midst of the spring season demand. 
Prices are about 25 percent under 
a year ago. 

* * + 
Denver 


New and used-car dealers say 
used cars moved briskly the week 
before Decoration day. 

Late model cars still command 
good price on the Denver market 
and there has been no drop in 
price for the past several months. 
Prices, however, are nearly $1,000 
cheaper on the late models com- 
pared with year ago. 

Stocks of used cars are building 
up here and dealers are resorting to 
merchandising efforts for sales. One 
dealer last week featured a one- 
cent sale. Purchase of a car rang- 
ing $695 to $1,250 entitled the buyer 
to a ’36 or '37 model for an addi- 
tional cent. 

Another dealer this week is ad- 
vertising four new tires with each 
used-car purchase. 

* ~ * 
Chicago 

Dealers here report a sharp im- 
petus in pre-Decoration Day used- 
car sales with the result that inven- 
tories the day following were great- 
ly reduced. One dealer said he was 
entirely cleaned out of used cars. 

The price trend varied accord- 
ing to the dealer interviewed, with 
most of them finding that prices 
have headed downward and ex- 
pecting no reversal of that course. 
Retail prices, they said, have been 
steadier than those at wholesale. 

It was agreed that careful trad- 
ing by dealers is the only course to 
pursue. One dealer declared that 
there is good reason to be “scared” 
in trading used cars except at low 
figures because the public looks for 
price cuts in both new and used 
automobiles. 

There is a definite tendency to 
try for clean deals rather than 
those involving trades unless used 
ears taken in trade can be sold 
without loss, 

Models said to have shown 
drops in prices particularly are 
those from 1939 through 1942. 

A leading dealer pointed out that 
used cars are not being properly 
merchandised and suggested that 
the amount of monthly payments 
should be stressed rather than the 
overall price of the used car. 

2B * * 
Philadelphia 

A spotcheck of Philadelphia used- 
car dealers over the Memorial Day 
weekend disclosed an overall de- 
cline in retail prices and a fair re- 
tail volume. Neither price nor vol- 
ume came close to equaling last 
year’s figures. On May 27 most 
dealers reported business better for 
the two weeks prior to that date 
than it had been for the past two 
months. 

Prices in all sales (with a few 
exceptions) were on an average 
of $75 to $200 below book figures 
on all models. 

Overall estimate is that prices 
have fallen on used cars from 7 
percent to 8 percent. Fair volume 





and seasonal demand for cars. 


most cases, the present rules of | — 
Regulation W are not proving too) 


harmful to dealers. 

Percentage of used-car sales 
being financed in the Philadelphia 
area is greater now than it has 
been for the past two months, 

New-car dealers throughout the 
area have been closely watching 
used-car sales,. both wholesale and 
retail. 

Most used-car dealers are looking 


for gradual drop in sales between | 


now and the 4th of July and a con- 


siderable drop thereafter. 
* * * 


Minneapolis 


‘al 


/10 percent. Most dealers contend | 


Holiday new and used-car sales | 


were spotty, with used-car prices 


off $250 to $300. Sudden dropoff be- | 


fore holiday was noticed in most 
used-car lots and many showrooms. 
Even walk-ins were reported negli- 
gible. 

There was a slow pickup imme- 
diately following holiday. Prices 


were firmer and convertibles mov- 


ing faster. 

Volume of most dealers was off 
in past two weeks, but was re- 
ported improving at end of month 
with dealers more optimistic, a 
few stating used cars were mov- 
ing 50 percent better than recent 
weeks. 

Some late model used-car prices 
were drastically cut, with ’47s and 
46s getting $1,400 to $1,100. Whole- 
sale prices were down $300. 

Some dealers reported psychology 
of price-increase threat might stam- 
pede buying early in June but saw 
nothing imminent. 

Selmer Stein, NUCDA director, 
predicted a number of used-car 
dealer failures by June 15. Many 
dealers, he said, are stuck with 
heavy stocks and can’t unload with 
declining market. 

Dealer opinion here is that a nor- 
mal return of business is not likely 
for at least a week following the 
holiday. Prices are expected to de- 
cline slowly, possibly another $50 
this month. 

* + * 


Atlanta 


Used-car sales in Atlanta were 
helped by a three-week-long trolley 
strike settled May 20. Dealers also 
say the Ford strike contributed to 
sales. 

There is, however, a marked dif- 
ference of opinion on prices and 
volume. Some dealers report both 
volume and prices up, while others 
say volume is fair but prices off. 

+ + + 


St. Louis 


New and used-car sales and de-| 


liveries here are at about the high- 
est point in the current year. Since 
more cars are available, this means 
that dealers are delivering a higher 
total of new and used cars than 
at any time since the end of the 
war. 

Used cars are moving at a sat- 
isfactory rate, but at considerably 
lower prices. Late models, that is 
1946, 1947 and 1948, have suf- 
fered the greatest price reduc- 
tions. Good prewar cars are in 
good demand and prices are hold- 
ing up in this bracket. Dealers, 
generally, are anticipating con- 
tinued high volume in both new 


and used car departments, at 
least through June. 
Vacation plans and travel are 


keeping shop sales at a fairly high 
level. Although volume is off some- 


what from the same period last 


of sales attributed to reduced prices ' year. The estimate is approximately 





BLACK OLDSMOBILE IN FREEPORT, N. Y.—This is the new salesroom and service shop at 
268 N. Main St. The building covers 24,000 square feet and has ample space for customer 


parking in the rear as well as a used-car lot. 


he shop features the latest in equipment such 


as two-post lifts, island-type lubricating cabinet and oil Cpe underground exhaust 


system, modern mechanics merchandisers, etc., according to G. M. 


lack. 





| quoted. 





that shops are operating in the red. 

Negotiations are under way at 
the present time with the machin- 
ists and teamsters locals, who 
are demanding higher wages, If 
these demands are met, shop defi- 
cits will undoubtedly increase 
since there is little chance to in- 
crease the sale price to car own- 
ers, 

Trucks continue to move at an 
unsatisfactory rate. Heavy trucks 
continue to drag, even though sub- 
stantial discounts are available to 
buyers in most lines. Used truck 
movement is unsatisfactory. 

* + * 


Miami 
The used-car business in Miami 
showed no marked change over 
the Memorial Day holiday, which 
has virtually no effect upon busi- 
ness conditions here. Miami is now 
in the off-season period. 

Both used-car dealers and new- 
car dealers operating used-car 
departments report that the pre- 
current models can be moved 
and are being moved—at a price, 
which is steadily dropping. 
There has been a decided drop 

in used car prices. For example, 
a 1948 super deluxe Ford 8 four- 
door sedan is quoted today at $1,- 
195 against $1,275 60 days ago, a 
drop of $80. It can be financed up 
to $997, as against $1,063 on Apr. 1. 
Other makes and models are off 
proportionately. 

Effective at once, all prewar 

models are off the finance com- 
pany lists, no loan value being 


* * * 


Buffalo 


Used-car prices in the Buffalo 
area have turned the corner. After 
sliding continuously since last fall, 
the price drop has been checked 
and they are tending to edge up- 
ward, President Earl Palmer, of 
the Buffalo Used Car Board of 
Trade, reports. 

The stiffening in prices was 
attributed by Palmer to the sea- 
sonal increase in sales, relaxed 
credit controls and the Ford 
strike. 

Higher price tags are reflected 
in late-model cars selling under 
$2,000, while prices of cars over 


that mark are about steady, Pal-| 


mer indicated. A _ noticeable in- 


crease is reflected in the used-car | 


price of the 1949 Fords, Palmer 
added. 


He said that demand is good for 


| clean 1940, 1941 and 1942 cars, but 
| Similar or earlier models in poor 


condition are a drug on the mar- 
ket. 

Palmer said he believes more 
used cars are being sold in Buf- 
falo now than at any time in 
history. However, he added, 
“profits are a lot smaller because 
of greatly reduced prices.” 
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HOLMES’ DEAL IN LONG BEACH, CALIF.—In keeping with the surroundings, Studebaker 
dealer M. Verne Holmes has a sales and service home of all-steel construction. Along the 
edge of a grove of oil derricks, it has caught the fancy of a number of business people 
who have inspected it. Salesroom walls are of plate glass. 


the water has been wrung out 
of used-car prices already, and 
that no steep declines should be 
forthcoming. 


While there was talk of a fur- 
ther slide after July 4, one dealer 
cited the number of junkers on 
the street and asserted that people 
will need better cars in July and 
August just as they do now. He 
predicted that dealers who know 
keep moving 


how to trade will 
cars. 


Some dealers have finally moved 
| the cars they were stuck with last 
winter and are in good shape to 


trade now. 
* * + 


Omaha 


|Most of the used-car demand in 
Omaha is for autos costing $1,000 


or less. 

That was the conclusion reached 
by Rosen-Novak, Omaha's largest 
used-car dealer, after a survey of 
7,687 Omaha families. 

The 3%-month study showed 
that seven out of ten families own 
cars and eight out of ten have 
them paid for. 

Of the 5,419 families with autos, 
1,171 are still making payments. 
The study showed that 661 auto- 
owning families want a new car 
while 1,584 are interested in trad- 
ing for a used car. 

Buying habits have changed the 
past six months, the survey dis- 
closed. Auto buyers mostly — paid 
cash in 1946, 1947 and 1948. They 
showed a preference of two to one 
for new over used cars. 


The trend now has been reversed. 


| The survey showed that 90 percent 
of the buyers need financing and 


their preference has changed to 2% 
to 1 in favor of used autos. 


Final Brief 
In Leasing Case 


Filed by ATA 


WASHINGTON.—The American 
Trucking Assns. last week filed its 
final brief in the Interstate Com- 
investigation 


tices. The ATA opposes regulations 
which would restrict lawful inter- 
change or the right of carriers to 
lease equipment with driver. 

The brief, filed by Harry E. Boot 


|of the ATA law department, as- 


serted that the proceeding leans 
assumption that 


| leasing practices are responsible for 
|\violations of the commission’s 


safety regulations and contended 


|the record “clearly refutes that as- 


| sumption.” 


“In favor of the assumption,” the 


|ATA brief said, “we find little but 
| unsupported opinions, many of them 
| SO vague and general as to be clear- 
|ly inadmissible as evidence. Against 


|the assumption, we have evidence 


He also pointed out that used-| which establishes the fact that vio- 


car supplies are greater than ever 
as a result of increased production 
of new cars. There are fewer used- 


| car lots engaged solely in this bus- 
j}iness around the 


area. However, 
the drop in the number of these 
has been offset by an increasing 
number of new-car dealers selling 
traded-in used cars. 

i 


* + 
Detroit 
Improvement in the _ used-car 


market here was _ reported last 
week by used-car dealers. The in- 
crease in business started with the 
Ford strike. 

Some dealers see the present 
condition as a leveling period, with 
the market generally on a “stair- 
way decline’—down, level, down, 
level, ete. 

Others point out that a lot of 





jlations of safety regulations ap- 


pear just as frequently where 
equipment is carrier owned as 
where it is leased. 





'Varcon Batteries, 


Ethyl Cut Prices 


Lower lead prices were being 
credited with effecting the price 
cuts announced by Ethyl Corp. and 


Gamble-Skogmo, Inc., Chicago au-| 


tomotive supplies distributor. 

Ethyl Corp. trimmed the price 
of motor-mix antiknock compound 
from 57 cents to 55% cents per 
pound of tetraethyl lead compound, 
while the Chicago firm reduced the 
price of its Varcon automobile bat- 
teries up to 17.7 percent. 


‘Searle Receives 
18-Month Term 


For Tax Evasion 


CHICAGO.—Federal Judge John 
P. Barnes has ordered William F 
Searle, Geneseo (Ill.) auto dealer, to 
prison for 18 months on an income 
tax evasion charge. 

At the first hearing, Searle had 
pleaded guilty to listing incon, 
from 1942 to 1945 at only $7,193, 
whereas the government charged it 
| was actually $55,999. 
| The prison sentence was to have 
started May 27 on the original find- 
|ings by Judge Barnes, but a delay 
|was granted for Searle to hire a 
new attorney. 

The second hearing arose out of 
la plea by Searle, who for 20 years 
had sold new Pontiacs, Oldsmobiles 
and Cadillacs in Geneseo, because 
he claimed his lawyer’s inexpe- 
|rience in criminal law resulted in 
ithe guilty plea and resultant sen- 
tence earlier this month, 

His attorney was a cousin, Clin- 
ton P. Searle of Rock Island, II1., 
state representative to Springfield. 
|The cousin had advised Searle to 
plead guilty in the hope of gaining 
| probation, 

In passing sentence, Judge Barnes 

said the state representative's ad- 
vice to his cousin was correct, that 
| he would have “fared worse” before 
}a jury. 

The judge said Searle should 
|have paid $15,134 in taxes for the 
|three years, whereas he paid only 
| $275. 


Sun Oil Truckers 


Safe driving awards were pre- 
sented to 71 truck drivers of Sun 
Oil Co.’s Detroit marketing area 
at a dinner in Dearborn Inn, Dear- 
born. 

Commending the men on their 
contribution to highway safety, G. 
Boyd Wreith, western regional 
manager, pointed out that Sun 
truck drivers traveled 3,067,971 
miles last year in the company’s 
western marketing region. 


AUTO BOOKS 


That Should Be in 
Every Dealer’s Library 


These books should be in the library 
of every franchised dealer—available 
to his mechanics and salesmen—the 
knowledge they contain will be valu- 
able when the ‘‘chips are down’’ and 
real competition arrives. 


AUTOMOTIVE FUNDAMENTALS, By 
Irving Frazee and Earl L. Bedell. Cover- 
ing the entire field of automotive main 
tenance and operation. $4.90 postpaid, 


|THE LAST BILLIONAIRE — HENRY 
| FORD. By William C, Richards. ‘‘An in 
formal portrait of an industrial genius who 
was also a most unpredictable human be 
ing.’’ $3.75 postpaid. 


KNUDSEN, A BIOGRAPHY. By Norman 
Beasley. 397 pages, cloth bound, $3.75 
postpaid. 


AUTOMOTIVE MECHANICS. Wm. E 
Crouse, A comprehensive and basic course 
en the subject of fundamental automotive 
mechanics, Cloth binding. $5.00 postpaid 
DEALER BUSINESS COUNSEL, Business 
guidance for automobile dealers. By J. B 
Van Tassel, Dealer Business Consultant 
Three books—Book No, 1, §2.00. Books 
2 and 3, $3.00 each postpaid, 

| DETROIT IS MY OWN HOME TOWN. 
Malcolm Bingay. A story of Detroit and 

















sidelight history of the fabulous motor 
car business. $3.75 postpaid. ae 
FABULOUS HOOSIER. By Jane Fisher 





A story of Carl Fisher, early pioneer otf 
$3 postpaid. 


the automotive industry. : 
FASTEST ON EARTH, By Capt. George 
Eyston, Complete history of every land 
speed record from 1898 to the present 
Paper-bound, $2; cloth-bound, $3. 
FLOYD CLYMER’S MOTOR SCRAP- 
BOOKS. Order Edition No. 1, 2, 3 or 4 in 
paper cover, $1.50 each, Deluxe cloth- 
bound, $2.50. Steam-car edition, $2 or 
cioth-bound, $3 postpaid. SE 
|HENRY FORD—HIS LIFE, HIS WORK, 
HIS GENIUS, By Wm. A, Simonds, Re 
printed by Floyd Clymer, Deluxe edition 
$4 postpaid. eae Ae) a 
INDIANAPOLIS RACE HISTORY — 1909 
TO 1946. 852 pages, 1,000 illustrations 
| Deluxe edition, $5 postpaid, Paper-bound 
| $3.50. 

MOTOR MEMORIES, 
gears by Eugene W. 
paid. ee eee Be 
FLOYD CLYMER’S INDEPENDENT TEST 


A saga of whirling 
Lewis, $3.50 post 





REPORT OF KAISER-FRAZER CARS 
| Deluxe edition, $2.50 each, Paper-bound 
| $1.50 postpaid. 





| FLOYD CLYMER’S INDEPENDENT TEST 
| REPORT OF POST-WAR STUDEBAKER 
CARS. Deluxe edition, $2.50 each, Paper- 
bound, $1.50 postpaid, 
FLOYD CLYMER’S INDEPENDENT TEST 
|REPORT OF POST-WAR MERCURY 
| CARS, Deluxe edition, $2.50 each, Paper- 
bound, $1.50 postpaid. ee we aa 
FLOYD CLYMER’S INDEPENDENT TEST 


REPORT OF 1949 FORD CARS, $1.50 
postpaid. a 
COMPLETE 1948 INDIANAPOLIS 500- 


MILE RACE SUPPLEMENT. By Floyd 
Clymer, $1.50 postpaid. 

BOOK DEPARTMENT - 

AUTOMOTIVE NEWS 


DETROIT 26, MICH, 
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In Vain Search of a Salesman 


(Continued from Page 1) 


| He finished a particular item before , little better than that,” said the 


that there is little difference to be | acknowledging our presence. Thus, | salesman. And he did. 


found in the six and eight-cylin- 
der models of a particular make. 

“The biggest difference,” a sales- 
man stated blandly, “is $73.” 


We volunteered that there were | 


differences. 


possibly some other 
* * * 


ELL,” said the salesman, “you 
might find a slight difference 

in low-gear getaway. But other 
than that I defy anybody to show 
me the difference between the two.” 
As an afterthought, he added: 


“Another difference, of course, is | 


that the eight has a lighter job to 
do than the six. 


until about 80,000 miles. The six 
would require an overhaul at 
50,000.” 

At another dealership we in- 


quired about the difference be- | avaiiabte. 


tween a standard and deluxe 
model of the same make. 

The standard model, a salesman 
informed us, “in general has been 
cheapened about $100.” 

We wondered who would really 
want a buy a car which on the 
salesman’s own admission had been 


“cheapened.” 
* * + 


You probably | 
wouldn’t have to overhaul the eight | 


we flunked that place for courtesy. 


We contend that the average | 
new-car customer, like an expectant | 


mother, wants attention as soon as 
| possible, 
| + + + 

E REALIZED later that the 
salesman’s interest in a news- 
paper should have been a clear tip- 
| off that immediate delivery was not 
| available. 
| “Do you still have to wait for one 
of these?” we asked. 
“About 60 days, longer on some 
models.” 
| We dangled our tradein bait, but 
delivery was still about “60 days.” 

* * * 

E WONDERED if we couldn't 
get a price breakdown for ref- 
;erence to when delivery would be 


“About 
there.” 

We doubted that we would want 
all the accessories such a price in- 
cluded. In jib-jab manner, 


$2,400 as it 


| could be deducted for various items, 
| The only way we could have walked 
away from that place with any de- 
| tailed price information would have 


SALESMAN at another dealer- | been to come equipped with a wire 


ship took a look from the show- 
room at our potential tradein out- 
side at the curb. He took our word 
concerning mileage. 


recorder. 


seven new models on display. “See 
|the one you like?” a salesman 
| asked. 


We were invited to sit down in| * * « 


his office. There was no mention at 
all of why we might be doing a| 
smart thing in trading a car with 
only 10,000 miles on the speed- 


ometer for another of the same |_ 


year model but different make. 
The salesman was supposed to 
be selling a car that was higher 
priced than ours. According to 
the manufacturer’s national ad- 
vertising, we might have been 
told that we could buy greater | 
performance, more comfort, bet- 
ter roadability and the ease of 


were in the market for a new 

car and making the rounds for the 
best possible tradein deal on that 
out there. 

“What have you been offered so 
far?” 

We answered truthfully. 

“Well, we may be able to do a 





Obituaries 


William F. McKernan 
BUFFALO.—William F. McKernan, 47, 





driving provided by an automatic 
transmission, 

But the salesman apparently as- 
sumed we had read such advertis- 
ing at great length. He merely got | 
out his pencil, talking as he figured, | 

. * + 


“ E WHOLESALE everything,” | 
he confided. “So what I can 
allow you on your ———— will have | 
to be what we can get for it whole- 
sale.” 
We speculated that a higher al- 


lowance might be obtained at a | je; 


place where tradeins were retailed. | 

“Oh, that’s possible,” it was ad- 
mitted. “But you'll have a tough 
time finding a dealer who 
handles his own trades. The used- | 
car market is too slow right 
now.” 

Then, in our presence, the sales- 
man proceeded to call a wholesale 
man for an offer on our car. The 
rennaen went something like 
this: 





os * * 


“QRARP job, Joe. Yeah, heat and 
music. Yeah. $1,600, Joe? 
That’s about what I figured. Call 
you back, Joe, if I get it.” 
Well, Joe, he didn’t get it. 
At another dealership the sales- 
man was busy—reading the paper. | 





Pontiac Memorial | 
Chief's Portrait is Given 


To Cahokia Post 


CAHOKIA, Ill.—In ceremonies 
celebrating the 250th anniversary 
of the founding of the settlement, 
Pontiac Motor presented the Pon- | 
tiac post, Veterans of Foreign 
Wars, of Cahokia, IIl., with a three- 
by-four-foot reproduction of the 
Jerry Farnsworth painting of Chief 
Pontiac. 

Cahokia, oldest white settlement 
west of the Alleghanies and the| 
sixth oldest settlement in the U. S., 
was the scene of the assassination 
of the famous Ottawa chieftain. 

W. G. Hersh, St. Louis zone man- 
ager for Pontiac, made the presen- 
tation at Memorial day ceremonies. 


Tibbits—Concordia 


J. C. Tibbits Co. (Chrysler), Con- | 
cordia, Kans., has secured Harry | 
Slocum as the new service man- 
ager. Slocum has had 25 years’ ex- 
perience in automotive service 
work, 





} council of Chevrolet dealers, 


sales manager for Echo Motor Sales, 1294 
Seneca St., died May 26 after an illness 
of several weeks. He had been with the 
firm for the last 18 years. 

. . . 


Mendum H, Dees 

BILOXI, Miss.—Mendum H. Dees, 65, 
part owner of Lyons Chevrolet Co., vice- 
president of the Mississippi Automobile 
Dealers Assn. and a member of the inner 
= May 27 
in Johns Hopkins hospital, altimore, 

where he had been for four weeks. 

. . . 


William P. McDuffie 
COMMERCE, Ga.--William P. McDuffie, 
Commerce automobile dealer and civic 
leader, died unexpectedly May 28 at his 
home here following a heart attack, 

. . . 
Norman A. McClain 
BUSTLETON, Pa.—Norman A. McClain, 
45, president of McClain Motors, Inc., and 
of Bristol Ford Co., died at his home in 
Bustleton, Pa. 





stands | 


the | 
|salesman rolled off amounts that | 


At another dealership there were 


E SAID we didn’t know. We} 


The car that salesman was sell- 
ing is supposed to offer a design 
feature that no other car does, 
but this feature wasn’t men- 
tioned. 


At a dealership where we “criti- 
cized” a car’s style, the salesman 
admitted he wasn’t too keen about 
it either, but that the was 
|still about the best car on the 
market. 





| the salesman didn’t like the styling, 
| how could he expect us to? 
} * * + 
| AT ANOTHER dealership we 
criticized the same make of 
'ear’s styling. We liked the sales- 
|man’s defense there. 

“You may not like the style too 
well now,” he conceded. “It is dif- 


| enjoying the features that this type 
|of styling offers will make it grow 
|on you even faster.” 

We wish we had more inter- 

views like that to report. 

But the best we can say about the 
average Detroit dealership is that 
the salesmen working in them no 
longer doubt the sanity of a man 
| who tries to place a new-car order. 
| Also, the customer is beginning 
|to get the courteous treatment he 
took for granted in prewar days. 

However, good or bad from the 
customer’s standpoint, a prospec- 
| tive buyer must miss the detailed 
sales presentation that used to 
sell cars. 

How, we wonder, does the aver- 
age car owner know that he got a 
| better built car than Mr. Doe across 
the street did? 

We wonder, too, if the average 
new-car salesman isn’t letting his 
prewar experience make him rusty 
|for what everyone agrees will be a 


; new role for him to play. 
* * * 


age salesman who was about 45 
years old, with years of prewar ex- 
perience. During the war, he ap- 
| parently did little more than act in 
a clerical capacity. That is, he 
helped write orders, 

Now, supposedly, he is expected 


laid down 10 years ago. 

Last week, in our opinion, the 
tools were still pretty dull. The 
sharpest one that could be noted 
was a pencil here and there. 

But in salesmanship—can a pen- 
cil be put to work until other tools 
| have done their work? 


William Ullman, Washington correspon- 





j UP to date on political and economic trends 
in the nation’s capital every week, 


OUR SURVEY turned up an aver- 


to have sharpened up the tools he | 


dent, keeps AUTOMOTIVE NEWS readers | 








| HOME-GROWN TRIMMINGS—Something unique in the way of automobile showrooms is 
| boasted by Dwyer Motor Sales (Buick), Bolivar, N. Y. The recently-completed showroom 
| and offices are finished in knotty pine—all from timber cut on the Dwyer family farm near 
We declined to get in the car. If Wellsville, N. Y. Don Dwyer, owner, personally assisted in sawing the timber. 








| MONTGOMERY, Ala.—Bills call- 


property damage insurance and 
| increased fees for dealer tags and 
| drivers’ licenses are among meas- 
| ures introduced during the current 


| session of the Alabama legislature. | 
insurance law) 


| The compulsory 
| would require persons to hold in- 
| surance in the amount of $5,000- 
| $10,000. 

The dealer tag measure would 
| increase the price from $1 to $10. 
| It also would limit distribution on 
|a basis of one tag to each dealer 
|}and one tag for each two sales- 
|men. Another provision would re- 
| strict the use of the tag to actual 
| demonstration and selling of new 
|and used cars. 
| Issuance of drivers’ licenses on 
/an annual basis at a cost of $1.10 
|is sought under one proposal. This 
| would mean a 100 percent increase 
jin the cost of this license. Under 
| this measure, physical examination 
| of a driver could be required an- 
nually, as compared with the pres- 
|}ent automatic renewal of licenses 
| without an examination. 
Executive Vice-President Frank 
|R. Broadway, of the Automobile 
| Dealers Assn. of Alabama, is con- 
sulting with legislators on meas- 
|ures affecting dealers and to keep 
ADAA officials and members in- 
formed constantly on the progress 
| of each proposal. 

Other pending bills of impor- 
|tance to Alabama dealers would: 
| Increase the rate of state sales tax 
| from 2 percent to 3 percent and 
| boost the tax on new automobiles 
'from % percent to ™% percent; 
authorize counties to levy a priv- 
ilege license on persons selling, or 
| keeping in storage for sale, gaso- 
line and other motor fuels; regu- 
| late lobbying activities; fix mini- 
| mum and maximum rates of speed 
of automobiles on U. S. highways 





\ 





Ala. Seeks Higher Tag Fees, 
‘Compulsory Insurance 


| within the state; regulate wages, 


ferent. But you'll find it sort of|ing for compulsory auto liability-| hours and working conditions of 
grows on you. Driving this car and 


|women employes; provide for es- 
| tablishment and operation of park- 
|ing lots by incorporated munici- 
| palities. 


Clark te Set Up 
Dealer Network 


BATTLE CREEK, Mich.—Fork- 
lift trucks, industrial towing trac- 
tors and handling attachments 
manufactured by the Clark Equip- 
ment Co. are to be sold exclusively 
through a nationwide organization 
of independent dealers, announces 
George Spatta, president. 


In most instances, key men of 
the former branches, factory- 
trained by Clark and experienced 
in the sales territories, have been 
franchised as dealers, or have been 
selected as partners in the newly- 
established dealerships, Spatta said. 





Fisk Rehires Workers 


For Six-Day Week 


CHICOPEE FALLS, Mass.- 
Things are definitely brighter at 
the Fisk Tire division of U. S. 
Rubber Co., where William F. Cun- 
ningham, industrial relations man- 
ager, has reported that all but 150 
of the 800 workers laid off since 
Nov. 1, 1948, now have been re- 
hired. 


Passenger automobile tires now 
are on a six-day-week production 
schedule, and bicycle tire sched- 
ules took a similar jump in mid- 
May. Company officials state that 
Fisk is now producing 16,500 pas- 
senger car tires and 6,000 bicycle 
tires daily, with truck tire produc- 
tion reported to be “holding its 
own.” 





how to obtain a Salesman for every prospect 


A battalion of perfectly-trained salesmen—working only for you—visiting regularly the homes of 
every one of your prospects! 


Each salesman telling your sales story as you want him to tell it—completely and correctly—to 
every prospect! 


Utopia? ... Nope, just well-planned, efficient, direct mail advertising... developed and distributed 
for you by the company handling Direct Mail Advertising for 200 of the world’s largest advertisers. 


R.L-POLK ann COMPANY, Direct mail Advertising Division 


HEADQUARTERS: POLK BUILDING, 43| +toWARD St, DETROIT ZI, MICHIGAN 


BRANCHES AND PRODUCTION PLANTS: New York Chicago Philadelphia Cleveland St. Louis Cincinnati 


Trenton 


In the Hopper 


(Continued from Page 28) 


turned to the house for concur- 
rence in amendments. 
+. = a 


$3,000 Bond Set 


For N. D. Dealers 

After July 1, all North Dakota 
auto dealers must furnish a surety 
bond of $3,000 in order to obtain 
a license, according to a law just 
adopted. 

The law further states that deal- 
ers must secure a certificate of title 
for used cars which have titles 
from another state before selling 
the vehicles. 


Sales Below Cost Outlawed 


By Colo. Unfair Trade Act 

Gov. William Lee Knous of Colo- 
rado has signed into law a bill 
providing a new unfair trade prac- 
tices act, outlawing sales below 
cost. 

The state revenue department is 
designated as an enforcing agency 
for the act, which carries maxi- 


Cash 
Properly 


Protected ? 














mam penalties of six months in 
jail and a $1,000 fine for violation. 


* * * 


Calif. Parking Measure 


Receives Green Light 

A bill providing for the creation of | 
public parking authorities to solve | 
off-street urban parking problems | 
was passed by the municipal and | 
county government committee of 
the California assembly. | 


Recommended by the League of 
California Cities, the bill was draft- 
ed by Assemblyman Ralph Brown 
of Modesto. It was supported by 
chambers of commerce, develop- 
ment associations and groups of 
property owners. Opposition came 
from operators of private parking 
lots. 

The bill provides that on a ma- 
jority vote of the people of any city 
and a two-thirds vote of the local 
governing body, a parking authority 
would be created to acquire off- 
street parking facilities through the 
issuance of revenue bonds to be paid 
for from parking meter revenues or 
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oor! Money 
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special business license taxes on the 
area to be benefited. 
> * . 


Florida Compensation Bill 


| Would Cover All Bosses 


A bill which would bring employ- 
ers of one or more persons under 
provisions of the Florida unemploy- 
ment compensation law has been in- 
troduced in the state legislature. 

Under present Florida law, an 
employer must have at least eight 


workers to come under its coverage. 
* * * 


| Turnpike Plan Kept Alive 


By Oklahoma Senate 


A bill extending the life of the} 
Oklahoma turnpike authority for 
two years has been passed by the 
Oklahoma senate and sent to the 
house. The legislation is backed | — 
by Gov. Turner in an effort to keep 
alive a proposed toll road between | 
Oklahoma City and Tulsa and to} 
borrow funds from the Reconstruc- | 
tion Finance Corp. to finance it. | 

The governor has been seeking a 
$33,000,000 loan from the RFC for | 
the project. Besides giving the| 
turnpike authority an additional 
two years to get the project start- 
ed, the bill approved by the senate | 
removes provision for the state} 
corporation commission to fix the | 
toll charges on the road, and au- 
thorizes issuance of bonds for a 


maximum of 40 instead of 35 years. 
+ +. © 


Del. Road Bond Bill 
Approved in House 


A measure calling for a $9,000,- 
000 state bond issue to finance a 
highway improvement program 
was passed by the Delaware house 
of representatives by a unanimous 
vote, 

Earlier, a concurrent resolution 
calling for the creation of a state 
highway planning committee, to 
develop a long-range plan for the 
improvement of Delaware roads, 
streets and bridges, was approved. 

* * * 


Ohio Drivers’ Licenses 


May Be Extended 


The Ohio senate has passed a 
house-approved bill to extend the 
life of drivers’ licenses from one 
to three years. 

As the measure now stands, re- 
stricted licenses may be issued to 
persons 14 to 15 years old. The cost 





unusual feature of the new home of Allbright 


| in rear of building on the second floor over 


cents, ‘The measure was referred to | 
the finance and tax committee. 
* + * 


Pa. City Parking 

First, second (class A) and third- | 

| class cities in Pennsylvania were 

given the authority to create off- 

street parking facilities under pro-| 

visions of a senate bill introduced 

by Sen. Louis H. Farrell, which has 

been signed into law by Gov. James 
H, Duff. 


* * * 


More Pa. State Police 


Legislation authorizing expan- 
sion of the Pennsylvania state po- 
lice force from 1,600 to 1,800 men 
has been approved by Gov. James 
H. Duff. 

The governor explained that 
every time state policemen have 
been concentrated in a given area 
the number of highway accidents 
has been sharply reduced. 

* * * 


R. I. May Allow Dealers 


| Sunday Garage-Tag Use 
Under terms of a bill passed by 
the house, Rhode Island automo- 
bile dealers would be able to use 
the garage plates on their own cars | 








will be 75 cents plus a 25-cent 
deputy registrar’s fee. 
7 + * 


Okla. Popular Vote Doubtful 


| On Highway Bond Issue 


A bill calling for a referendum 
at the July 4 primary election 
next year on a $260,000,000 state 
highway bond issue has been 
passed by the Oklahoma senate 
and sent to the house, where its 
fate was regarded as doubtful. 

* 


* 


Wis. Raises Load Limits 


_ Gov. Oscar A. Rennebohm has 
signed into Wisconsin law a bill 
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transactions? 


A MOSLER MONEY CHEST 









Ye 
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PAYS FOR ITSELF.. 


—the finest in burglary protection, as the 
above Mosler customer will attest. 

What’s more, a Mosler Money Chest can 
reduce your burglary insurance premiums as 
much as 70%. 

Why take chances with your cash? Be sure 
it’s safe! Write today for 

Mosler’s free booklet on how to save money 
on burglary insurance. 

Please address Dept. AN 


Main Office: 320 Fifth Avenue 


New York 1, N. Y. 


Dealers in principal cities 
Factories: Hamilton, O. 


Largest Builders of Sates and Vaults in the World 


to raise load limits on delivery of 
gasoline to filling stations. 

The controversial measure al- 
lows trucks to carry up to 4,000 
gallons. The previous limit was 
2,000 gallons. The weight restric- 
tions were lifted during the war 
but under a 1947 act the 2,000-gal- 
lk limit was returned April 1, 

49. 


* * * 


Gas Probe Asked 


A resolution calling for an inves- 
tigation into the price of gasoline 
has been introduced in the Ala- 
bama legislature by Reps. J. W. 
Braswell and B. L. Cole of Russell. 
Braswell asserted that an increase 
of 5.2 percent in the price of gaso- 
line in the last two years was suffi- 
cient to warrant a probe. 

* + * 


Higher Gas Tax Suggested 


In Florida Legislature 


A bill to place an additional one- 
cent-per-gallon tax on gasoline and 
return the revenue to the counties 
has been introduced in the Florida 
house of representatives by Rep. 
Leo Wotitzky, Charlotte. 

This would raise the tax to eight 


Oklahoma City Denied 


New Taxing Powers 

A bill which would have per- 
mitted Oklahoma City to levy 
local sales or income taxes, if 
approved by referendum, has 
been killed in the Oklahoma 
house of representatives. 
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deep, 
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METAL PRODUCTS, INC. 


1801 ROCKWELL AVE. 
CLEVELAND 14, OHIO 








Here’s a permanent, low-cost merchandising dis- 
play that helps sell more accessories . . . 


partment. Bolts on any make parts bin. Size: 742” 
84” high, 24” wide. Seven shelves per bin. 
Shelves adjustable on 3” centers. 
closed-in base. Available in combination of any 
of the following colors: gray, green, buff, (white 
backs if desired). Special colors on request. 
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THEY LIVE WHERE THEY WORK—Living quarters for employes of the dealership are an 


Chevrolet Co. in Bastrop, Tex. Quarters are 
the service department. 


on Sundays. The senate 1 now is con- 


| sidering the measure. 
* + x 
Mass. Kills Compensation 
The Massachusetts senate has 
| rejected a bill to set up a state 
fund for handling workmen's com- 
pensation. The house previously 
turned down the measure which 
was sponsored by the AFL and 


| CIO. Industries now operate work- 
|men’s compensation through pri- 


vate insurance companies. 





Uniform Traffic Signs 


Required in Pa. 

Gov. James H. Duff has 
signed into Pennsylvania law a 
bill providing for uniformity of 
traffic signs, signals and mark- 
ings in accordance with stand- 
ards adopted by the joint com- 
mittee on uniform traffic con- 
trol devices. 

The measure, sponsored by 
Sen. John G. Snowden, requires 
that signal faces be located so 
as to give drivers and pedes- 
trians clear and unmistakable 
indication of the right-of-way 
assignment. 
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and salesmen today with that of 
violinists who haven’t played for 
seven years, explaining that “it’s 


easy to lose the touch.” 


“No man can go through years of 
not having to sell without blunting 
the edge of his selling skill,” 
deMartini said. 

“His willingness to really fight 
for sales drops away in a hurry, 
and doesn’t come rushing back. 
There is nothing harder in the 
world than getting started after 
you have cooled off. It wasn’t a 
rest we had—it was stagnation— 
and each of us in this industry 
has really got to jab ourselves to 
get under way. 

“Perhaps automobile dealers will 
have to sell cars like men sell in- 
surance, real estate and vacuum 
cleaners. Not by cutting prices of 
the product and lowering its value 
and prestige, but really giving the 
consumer the service that his dollar 
is paying for. The service he de- 
serves and has a right to get. 


“You've got to measure up to 
your responsibility in the structure 
of the whole economy. Our econ- 
omy or the automobile industry 
can’t function without competitive 
salesmanship. Right now the ball 
is in your lap.” 

. + * 
PREDICTION that the new- 
car market would “remain 

large for some time” was made at 
an association luncheon by W. F. 
Hufstader, General Motors distribu- 
tion vice-president. 

“There are several good reasons 
why demand for automobiles should 
continue at very high levels,” he 
said. 


“1. The average age of cars in use 
during 1948 was 8.73 years—well 
above the 5.33 years in 1941. 

“2. Nearly 13,000,000 cars on the 
highways in the U.S. last year were 
10 years or older, against only 
about 5,000,000 before the war. This 
means that people have not been 
scrapping their cars as rapidly as 
before the war. 


“3. Disposable personal income 

is still at an extremely high level. 
“4. Population has increased ma- 
terially in recent years, and a larger 


. . ‘ 
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Output Dips Below I 00, 000; 
Rise Due This Week 
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appointed. 

Ziesmer also brought to Detroit 
a warning on the “upset truck mar- 
ket.” He called for “realistic” 
truck output schedules on the part 
of factories and “more aggressive” 
| Sales efforts by dealers. 


An NADA press release in con- 
nection with Ziesmer’s talk cited 
reports from various parts of the 
country to the effect that dealers 








and trucks lost in the Ford strike 
been added to May production, 
the total would have soared to a 
new postwar peak. 

An Automotive News survey of 
June production potential in U.S. 
plants last week revealed a pattern 
of scheduling that could easily re- 
sult in record output despite Ford’s 
belated resumption program. 

However, nearly all plants quali- 
fied their output forecasts with the 
speculation that an unsettled labor 
situation might become a serious 
deterrent to planned activity. 

A bright factor in the June out- 
look turned up last week at the 
four Chrysler divisions, where 
daily performance in nearly all 
plants rose to postwar high lev- 
els. Informed sources said Chrys- 
ler schedules were set to go even 
higher. 

In addition, General Motors pro- | 


Trailer Makers 
Meet July 22 


CHICAGO.—What it terms “rail- 
road anti-truck propaganda” will 
be discussed thoroughly by the 
Truck-Trailer Manufacturers Assn. 
at its midyear general meeting 
here July 22 in the Edgewater 
Beach hotel, it was announced last 
week. 

Other subjects arranged for air- 
ing at the sessions will be the busi- 
ness outlook, axle-load limitations, 
Sales stimulants and 
advertising. 





institutional | 


duction, which soared to an alltime 
| high last month, showed no sign of 
tapering off and may even rise 
slightly this month. 

Chevrolet’s 146,549 .cars and 
trucks in May is exceeded only by 
the 150,096 units produced in May, 
1929, it was announced last week. 

Paced by Studebaker and pro- 
gressively rising output at Kaiser- 
Frazer, the independents will likely 
also add thousands of units to the | 
June production total. 

* * * 

| TBRovcs last week U.S. plants 

so far in 1949 had turned out 
1,950,701 cars and 534,953 trucks—a 
|total of 2,485,654 units. This com- 
pares with 1,514,775 cars and 613,464 
trucks—a total of 2,128,239—built in 
the same 1948 period. 

Thus, U.S, plants are topping | 
1948 car output by 435,926 units, 
| while truck production lags behind | 
| by 78,511 with the deficit increasing | 
| week by week, 

Most industry observers are 
now predicting that 1949 truck 
production will not total over a 
million. Current truck sales, they 





future production trends will be. 


But those same observers are be- | 
coming more and more reluctant to | 
make a forecast on where total 1949 | 
car output will wind up. 

+ * + 
ue POINT out that although 
seasonal factors are again ap- 
parent in the car-sales picture, they 
are not apparent enough to forecast 
production schedules more than 





| 


two months in advance. 
—BerNnNir THOMAS 


say, give a good insight into what | 


moving heavy trucks. Some deal- 
ers have suggested, the associa- 
tion said, that more light trucks 
and panel jobs be produced. 

“The dealer's situation, stock- 
wise and sales-wise, should be a 
guide in production 
Ziesmer said. 

He foresaw “a lot of demoral- 
ization in the truck market, if the 
situation is not faced frankly and 
| corrective steps taken both ways.” 

*” * * 
L2cTED factory-dealer coun- 
cils, the NADA chief argued, 
provide vehicles through which 
dealer problems can be presented 
to factory officials and discussed 

‘on an objective, 
sis 


schedules,” 


were being overloaded with non- 
| impersonal ba- 
| “In appointed councils,” he 
went on, “dealers may be, and 
sometimes are, reluctant to bring 
to factory officials matters for 
discussion which the factory offi- 
cials would no doubt welcome 
because, aS appointed members, 

they may feel they are not in a 
position to speak objectively or 
impersonally to the degree that 
will be of utmost mutual advan- 
tage.” 

A convention highlight was a 
breakfast Saturday morning for 
MADA members who have been en- 
| franchised dealers for 25 years or 
| more. Special tribute was paid to 
William B. Mitchell, who has been 
a Cadillac dealer in Bay City since 
1904. 

* e * 
ALTER F. deMartini, director 
of Kaiser-Frazer sales, com- 
pared the status of many dealers 





proportion of people now are in in- 
come brackets generally regarded 
as the new-car market.” 
* o - 
PAvt R. DAVIS, general sales 
manager of Studebaker, said that 
the trend of general business for 





Tennessee Cracks Down 


On Speeding Truckers 


NASHVILLE.—A warning that 
Tennessee highway patrolmen 
would arrest truck operators if 
they don’t pay more attention to 
the state’s 40-mile speed limit 
has been issued by Safety Com- 
missioner Sam Neal. 

Meanwhile, Tennessee is con- 
ducting a campaign through its 
department of finance and taxa- 
tion to enforce truck weight 
limits. More than $50,000 in fines 
und fees have been collected, 








More Dealer Protection Urged 


the rest of the year “may well” de- 
pend on new-car production and 
sales in the next three months. 

“For several months now the 
trend of general business has been 
down,” Davis pointed out. “Con- 
trary to that trend, the automobile 
industry has been stepping up its 
output and employment. 

“Because of our accomplishments 
in the past—we'’ve come to be rec- 
ognized as the bellwether of the 
nation’s economy and that places a 
tremendous responsibility on us.” 

Although Studebaker officials 
are “very optimistic” about the 
future, Davis said, the corpora- 
tion is not being “lulled to sleep” 
by its record-breaking sales for 
the first five months of 1949, 


“Whether you are among the for- 
tunate dealers who still have a 
waiting list for new cars, or 
whether you are already looking 
for new customers,” he said, “there 
is certainly plenty of evidence that 
the time has come for al! dealers to 
get back to really selling again. 

“As the new-car market becomes 
more competitive, good sound mer- 
chandising of new and used cars 
and trucks will surely become more 
and more important. 


“Those dealers who have pre- 
pared ahead of time—by investing 
money and well-directed effort in 
the development of a well-trained, 
smooth-functioning sales organiza- 
tion—are naturally going to forge 
ahead of those who have compla- 
cently sat back and done nothing 
about the situation.” 


Davis said auto factories were 
preparing to meet the price chal- 
lenge through greater mass pro- 
duction and improved mass sell- 
ing, thereby offsetting higher 
manufacturing costs. 

The Studebaker official praised 
the “constructive work” being car- 
ried on by dealer associations and 
particularly lauded the legislative 
and safety programs of the Michi- 
gan Automobile Dealers Assn. 

” * * 


EORGE H. PRATT, Hudson's 

sales vice-president, warned 
dealers of delaying too long the 
process of hiring and training new 
retail salesmen. He voiced doubt 
that “in the near future we are 
going to be able to go out and hire 
retail automobile salesmen as freely 
as we might imagine.” 

“It seems to me,” Pratt said, 
“that if our industry is to maintain 
and increase its momentum, and if 
those of us in the selling end of 
the industry are to improve and 
enlarge upon our real services to 
the public, one of the things we 
should do right now is to get out, 
contact and hire and begin the 
training of the kind of young men 
we want in this business of ours. 

“I think that such action on our 
part today would be the best pos- 
sible insurance for the future.” 


Pratt declared that the procession 
of new blood into the selling field 
should be continuous, noting that 
during the past eight years “few if 
any younger men had an oppor- 
tunity to learn how to sell motor 
cars.” 





CONDITIONING ON ASSEMBLY LINE BASIS—Ernest Ingold Co. (Chevrolet), 
cisco, uses 19,000 square feet for its conditioning and make-ready department. 


are prepared for elivery at a time. 
department, and be agaanes nearest the camera 
ing: upholstery and seat covers, 


electrical work and accessories, 


San Fran- 
Twenty cars 


Double work benches, extending the length of the 


between each of the posts handle the follow- 
cleaning and polishing, 


accessory installation, truck make-ready and truck accessory installation, according to Ingold. 


Four men work in each section. 
the line. 


Materials are supplied from a stockroom at the head of 








Legislatures Take Action ... 
Local User Tax Share 
Upped in 17 States 


WASHINGTON. — Counties and 
municipalities will receive increased 
shares of highway user revenues 
as a result of laws enacted by state 
legislatures this year, a study by 
the National Highway Users Con- 
ference reveals. 

Legislators have either given lo- 
cal units larger shares of present 
revenues or have levied additional 
state taxes for the benefit of locali- 
ties in Idaho, Indiana, Iowa, Kan- 
sas, Maine, Maryland, Minnesota, 
Montana, North Carolina, North 
Dakota, Oklahoma, Oregon, Penn- 
sylvania, South Dakota, Vermont, 


Horwitz Resigns 
Trustee Role 
In Playboy Case 


BUFFALU.—Louis Horwitz, pres- 
ident of Playboy Motor Car Corp., 
resigned as additional trustee last 
week in the reorganization pro- 
ceedings pending in federal court. 

Judge John Knight had named 
Horwitz as an additional trustee 
with Allen H. Gardner, who was 
designated as disinterested trustee. 
The corporation filed a reorgan- 
ization petition Apr. 15 under the 
Federal Bankruptcy Act. 

The resignation of Horwitz left 
Gardner as sole trustee in full 
charge of the corporation’s assets 
until a plan of reorganization is 
accepted. 

Attorney Edward H. Kavinoky, 
representing the trustee, pointed 
out that dealers from many parts 
of the country furnished approxi- 
mately $2,000,000 in return for 
franchises for the sale of the small 
auto Playboy had anticipated pro- 
ducing. The attorney told Judge 
Knight that at a later date he will 
seek court rulings on whether the 
dealers’ claims are to be treated 
as preferred or classed with gen- 
eral creditors. 

Meanwhile, Judge Knight sug- 
gested that dealers who have or- 
ganized into two creditors’ groups 
endeavor to unite. One group was 
organized in Washington and an- 
other in New York. 


Norwalk Pleads 
Bankruptcy; Court 


Names Trustee 


NEW HAVEN, Conn.—Norwalk 
Tire & Rubber Co. has filed a peti- 
tion in bankruptcy in the U.S. Dis- 
trict court here, in an attempt to 
reorganize, 

The company’s move was made a 
few hours after Superior Court 
Judge William J, Shea at Bridge- 
port had lifted an injunction re- 
straining the management from 
starting bankruptcy proceedings. 

In dissolving the injunction, ob- 
tained by the T. A. Maguire Co., a 
minority stockholder, Judge Shea 
also upheld the election last Jan- 
uary of the company’s directors. 

Wallace Delaney of Bethel was 
appointed trustee of the company 
by Judge Carroll C. Hincks of the 
Federal court. A retired president 
of the Faultless Rubber Co., of Ash- 
land, O., and a one-time executive 
of the Seamless Rubber Co. here, 
Delaney was unanimously recom- 
mended for the trusteeship by the 
company, the New York Trust Co., 
trustee under a debenture, and 
trade creditors. 






































increased grants. 


motor 


fund. 

In Iowa counties will receive 
35 percent and cities 8 percent 
of a newly created road use tax 
fund (from highway user tax pro- 
ceeds) for road and street pur- 


poses. 





made up from the highway fund. 


counties. 


line tax to counties and cities, 


gasoline tax increase. 
In another election 


counties and townships. 

In Oklahoma motor fuel taxes 
were increased one cent with pro- 
ceeds being allocated for county 
road purposes. Proceeds of a 
similar one-cent increase in 
Pennsylvania and a half-cent in- 
crease in Vermont will go to 
cities and towns for local roads. 
South Dakota has increased from 

76% to 83 percent the amount of 


to counties, and an additional 10 
percent of such proceeds will go 
to cities, which formerly received 
nothing. 

In Washington local govern- 
mental units are given a greater 
degree of control over expenditure 
of their share of the motor vehicle 
fund. There too, % cent of a 1%- 
cent gasoline tax increase will be 
distributed directly to counties, 
which along with cities and the 
state will share proportionately in 
the balance of the increase. 


5 Board Choices 
Named by CATA 


CHICAGO.—Five directors to be 
voted on at the annual Chicago 
Automobile Trade Assn, dinner 
meeting June 17 were elected last 
week by the nominating committee 
headed by Roy H. Keeling (Stude- 
baker). 

The nominees are: Jerry H. 
Cizek, Logan Square Sales Agency, 
Inc. (Chrysler); E. A. Horsch, Mo- 
tor Sales Co. (Lincoln-Mercury) ; 
George J. May, May Motor Sales, 
Inc. (Oldsmobile); George B. Mil- 
ler, Beverly Hills Motors (Pack- 
ard), and Paul Wixom, Nelson 
Chevrolet Sales (Chevrolet). 


BINDER for 
Automotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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Washington and West Virginia. 
Gasoline and registration tax in- 
creases account for most of the 


Indiana has enacted a law chang- 
ing the distribution formula of its 
vehicle highway account 
fund. Formerly Indiana municipali- 
ties and counties each year received 
flat amounts of $3,000,000 and $3,- 
050,000, respectively. Under the new 
law 15 percent goes to cities and 
towns, 32 percent to counties and 
the balance to the state highway 


Proceeds of a one-cent motor fuel 
tax increase in Kansas are allo- 
cated to a newly created special 
county and city street fund from 
which counties are to receive $875,- 
000 and cities $250,000 quarterly. If 
the fund is not sufficient to pay 
these amounts, the deficit must be 


In Maryland registration fee in- 
creases are allocated to cities and 
Minnesota voters will be 
asked to approve a constitutional 
amendment to allocate 50 percent 
instead of 33 percent of the gaso- 


North Carolina’s electorate will 
vote on a $200,000,000 state road 
bond issue which will be used for 
county road purposes. The bonds 
would be financed by a one-cent 


North Da- 
kota voters will decide on a legis- 
latively-approved two-cent gasoline 
tax increase, the proceeds of one 
cent thereof being allocated to 


vehicle license fee proceeds going 
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Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 


HELP WANTED 


HAVE EXCELLENT OPPORTUNITY for 
aggressive experienced sales manager, 
capable taking full responsibility of new 
and used car sales department in large 
General Motors dealership located in mid- 
west. Applicant should be well-educated; 
married and have interest in permanent 
position with excellent opportunity for 
advancement. If well grounded to as- 
sume managerial responsibilities and abil- 
ity proven, can become member of firm. 
At outset position offers attractive sal- 
ary and bonus. In submitting applica- 
tion, include photograph and give full 
outline past experience, qualifications. 
Replies will be held in strict confidence. 
Box 3116, c/o Automotive News, De- 
troit 26. 


SALESMEN WANTED WITH CAR—To 
call on new and used car dealers for 
large manufacturer of finest quality cus- 
tom tailored automobile seat covers; may 
carry allied lines; liberal commissions. 
Apply Box 3115, c/o Automotive News, 
Detroit 26. 


SERVICE MANAGER—300 car G.M. dealer 
in excellent Florida city of around 80,000 
needs competent executive to take full 
charge of our most important depart- 
ment—service. Salary, commission, or 
both. Give full details in your answer 
to Box 3121, c/o Automotive News, De- 
troit 26. 


MECHANICS, must be competent, 
industrious. Salary or 50-50. 
best newest, most modernly 
equipped shop in southwest. Delightful, 
sunny climate, altitude 3,750 feet. Liv- 
ing moderate. Address Earl Moreau, 
Service Manager, El Paso Motor Com- 
pany, 1300-1324 Texas St., El Paso, Tex. 


GENERAL MANAGER WANTED, between 
the ages of 30 and 45, who has had pre- 
war experience in retail selling and gen- 
eral management of a retail automobile 
business. Permanent position for man 
who can qualify. County seat town of 
10,000. Chevrolet and Buick dealership. 
Give complete details and snapshot of 
self in letter. E. M. Nielsen, Nielsen 
Chevrolet Co., Columbus, Nebr. 


UNUSUAL SELLING OPPORTUNITY 
awaits man meeting these qualifications: 
Age 30-40. Automobile wholesale expe- 
rience. Knowledge of accounting or sales 
and service promotion essential. Work in 
and around Detroit. Write The Reynolds 
& Reynolds Company, 536 Maccabees 
Bidg., Detroit 2, Mich. 


sober, 
Coolest, 
lighted, 


POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 7'//, cents per word for one 
insertion or two insertions of the same 
copy at 12!/ cents per word. Cash in 
advance. 


MOTOR TRUCK SALES SPECIALIST, 
available June ist; desires dealership or 
factory connection. 25 years’ retail and 
wholesale experience, merchandising light, 
medium and heavy-duty trucks, 18 years 
as manager of factory owned sales and 
service branch houses in Minnesota, IIli- 
nois, Rhode Island and Missouri. Past 
year factory district wholesale manager 
in Missouri, Kansas and part of Okla- 
homa. Thoroughly versed in all phases 
of a motor truck operation, merchandis- 
ing new and used trucks, allied equip- 
ment, parts, service and accessories. 
Initiative loyalty, a profitable producer. 
College education, married, excellent 
health, good personal habits, proven abil- 
ity and finest references. F. R, Corcoran, 
2239 Eugene Field Ave., St. Joseph, Mo., 
Phone 2-5310. 

SALES MANAGER — Thoroughly expe- 
rienced in every phase of dealer opera- 
tion. Extensive selling experience in pre- 
war buyers’ market. Well qualified to 
hire, train and supervise salesmen. Very 
active in the wholesale market of used 
cars at present. Best of finance, bank 
and dealer references. Now employed as 
sales manager for Ford dealership in 
town of approximately 30,000. Interested 
in location in Georgia or Florida with 
dealer of greater volume. Box 3118, c/o 
Automotive News, Detroit 26. 


ACCOUNTANT-OFFICE MANAGER, expe- 
rienced business manager, General Motors 
and Ford systems, 25 years’ accounting 
experience, 15 years’ public accounting, 
part auditing automobile agencies, mid- 
dle-aged, college graduate. Box 3099, 
c/o Automotive News, Detroit 26. 


PARTS MANAGER—18 years’ experience 
with Chrysler products wholesalers and 
dealerships. References from Chrysler 
Corporation and past employers. Want 
permanent position with sound and ag- 
gressive concern. Box 3134, c/o Auto- 
motive News, Detroit 26. 

MAN WITH TWENTY YEARS’ BACK- 
GROUND in sales management and sales- 
man for new and used cars. A record 
that will stand the acid test when the 
chips are down and the going hard. Re- 
muneration commensurate with ability to 
produce. Prefer the East Coast. Box 
3135, c/o Automotive News, Detroit 26. 




































WELL ESTABLISHED 1,200 car dealership 


DEALERSHIP FOR SALE, now handling 


ONE OF “BIG THREE” 








DEALERSHIP in Texas Rio Grande Valley, | —— 





NEW CAR AND 


DEALERSHIP FOR SALE (now handling 


POPULAR CAR AGENCY, 


AUTO SALES-—-SERVICE. 


ULTRA-MODERN SHOW ROOM, body and 


OLDSMOBILES from franchised dealers at 


[CLASSIFIED WANT AD DEPARTMENT 


| 
| 





POSITION WANTED NEW CARS FOR SALE 


ACCOUNTANT, C.P.A.-—Comptroller, office | 
manager. Dealership experience. Lo- 
cated Detroit past 12 years, married and | 
family. Excellent local references. Box | 
3142, c/o Automotive News, Detroit 26. | 


SALES AND/OR GENERAL MANAGER— | 
Prefer town under 50,000. Able, thor- | 
oughly experienced, currently employed 
but change pending. Fifteen years Chev- 


Closeout 
rolet dealer operation. Box 3136, c/o S a le of 
Automotive News, Detroit 26. | 

DEALERSHIP FOR SALE N ew | 9 4 4 


CALIFORNIA OPPORTUNITY — One of 
Willys 


finest new car sales, service and used car 
facilities in Los Angeles. Heart of new 

2—Jeeps with full metal top—$25 under 
cost. 





$10,000,000 Crenshaw Center retail de- 
velopment. 28,000 square feet available. 
New modern building. Now operating 
with complete sales and service organiza- 
tion. K-F now. Also zone not repre- 
sented yet with Cadillac, Willys or Pack- 
ard. $15,000 handles. No real estate to 


buy. Degnan, 3401 W. 43rd St., Los |3—2WD Pickup Trucks, I-ton, with heat- 


Angeles 43, Calif. ers. $1,190 each 
OLD ESTABLISHED DEALERSHIP, now ‘ ; 
handling Dodge-Plymouth with 276 car 6—Station Wagons with heaters, $1,490 


contract. Located along Pennsylvania 
Turnpike and Lincoln Higtiway in Central 
Pennsylvania. Gross sales over $500,000 
annually, and net profit $48,000 in 1948. 
$30,000 will handle. Will sell for nomi- 
nal down payment and liberal terms to 
right party or will consider renting build- 
ing. Write Box 3139, c/o Automotive 
News, Detroit 26. 

NEW CAR DEALERSHIP—Northern In- 
diana; modern brick building with good 
lease; corner location; beautiful show- 
room; modern service department, com- 
pletely equipped. Price $15,000. Mid- 
west Business Exchange, 204 Standard 
Bldg., Fort Wayne, Ind. 


A MONEY MAKER—Leading independent 
franchise for beautiful South California 
County. Net 1949 earnings to date, 
$15,000. Will earn $30,000 this year. 
Cash price approximately $20,000, no 
good will included. 4% year lease. 
Owner going into larger deal. Principals 


each. 


1—Panel Delivery with heater and seat 
$1,200. 


ALSO 


$2,000 worth of fast-moving Jeep 
parts at 50% to 60% off; Jeep 
rear end adjusting set at $50; 36 
new Arvin Universal type heaters, 
cost $14 net, take $10 each; and 
miscellaneous Willys signs, neons, 
etc. 


ANDERSON AUTO 


only. Buyer must qualify with factory. 
Box 3127, c/o Automotive News, De- 
troit 26. PEORIA, ILLINOIS 


WELL ESTABLISHED DEALERSHIP— 


Now handling Pontiac. Midwest city Phone 3-1914 
10,000, excellent farm area. Finest sales 
and service building in city, built 1947. 
Liberal terms to right party. Write Box 
3138, c/o Automotive News, Detroit 26. 





USED CARS FOR SALE 





handling one of ‘‘Big Three’’ and parts 
distributorship for large area. In the | ——————— 


midwest’s most stable city, with a trad- 
LARGEST PENNSYLVANIA 


ing area population in excess of two mil- 
AUTO AUCTION 


lion. In 1948 did a gross business of 
$2% million, net worth $350,000. Buyer 
EVERY FRIDAY NOON 
In the Heart of Lancaster County 


must have factory approval. Box 3140, 
c/o Automotive News, Detroit 26. 

LOW MILEAGE, CLEAN CARS 
FOR DEALERS ONLY 


Located 6 miles North of Lancaster, Pa. 


MANHEIM AUTO SALES 
& AUCTION, INC. 
Phone 202-W4 





White trucks, Willys Jeep products, Gen- 
eral Tires and O.K. Recapping plant. 
Located in Oklahoma county seat town. 
Population, fifty thousand, large trade 
area. Did over three hundred thousand 
dollars last year. Other interest, reason 
for selling. Box 3126, c/o Automotive 
News, Detroit 26. 

located in small 
Central Texas town with large trade ter- 
ritory. Will sell or lease new building 
with shop equipment. Forced to sell on 
account of broken health. Box 3141, c/o 
Automotive News, Detroit 26. 


AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 
Yq Mile East of Illinois State Line 
On Route 0 





now handling Packard. Good building, 
good location and lease. Showed sub- 
stantial profit during past year. Will 
sell at inventory. Box 3119, c/o Auto- 
motive News, Detroit 26. 

TRUCK DEALERSHIP 
modern 40x70 garage, 
Building for sale 
Box A, 





in Minnesota, 
$8,900 parts inventory. 
or rent. Modern home available. 


Bi lis, Minn. 
(2. BN EVERY FRIDAY... 11 AM. 


175-Car Average 
Year's Percentage Sold Above 63% 
Dealers Buy - - - Dealers Sell 


GEO. LAWSON—Owners—BUD FENNEMA 
DUTCH STUART, Auctioneer 


Dyer Auto Auction 
Phone 4111-4051 DYER, IND. 


Nash)—Northern Michigan. Must sell by 
July ist. Leaving for West Coast. Big 
resort area. Buy only equipment, parts, 
etc., for less than inventory. No invest- 
ment in new or used cars necessary. Not 
all cash necessary now. Balance in six 
months. Box 3130, c/o Automotive 
News, Detroit 26. 

includes real 
estate and franchise. As low as $10,000 








will handle. Popular make car. Wil- : 
liams Realty & Insurance (Realtors), Res.: a. we and 
P. O. Box 3216, Lowell, Arizona. insing, til. 
BUSINESS FOR SALE 
AUTO PARTS—MACHINE SHOP. Large ’ 
Ohio City; established clientele; well- KEN SCHAEFER'S 


The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
Col. R. V. Martin, Auctioneer 
915 N. Illinois St. Phone Lincoln 5383 


equipped automotive machine shop; com- 
plete stock; parts; low rent; very profit- 
able; price reasonable. Apple Company, 
Brokers, Cleveland, Ohio. 

Sales $35,000 
month; new modern type two-story build- 
ing; attractive salesroom; complete serv- 
ice, parts departments; employ twelve; 
franchise two fast selling cars; Ohio 
town; busy highways; opportunity for 
experienced buyer; price reasonable. 
Apple Company, Brokers, Cleveland, O. 





AUTO AUCTION 


TIM ANSPACH 


Albany, N. Y. 


repair shop, service station, triangular 
plot, 250 feet on super highway, can sell 
250,000 gallons annually. Price $235,000, 
terms. Inventory at cost. Smitty's, 
Highway No. 6, Rockaway, N, J.; Rock- 
away 9-0667. 


NEW CARS WANTED 


(For Dealers Only) 
EVERY MONDAY .. . 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A 





up to two hundred ($200) dollars over 
dealer's invoice within a three hundred 


mile radius of Boston, Mass. No in- WE SELL EVERYTHING 


fringement. Papetti Motor Sales, Olds- 
mobile, 162 Church St., Whitinsville, FOR You! 
Mass. AUTOMOTIVE NEWS 
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USED CARS FOR SALE 


CLEVELAND, OHIO 


DEALERS’ AUTO AUCTION 
AUTO PALACE—3167 W. 117th St. 
r 2 Blocks North of Lorain Ave. 
| AUCTION EVERY TUESDAY—Rain or Shine 


| Bring your cars any time. Stored in 
| heated garage. Wholesale every 









TRUCKS FOR SALE 


NEW 1949 DODGE VX-172, cab and chas- 
sis, Timken six-wheel tandem drive unit, 







with model T-70 2-speed transfer case. 
9.00x20—10-ply tires front and rear, 
100% air brakes, 3500-Ib. front springs, 
12,500-Ib. rear springs, color: red; 172- 
inch wheelbase—102 cab to axle. Empty 
weight 11,400 pounds. Gross vehicle rat- 
ing approximately 35,000 pounds. Avail- 
able at dealer's cost. Smith-Utterback, 
Inc., 1001 W. Broad S8t., Richmond, Va. 










1942 Dodge C.O.E. tractor. Trailer uses 


day. Auction starts at 1:00 P.M. Tandem wheels. by can also be con- 

verted into ideal t trailer, Tractor 

Ne ete ee can | ei ee eee a 

5 ; \. chmelz ros., 4 é e Re» 
Doc oe Austin 6 se Minneapolis, Minn., REgent 6868. 

PARTS FOR SALE 
McDERMOTT-SCHUELE MOTORS WHOLESALE PONTIAC PARTS, iarge 
Phone Winton 3105-3106 —— = sews aa = 


fender parts for all models. | Fast serv- 
liberal discount. Walter H. Schultz 
16-20 Passaic St., Trenton 8, 



















OLDSMOBILE — 


AND ALL GENERAL MOTORS 
PARTS AT WHOLESALE 
$100,000 INVENTORY 
LIBERAL DISCOUNTS 


Philadelphia's 
y DEALER AUCTION 
EVERY TUESDAY ...11 A.M. 


Harry D. Gilbert 


Heods Core Support 
: Automobile Auctioneers oe. 9s aaa re 
6600 N. Broad St. Phila., Pa. ers Distributors 
Gas Tanks Carburetors 
e Trunk Lids Steering Wheels 
PLENTY OF CARS AND BUYERS Clutch Parts 


WEEKLY PRICES MAILED ON REQUEST 
* 


Tel. Livingstone 8-3000 


And Many Other Items 
Orders Filled “tome Day Received 


SELMI MOTORS, INC. 


LARGEST OLDSMOBILE PARTS 
DEPOT IN EAST 
















DOC GREINER'S 


BIG AUCTION EVERY THURSDAY 
Telegraph Rd., Rt. 24 
At the Ohio-Michigan Line 
One Mile North of Toledo 
© 


A Clean Sale—Conducted for Cisne Dealers 
Auction Phone on Thursday, Ki 2675 
Business Phone, Adams 6397 
80 Cars on hand for Wholesale at All Times 


Flying Dutchman, Inc. 
Madison & !7th Sts. TOLEDO, OHIO 


3431 N. 15th St. Philadelphia, Pa. 


Tel. Baldwin 9-0352 and 9-7295 


PLENTY OF FORD PARTS 
HERE 


SEND YOUR ORDERS TO US 
2 


We Were Ready for 


the Emergency 


WE HAVE THOUSANDS OF DOLLARS 
WORTH OF FORD PARTS 














ANTIQUE CARS FOR SALE 


FOR SALE—1913 Ford ‘‘Copperhead”’ tour- 
ing. 1920 ‘‘Maxwell’’ touring, 1920 
“‘Templav’’ roadster, 1922 ‘‘Studebaker’’ 
(big six) touring, 1923 ‘‘Franklin’’ (air- 
cooled) sedan, 1923 ‘‘Ford’’ sedan, 1926 
‘‘Ford’’ coupe, 1930 ‘‘Lincoln’’ cabriolet, 
and others. All in first-class operating 
condition, original appearance, mostly one 
previous owner cars. Wonderful for sport 
and advertising. Photos and details upon 
request. H. D. ‘“‘Tip’’ Chisholm, The 
“Antique Man—aAIC,”’ Asheboro, N. Car. 


1906 BUICK TRG complete. Very well 
preserved. Neumann Auto Sales, Broken 
Bow, Nebraska. 


TRUCKS FOR SALE 
FOR SALE — One 1940 GMC 1%-ton 


wrecker, equipped with Holmes wrecker. 
Has 29,000 miles. Sales price $1,500. 
Central Garage, 120 E. Main St., Gouver- 
neur, N. Y. 


FOR SALE—Dodge new 1949 model FMA- 
107—1%-ton C.O.E. 2-speed rear 107” 
W.B., code No. 107. Will sell at cost 
F.0.B. Woodbury, N. J. Raynor’s Ga- 
rage, 309 S. Broad St., Woodbury, N. J. 

LATE MODEL FORD, 2-ton, 13-foot van 
truck, 2-speed axle with bins and elec- 
tric hoist. Ready to go to work on your 
parts route. A-1 condition. Rosemurgy 
Motors, Wausau, Wis., Phone 5080. 

FOR SALE — Automobile transport. Like 
new. For information call Lee Waldrip, 
Gainesville, Ga., Phone 1844. 







4016 ALLSTON AVE. CINCINNATI 9, OHIO 
Phone — Write — Wire 
MElrose 7275 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 























Wholesalers: We Are Quantity 
Shippers . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Phone WAbash 1030 
CHICAGO 5, ILL. 











CHRYSLER - PLYMOUTH 


Sheet Metal Odd No.'s, L.F. Fender 
"36 Plymouth No. 653637, L.F. Fender 
‘39 Chrysler No. 831866, ‘42s Galore, 
Plymouth shells from ‘36 to ‘48. We 
have a complete set of body panels 
for '46-'48 Plymouth 4-door and a top 
panel for ‘49 Plymouth 4-door. 


MACK—Models NJU. 4x4. Front winch. 
FORD—Bomb Services. Newll 
DODGE—Weapon Carriers. 
Over 200 government surplus vehicles and 
trailers. Special prices to quantity buyers. 


Get Our Price First 


BECKER MOTORS, INC. | BROWN-BEAUPRE, INC. 
420 N. CAPITOL INDIANAPOLIS, IND 30 BISSELL ST. 
Tel.: Lincoln 3455 MANCHESTER, CONN. 
_ — Phone 7/19! 








35-FOOT MECHANICAL HANDLING SYS- 
TEMS auto transport and 1948 Chevrolet 
C.0.E., short wheelbase, new motor, De- 
cember 1948, sanders, air horn, spot 
light, turn signals. fog lights. saddle 
tanks, air conditioning heater, two-speed 
axle, vacuum, fifth wheel, good rubber. 
Outfit has been used 15 months. Good- 
man Motor Company, 630 E. Grand Ave., 
Des Moines 9, Iowa. 


ONE or FIFTY 
NEW TWO-TON TRUCKS 


1948 Conventional Model Cabs 


COMPLETE STOCK OF MOPAR PARTS 








FORD 


GENUINE PARTS 
Buy a Little or a Lot of Scarce items 
at Attractive Trade Discounts— 
Prompt Service 


—Authorized Ford Parts Distributors— 
BOULEVARD MOTOR Corp. 











CHEVROLET, DODGE, FORD, G. M. C. | 2392 Boulevard 
All with 2-speed axles, 8.25 duals. | JERSEY CITY 4, N. J. 
Located in Midwest Delaware 3-3400 
Owned by Fleet Operator <= 
Priced for Sale to Dealers 
c/o ane News, FOR SALE 
Detroit 26. 


—_ 


ATTENTION. DEALERS AND PARTS 
DISTRIBUTORS! Parts panel truck for 
sale. 1948 Ford F-6 2-ton 158” wheel- 
base, 8:25 tires. two-speed axle, 12-foot 
Panel body, full width rear doors, side 
door, bumper step. Equipped with bins, 
chain hoist on center track, front and 
rear ventilating louvers. Very low mile- 
age—like new. Original dealer cost 
$3,317. Price $2.450. Commonwealth 
Motors, Inc., Ford Dealer, 2024 W. Broad 
8t., Richmond, Va., Phone 5-3271. 


$1,000 worth of fast moving Willys Jeep 
parts at 50% off. Also new Jeep snow 
plow at 20% off and one set Jeep rear 
end gauges and tools at $50. 


ANDERSON AUTO 


Phone 3-1914 PEORIA, ILL. 








33-FOOT WHITEHEAD car transport and 





Tranter-Williams Motors, Inc. | 











New 
BUICK 


Short Motor Blocks 


Includes Cam Bearings Only 


$34.95 


F.0.B. Des Moines 


For Replacement on 1937 to 1948 Special 


or Super Models 


Order as Many as You Want 


HOWARD SOLE, INC. 


401 Grand Avenve 
DES MOINES, IOWA 














SHOP EQUIPMENT FOR SALE 


1—DAKE 25-ton air-operated hydraulic 
press—model 25 PA—used thirty days. 
Price, $275. 


MISCELLANEOUS 





1—-Lincoln air-operated 
portable greaser. Ten-gallon capacity. 
Nearly new. Price, §70. 1—Par 2HP 
air compressor, Model 20. Two-stage. 
175-Ibs. working pressure. 60-gallon tank. 
New. Price, $215. Detroit Unit Ex- 


Tow Bar Sales Company 
Direct Factory Distributors 
100 So. CLINTON ST. CHICAGO 6, ILL. 
DE 2-0700 - AN 3-8888 - DO 3-8373 



























change Company, 443 E, Fort St., De-|E NGINE REBUILDING — Crankshaft 
troit 26, Mich. grinding and  wmetalizing. John P. 
Hughes Motor Co., Inc., 300 Commerce 

MISCELLANEOUS St., Lynchburg, Virginia. 




































IT WILL PAY YOU TO GET IN TOUCH OLDSMOBILE 
WITH US IF YOU ARE IN THE MAR- HYDRA-MATIC 
KET TO BUY CHRIS-CRAFT BOATS, TRANSMISSION 
OUTBOARD MOTORS, OR INBOARD EXCHANGE 
MOTORS OF ANY SIZE. Any Model $95.00 

* Immediate Shipment 







Tested and Guaranteed 


HOLLINGSHEAD MOTORS CO. 


Telephone: CAlumet 5-2000 
2550 South Michigan Ave. 
CHICAGO 16, ILL. 


Authorized Oldsmobile Dealer 








PANTER BOAT SALES 


350 MAPLE STREET 
PERTH AMBOY, NEW JERSEY 
































OLDSMOBILE PARTS 


We Carry the Largest Stock of Slow-Moving 





















MARGOLIS 
AUTO SALES 


* 
| CHRYSLER - 
a 
One of the Lorgest Chrysler Ports 
Dealers in the Midwest 
e 


WE CARRY A LARGE STOCK OF 
FENDERS, GRILLES, DOORS, PANELS 
Genuine Mopor 
s 


Send Us Your Order 
We Ship Anywhere 
* 

11310 JOS. CAMPAU 
DETROIT 12 
Phone: 
TWinbrook 2-7500 


PLYMOUTH 











GENUINE PONTIAC PARTS 


AT 


Wholesale 


One of Midwest's Largest Parts Inventories 


Prompt Shipment on Mail or 
Telephone Orders 


Fisher Pontiac Company 


12740 GRATIOT AVE. 
LA. 7-5000 








GENUINE FORD PARTS 
Model T, A, B and Later Models 
Shipped Anywhere 


DE PERTY'S FORD PARTS 
161 N. Fifth Street 
NEWARK 7, NEW JERSEY 





SHOP EQUIPMENT WANTED 


FIRE 


Because of a devastating fire, we must buy 
office, shop and parts uipment—interested 
in new and like new equipment for our Ford 
agency. Write complete details with prices. 
Must be bargains. 
AURORA MOTOR SALES 
Authorized Ford Dealers 
2297 GALENA BLVD. AURORA, ILL. 











SHOP EQUIPMENT FOR SALE __ 


GOING OUT OF BUSINESS 
service equipment for new car dealership 
consisting of bins, distributor tester, sun 

Will consider 

Not over two 

Raymond 


machine, etc., available. 
offer to sell all or part. 
years old. H. Heller, 2121 St. 
Ave., Bronx, New York. 


DETROIT 2, MICH. 






— Complete 





1—150-POUND ANCHOR-STOKER, 9-foot 


screw, bin fed, in first-class condition. 
Price F.O.B. $195. 1—D-25 John Bean 
front end alignor, slightly used, in per- 
fect condition. Price F.O.B. $450. Poole 
Motor Co., 331 N. Main St., Jacksonville, 
Mil. 


1941 INDIAN ‘“‘LiTTLE CHIEF’’ dispatch 


tow, less than 14,000 miles, excellent. 
Complete with towbar and accessories, 
$375. Balise Motor Sales Company, 603 
Columbus Ave., Springfield, Mass. 


FOR SALE — Nearly new 9-unit Berloy | 


parts tables; will sell one or nine. Cava- 


lier Motor Co., Highway 63, Traer, Iowa. | 
















Parts in the U.S.A. 
* 


UP TO 40% DISCOUNT 


FAST OR SLOW MOVING, WE HAVE THEM IN STOCK. 
ORDER TODAY BY WIRE, PHONE OR MAIL 






























TREVELLYAN OLDSMOBILE, INC. 


315 South Capitol Phone 2-1127 
LANSING 25, MICHIGAN 


HORSEHEADS, DANVILLE, PA. 
EVERY FRIDAY EVERY WEDNESDAY 


THESE TWO AUTO AUCTIONS LEAD THE WAY 
FOR QUICK ACTION! 


YOU WILL ALWAYS FIND PLENTY OF MERCHANDISE 
AT BOTH AUCTIONS 
- DEALERS ONLY - - - 
Horseheads, N. Y., is located adjacent to Danville, Pa., is 75 miles North 
Elmira, N.Y., on three railroads and airlines. of Harrisburg, Pa. 
FREE TRANSPORTATION FROM TRAINS AND AIRPORTS AT ALL TIMES 


Inside Sales Pavilions with Modern Restaurants 
RONALD D. WEST, Owner - - - TEX RICKARD, Auctioneer 




































































































Maney Motor Co. Auto Auction 


DEALERS ONLY 
Sales Start at 12:00 Noon (C.S.T.) 
Weekly Prices Mailed on Request 










































Every Thursday Every Friday 
MURFREESBORO, TENN. HUNTSVILLE, ALA. 
Phone 111 Phone 3188XJ 


Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 
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"137 Calls 
in 25 Minutes! 


“In a recent test conducted during the broadcast . . . we answered 137 calls in 
25 minutes, taking time to write the name and address of all of them. If we had 
had more than our 3 telephone lines, they would have been equally busy.’* 


New method of Local Radio 
Advertising PAYS OFF FOR 
LOCAL DEALER. Read how it 
can do the same for you... 


Here’s something special for all LOCAL dealers: The American 
Broadcasting Company presents top-talent, network radio shows 
that are sponsored locally. Thus, you, Mr. Dealer, can sponsor a 
popular, bigtime, coast-to-coast radio show by paying only your 
small local share of the total cost of the program. Your audience 
will hear your local announcer give your commercials. . . against 
the background of a show that nationally costs thousands of 
dollars each week. Think what this means to you . . . in increased 
prestige, increased good will, increased SALES! 


You'll be surprised when you learn how few dollars per week it 
costs you to sponsor a “local-network” program in your area. 
For complete details, contact your local ABC station, or write 
direct to ABC; 7 West 66th Street, New York City. 


Local Dealers GET RESULTS! 


“OVERWHELMED AND ASTOUNDED” “We have 
actually been overwhelmed and astounded with the amount 
of local and long distance response. Our dealers have de- 
livered a surprising number of orders directly attributable 
to this splendid program.” : 


“MARKED IMPROVEMENT” “After the first two 
programs, we noticed a marked improvement in consumer 
and trade acceptance. Several clients which for years we 
considered ‘tough’ now buy large quantities of our products.” 


“BROKE ALL RECORDS” “We put our program to 
work. The results were such as we have never seen before 
in our history. We broke all records.” 


POPULAR SHOWS 


There’s an ABC ‘‘local-network’”’ program to suit 
requirements. Among the high-rating shows are: 


MR. PRESIDENT, exciting dramatic series starring M-G-M® 
Edward Arnold (left)... America’s Town Meeting, Ma 
Agronsky, Headline Edition, Dorothy Dix, Harry Wismef 
Piano Playhouse, Breakfast in Hollywood, Baukhage Talki 
Elmer Davis, George Sokolsky, Nancy Craig, Pauline Fre 
erick Reports, and Irene and Allan Jones. 


*Names cn request 


COOPERATIVE PROGRAM SALES DEPT. 7 West 66th Street, New York 23, N. Y. 


American Broadcasting Company 
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auline Fred 





